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PERSONAL INFORMATION

1. Name of the Professor : DIVYANG HEMANT PATIL

2. Address . B 103 104 HARESHWAR APARTMENT NEAR OLD
DENA BANK MANOR ROAD PALGHAR 401404

3. Department : COMMERCE/BMS

4. Designation : ASSISTANT PROFESSOR
5. Educational Qualification :BLS LLB MMS

6. Date of Birth :24/05/1987

7. Appointment Date - 18/7/2022

8. Telephone (Resi) Mobile No. : 9049996568

9. Blood Group

10. Emergency Contact Address : SAME AS ABOVE

11. PAN Card No. / Aadhar Card No. : CAHPP0847H

12. Other Information




TIME TABLE -ODD SEM

PERIO | TIME MONDAY TUESDAY WEDNESDAY THURSDAY FRIDAY SATURDAY
D
1 7:30 BUSINESS BUSINESS CORPORATE | CORPORATE | CORPORATE | CORPORATE
am LAW LAW COMMUNICTI | COMMUNICTI | COMMUNICTI | COMMUNICTI
SYBCOM SYBCOM ON&PUBLIC | ON&PUBLIC | ON&PUBLIC | ON &PUBLIC
DIVC DIVC RELATION RELATION RELATION RELATION
TYBMS TYBMS TYBMS TYBMS
2 8:20 BUSINESS BUSINESS BUSINESS BUSINESS BUSINESS BUSINESS
am LAW LAW LAW LAW LAW LAW
SYBCOM SYBCOM SYBCOM SYBCOM SYBCOM SYBCOM
DIVA DIVA DIVA DIVB DIVB DIVB
3 9:25 BUSINESS FINANCE FINANCE FOR | FINANCE FOR BUSINESS BUSINESS
am LAW FORHR HR HR LAW LAW
SYBCOM TYBMS-HR TYBMS-HR TYBMS-HR SYBCOM SYBCOM
DIVD & DIVC DIiVC
WOMANS
4 10:15 BUSINESS BUSINESS BUSINESS FINANCE FOR | INDUSTRIAL INDUSTRIAL
am LAW LAW LAW HR RELATION RELATION
SYBCOM SYBCOM SYBCOM TYBMS-HR TYBMS - HR TYBMS - HR
DIVD & DIVD & DIVD &
WOMANS WOMANS WOMANS
5 11:05 CUCTOMER | CUCTOMER CUCTOMER CUCTOMER INDUSTRIAL INDUSTRIAL
am RELATIONSH | RELATIONSH | RELATIONSHI | RELATIONSHI RELATION RELATION
IP IP P P TYBMS - HR TYBMS - HR
MANAGEME | MANAGEME | MANAGEMEN | MANAGEMEN
NT NT T T
TYBMS- TYBMS- TYBMS- TYBMS-
MARKETING | MARKETING | MARKETING MARKETING
6 11:55a




TIME TABLE - EVEN SEM

PERI | TIME | MOND | TUESDAY | WEDNESD | THURSDAY FRIDAY SATURDAY
oD AY AY
1 7:30 | BUSINE | BUSINESS | BRAND BRAND BRAND BRAND
am SS LAW MANAGEM | MANAGEM | MANAGEMEN | MANAGEMEN
LAW SYBCOM | ENT ENT T T
SYBCO DIVC TYBMS- TYBMS- TYBMS- TYBMS-
M MARKETIN | MARKETIN | MARKETING | MARKETING
DIVC G G
2 8:20 | BUSINE | BUSINESS | BUSINESS | BUSINESS BUSINESS BUSINESS
am SS LAW LAW LAW LAW LAW
LAW SYBCOM SYBCOM SYBCOM SYBCOM SYBCOM
SYBCO DIV A DIV A DIVB DIVB DIVB
M
DIV A o )
3 9:25 | BUSINE HUMAN HUMAN HUMAN BUSINESS BUSINESS
am SS RESOURCE | RESOURCE | RESOURCE LAW LAW
LAW MANAGEM | MANAGEM | MANAGEM SYBCOM SYBCOM
SYBCO ENTIN ENT IN ENT IN DIVC DIVC
M GLOBAL GLOBAL GLOBAL
DIVD & | PERCEPEC | PERCEPEC | PERCEPEC
WOMA TIVE TIVE TIVE
NS TYBMS - TYBMS - TYBMS -
HR HR HR
4 10:15 | BUSINE | BUSINESS | BUSINESS HUMAN ORGANISATI | ORGANISATI
am SS LAW LAW RESOURCE ONAL ONAL
LAW SYBCOM SYBCOM | MANAGEM | DEVELOPME | DEVELOPME
SYBCO DIVD & DIVD & ENT IN NT NT
M WOMANS WOMANS GLOBAL TYBMS-HR TYBMS-HR
DIVD & PERCEPEC
WOMA TIVE
NS TYBMS -
HR
5 11:05 ORGANISATI | ORGANISATI
am ONAL ONAL
DEVELOPME | DEVELOPME
NT NT
TYBMS-HR TYBMS-HR
6 11:55

am




1. CASUAL LEAVE

LEAVE RECORD

Sr. Date Signature Signature of Sr. Date Signature Signature of
No. X Clerk No. Clerk
1. | 27/8/2022 s 9. 22/2/2023 v

2. | 6/8/2022 (% 10. | 23/2/2023 -

3. | 71912022 w 1. | 24/2/2023 /.

4. | 8/9/2022 % 12. | 25/2/2023 (

5. | 14/12/2023 o 13. | 9/3/2023 DA

6. | 23/1/2023 U 14. | 12/5/2023 YW

7. | 20/2/2023 1. 15, 7

8. | 21/212023 (Y2 6 |
2. DUTY LEAVE I

Sr. Date Signature Signature of S. | Date Signature Signature of
No. Clerk No. | Clerk
1. ] 20/9/2022 a NV~ 9. o

2. | 171112013 w2 10 | _%

3. [ 18/1/2013 o) 11.

4. 1191172013 ?6{); 12.

5. | 20/1/2013 p 2 13.

6. | 21/1/2013 W 14.

7. d 15. ]

8. 16.

LEAVE RECORD

3. OTHER LEAVE S

Sr. Date Signature Signature of Sr. { Date Signature Signature of
No. 3 Clerk | No. Clerk
1. | 18/8/2022 VL 9. g

2. 10 |

3. 1.

4. 12, |

6. 14 | B

7. 15. | B

8. 6. |
4. MEDICAL LEAVE i

Sr. Date Signature Signature of Sr. Date Signature Signature of
No. Clerk No. Clerk
1. 9.

2. 10.

3. A PR R

4, 12.

5. 13.

6. 14,




APPOINTMENT ON VARIOUS COMMITTEES

FOR THE YEAR 2022- 2023

1. Participated as a Teacher Co-Ordinator in Swachh Bharat Abhiyaan on

13 th Oct, 2022

2. Participated as a Teacher Co-Ordinator in Committee for “State Level

Avishkar Research

Convention Competition on 30 th July, 2022.
3. Appointed as a Chairperson in Cultural Event (theatre) for “55 th Youth

Festival Zonal

Round” held on 17 th August, 2022.

4.  Participated as a Teacher Co-Ordinator for Cleanliness Drive
Programmed held in SDSM college.

5.  Co-ordinated in Industrial Visit of BMS Students Organized by Dept. of
Management Studies from 17t Jan, 2023 to 22 nd Jan, 2023 at

Jodhpur &amp; Jaisalmer (Saras Dairy).
6.  Cultural Committee (Annual Function)

YEARLY TEACHING PLAN
TABLE FOR AVAILABLE TEACHING HOURS EACH MONTH
Month June July August | September | October | November
Class/Subject ;0
SYBCOM DIV A BUSINESS LAW 6 | 12 | 9 9 0
SYBCOM DIV B BUSINESS LAW g 1 12 9 9 0
SYBCOM DIV C BUSINESS LAW 6 . 4. d2: - 9 9 0
SYBCOM DIV D & WOMANS 6 1 9 9 0
BUSINESS LAW e S
TYBMS-INDUSSTRIAL RELATION 8 o A | 12 0
TYBMSFinance for HR
Professionals and Compensation 8 16 12 12 0
Management .
TYBMS-Corporate Communication
& Public Relations . i 12 e Y
TYBMS-Customer Relationship 8 16 12 12 0
Management

Signature -




TABLE FOR AVAILABLE TEACHING HOURS EACH MONTH

YEARLY TEACHING PLAN

Month December January February March April Remarks
Class/Subject ]
SYBCOMDIV A 3 10 9 12 0
BUSINESS LAW
SYBCOM DIV B 3 10 9 12 0
BUSINESS LAW
SYBCOMDIV C 3 10 9 12 0
BUSINESS LAW = .
SYBCOMDIVD & 1 10 9 12 0
WOMANS BUSINESS
LAW o e
Tybms-HRM in Global 0 12 12 16 8
Perspective . .
TYBMS- Organisational 0 12 12 16 8
Development 7
TYBMS- Brand 0 12 12 16 8
Management DS 5% N

Signature - -

DAILY TEACHING REPORT -2022 TO 2023

DAILY TEACHING REPORT
Date __18/7/2022 Day - MONDAY ___
Sr. Hours Class Subject/Paper Particulars of No. of Students
o From To Tegohingioyllaug Present | Total
1. | 7.30am 8.20 am SYBCOM-C BUSSINESS INTRODUCTION & 97 130
LAW . SYLLBUS
2. |820am |9.10am SYBCOM-A BUSSINESS INTRODUCTION & 89 120
LAW SYLLBUS
3. | 9:25am 10.15am | SYBCOM-D& BUSSINESS INTRODUCTION & 110 162
WOMANS LAW SYLLBUS
4. [10.15am | 11.05am | SYBCOM-D& BUSSINESS INTRODUCTION & 110 162
WOMANS LAW SYLLBUS
5. | 11.05am | 11.55am | TYBMS- CRM INTRODUCTION & 29 33
MARKETING SYLLBUS

Signature




Date _19/7 /22

Sr.
No.

Hours

From To

Class

Subject/Paper 7

~Day_ TUESDAY__

. Particulars of
Teaching Syllabus

No. of Students

Present | Total

7.30 am 8.20 am

SYBCOM-C

BUSSINESS
LAW

8.20 am 9.10 am

SYBCOM-A

BUSSINESS
LAW

Contract — Definition
of Contract and
Agreement, Essentials
of Valid Contract,
Classification of

__ Contracts.

101 130

| '-‘Contract — Definition

of Contract and
Agreement, Essentials
of Valid Contract,
Classification of
Contracts.

96 120

9:25 am 10.15am

TYBMS-HR

FINANCE FOR
HR

INTRODUCTION &
SYLLBUS

36 39

10.15am | 11.05am

SYBCOM-D&
WOMANS

BUSSINESS
LAW

Contract — Definition
of Contract and
Agreement, Essentials
of Valid Contract,
Classification of

| Contracts.

1M 162

11.05am | 11.55am

TYBMS-
MARKETING

CRM

Concept, Evolution of
Customer
Relationships:
Customers as
strangers,
acquaintances, friends
and partners

29 32

Signature

'
9




DAILY TEACHING REPORT

Date 20 /7/2022 Day - WEDNESDAY_
Sr. Hours Class Subject/Paper | Particulars of Teaching | No. of Students
No. | From | To ~ Syllabus Present | Total
1.4 730 8.20 TYBMS CORPORATE INTRODUCTION & 115 125
am am COMMUNICATI SYLLBUS
ON & PR B
2. |820 9.10 SYBCOM-A | BUSSINESS + Offer and Acceptance — 100 120
am am LAW Rules of valid offer and
acceptance, Counter offer,
standing or open offer,
3. 1925 1015 | TYBMS-HR FINANCE FOR | Meaning, Objectives of 35 39
am am HR Compensation Plans, Role
of HR Professionals in
Compensation Plans,
4. 11015 | 11.05a | SYBCOM-D& BUSSINESS | « Offer and Acceptance — 115 162
am m WOMANS LAW Rules of valid offer and
acceptance, Counter offer,
standing or open offer,
5. | 11.05a | 11.55a | TYBMS- CRM Objectives, Benefits of 28 32
m m MARKETING CRM to Customers and
Organisations, Customer
Profitability Segments, A
Signature v~
DATE -21 /7 /22 Day THURSDAY
Sr. Hours Class Subject/Pape Particulars of Teaching No. of Students
No. Syll
From To J llabus Present | Total
1. 1730 8.20 am TYBMS CORPORAT Introduction, Meaning, Scope, 110 125
am E Corporate Communication in
COMMUNICA India, Need
TION & PR
2. 1820 |9.10am | SYBCOM-B | BUSSINESS | INTRODUCTION & SYLLBUS 90 110
am LAW
3. 1925 |10.15am | TYBMS-HR FINANCE | Types of Compensation: 34 39
am FORHR | Financial and non-financial,
Factors Influencing
Compensation
4. [10.15 | 11.05am | TYBMS-HR FINANCE | Compensation Tools: Job based 35 39
am FORHR and Skill based, Models:
Distributive Justice Model and
Labour Market Model,
Dimensions of Compensation
5. | 11.05 | 11.55am | TYBMS- CRM Components of CRM: 27 32
am MARKETIN Information, Process,
G Technology and People, Barriers
5 toCRM
\/ ==
Signature ,324’ i il




Date _22/7/ 2022

Sr.
No.

Hours

From

To

Class

Subject/Papé—rW

Day - FRIDAY __

Particulars of
Teaching
Syllabus

No. of Students

Present

Total

7.30 am

8.20 am

TYBMS

CORPORATE
COMMUNICATION
&PR

| Scenario

8.20 am

9.10 am

SYBCOM-B

BUSSINESS LAW

9:25am

10.15am

SYBCOM-C

BUSSINESS LAW

Relevance of
Corporate
Communication
in Contemporary

112

125

Contract —
Definition of
Contract and
Agreement,
Essentials of
Valid Contract,
Classification of

| Contracts.

96

110

+ Offer and
Acceptance —
Rules of valid
offer and
acceptance,
Counter offer,
standing or open
offer,

119

130

10.15am

11.05am

TYBMS-HR

INDUSTRIAL
RELATION

| INTRODUCTION

& SYLLBUS

38

39

11.05am

11.55am

TYBMS-HR

INDUSTRIAL
RELATION

INTRODUCTION
& SYLLBUS

38

39

Signature

o P
T




DAILY TEACHING REPORT

Date _23/7 /22

Day__SATURDAY__

Sr.
No.

Hours

From To

Class

Subject/Paper

Farticulars of
Teaching
Syllabus

No. of Students

Present | Total

7.30 am 8.20 am

TYBMS

CORPORATE
COMMUNICATION
&PR

Corporate
|dentity: Meaning
and Features,
Corporate Image:
Meaning, Factors
Influencing
Corporate Image,

101 125

820am | 9.10am

SYBCOM-

B

BUSSINESS LAW

+ Offer and
Acceptance —
Rules of valid
offer and
acceptance,
Counter offer,
standing or open
offer,

82 110

9:25am | 10.15am

SYBCOM-

C

BUSSINESS LAW

* Offer and
Acceptance —
Rules of valid
offer and
acceptance,
Counter offer,
standing or open
offer,

89 130

10.15
am

11.05am

TYBMS-
HR

INDUSTRIAL
RELATION

Meaning,
Objectives,
Characteristics of
a good Industrial
Relations
System/Principles

~of agood IR/

35 39

11.05am | 11.55am

TYBMS-
HR

INDUSTRIAL
RELATION

Essentials of
good IR, Scope,
Significance/Need
and Importance of
IR,

35 39

Signature




DAILY TEACHING REPORT

Date __25/7/ 2022

Day - MONDAY ___

Sr.
No.

Hours

From

To

Class

Subject/Paper

Particulars of
Teaching Syllabus

No. of Students

Present

Total

7.30 am

8.20 am

SYBCOM-C

BUSSINESS
LAW

Capacity to Contract
(S.10-12) — Minor,
Unsound Mind,
Disqualified
Persons.

96

130

8.20 am

9.10 am

SYBCOM-A

BUSSINESS

LAW

+ Offer and
Acceptance — Rules
of valid offer and
acceptance, Counter
offer, standing or
open offer,

88

120

9:25 am

10.15am

SYBCOM-D&
WOMANS

BUSSINESS
LAW

+ Offer and
Acceptance — Rules
of valid offer and
acceptance, Counter
offer, standing or

| open offer,

112

162

10.15am

11.05am

SYBCOM-D&
WOMANS

BUSSINESS
LAW

Capacity to Contract
(S. 10-12) — Minor,
Unsound Mind,
Disqualified
Persons.

112

162

11.05am

11.55am

TYBMS-
MARKETING

CRM

Relationship
Marketing and CRM:
Relationship
Development
Strategies:
Organizational
Pervasive Approach,

29

33

Date _26/7 /22

Signature

Day_ TUESDAY__

Sr.
No.

Hours

Class

From

To

Subject/
Paper

Particulars of
Teaching Syllabus

No. of Students

Present

Total

7.30 am

8.20 am

SYBCOM-C

BUSSINESS
LAW

Consideration (S. 2 &
25) — Concept and
Importance of
consideration, Legal
rules of Consideration,

100

130

8.20 am

9.10 am

SYBCOM-A

BUSSINESS

LAW

Capacity to Contract (S.

10-12) — Minor,

97

120




Unsound Mind,
Disqualified Persons.

9:25am

10.15am

TYBMS-HR

FINANCE
FORHR

3 Ps Compensation
Concept, Benefits of
Compensation:
Personal, Health and
Safety, Welfare, Social
Security

37

39

10.15 am

11.05am

SYBCOM-D&
WOMANS

BUSSINESS
LAW

11.05am

11.55am

TYBMS-
MARKETING

CRM

Consideration (S. 2 &
25) — Concept and
Importance of
consideration, Legal

| rules of Consideration,

116

162

Managing Customer
Emotions, Brand
Building through
Relationship Marketing,

28

32

Date

Signature

DAILY TEACHING REPORT

27 [712022

Day - WEDNESDAY_

Sr.

Hours

No.

From

To

Class

Subject/Paper

Particulars of Teaching

No. of Students

Syllabus

Present

Total

7.30
am

8.20
am

TYBMS

CORPORATE
COMMUNICATI
ON&PR

Corporate Reputation:
Meaning, Advantages of

Good Corporate
Reputation

115

125

8.20
am

9.10
am

SYBCOM-A

BUSSINESS
LAW

Consideration (S. 2 & 25)
— Concept and
Importance of
consideration, Legal
rules of Consideration,

100

120

9:25
am

10.15
am

TYBMS-HR

FINANCE FOR

HR

3 Ps Compensation
Concept, Benefits of
Compensation: Personal,
Health and Safety,
Welfare, Social Security

35

39

10.15
am

11.05a

SYBCOM-D&
m WOMANS

BUSSINESS

LAW

Exceptions to the Rule,
'No Consideration
NoContract'(Ss. 25)
Unlawful Consideration
(S 23)

115

162

11.05a

11.55a

TYBMS-
m MARKETING

CRM -

Service Level
Agreements,

Signature




DATE -28 /7 /22

Day __

THURSDAY

Sr.

Hours

Class

No.

From

To

Subject/Paper

Particulars of

No. of Students

Teaching
Syllabus

Present Total

1. | 7.30am

8.20 am

TYBMS

CORPORATE
COMMUNICATI
ON & PR

Importance of
Ethics in
Corporate
Communication,

116 125

2. 8.20 am

9.10 am

SYBCOM-
B

BUSSINESS
LAW

« Offer and
Acceptance —
Rules of valid
offer and
acceptance,
Counter offer,
standing or
open offer,

90 110

3. 9:25 am

10.15am

TYBMS-HR

FINANCE FOR
HR

Pay Structure:
Meaning,
Features,
Factors,
Designing the
Compensation
System,
Compensation
Scenario in
India

34 39

4. 11015

am | 11.05am

TYBMS-HR

FINANCE FOR
HR

Pay Structure:
Meaning,
Features,
Factors,
Designing the
Compensation
System,
Compensation
Scenario in
India

33 39

5. 11.05am

11.55am

TYBMS-
MARKETIN
G

CRM

Relationship
Challenges

28 32

Signature

Date __29/7/ 2022

Day - FRIDAY __

Sr.

Hours

e From

To

Class

Subject/Paper

Particulars of
Teaching
Syllabus

No. of Students

Present | Total

1. | 7.30am

8.20 am

TYBMS

CORPORATE
COMMUNICATION
PR

Corporate
Communication
and Professional
Code of Ethics,

| Mass Media

112 125




8.20 am

9.10 am

SYBCOM-B

BUSSINESS LAW

Capacity to
Contract (S. 10-
12) — Minor,
Unsound Mind,
Disqualified
Persons.

96 110

9:25am

10.15am

SYBCOM-C

BUSSINESS LAW

Exceptions to the
Rule, 'No
Consideration
NoContract'(Ss.
25) Unlawful
Consideration (S
23)

1M 130

10.15 am

11.05am

TYBMS-HR

INDUSTRIAL
RELATION

Major
Stakeholders of
IR, Evolution of
IR in India,
Factors affecting
IR,

37 39

11.05am

11.55am

TYBMS-HR

INDUSTRIAL
RELATION

Role of State,
Employers and
Unions in IR,
Changing
Dimensions of IR
in India,

37 39

Date _30/7 /22

Signature

DAILY TEACHING REPORT

Day_ SATURDAY__

Sr.
No.

Hours

From

To

Class

Subject/Paper

Particulars of
Teaching Syllabus

No. of Students

Present | Total

7.30 am

8.20 am

TYBMS

CORPORATE
COMMUNICATION
&PR

Laws: Defamation,
Invasion of Privacy,
Copyright Act,
Digital Piracy, RTI

1M1 125

8.20 am

9.10 am

SYBCOM-
B

BUSSINESS LAW

Consideration (S. 2
& 25) — Concept
and Importance of
consideration,
Legal rules of
Consideration,

82 110

9:25am

10.15am

SYBCOM-
C

BUSSINESS LAW

Consent (Ss.13, 14-
18, 39.53, 55, 66)-
Agreements in
which consent is
not free- Coercion,

99 130




Undue Influence,
Misrepresentation
Fraud, Mistake

10.15am | 11.05am

TYBMS-
HR

INDUSTRIAL
RELATION

Impact of
Liberalisation,
Privatisation and
Globalisation on
Industrial Relations,

35

39

11.05am | 11.55am

TYBMS-
HR

INDUSTRIAL
RELATION

Issues and
Challenges of
industrial relations
in India

35

39

Signature

"

DAILY TEACHING REPORT

Date __1/8/ 2022

Day - MONDAY ___

Sr.
No.

Hours

From To

Class

Subject/Paper

Particulars of
Teaching Syllabus

No. of Students

Present | Total

7.30 am 8.20 am

SYBCOM-C

BUSSINESS
LAW

Consent (Ss.13, 14-18
39.53, 55, 66)-
Agreements in which
consent is not free-
Coercion, Undue
Influence,
Misrepresentation
Fraud, Mistake

98 130

8.20 am 9.10 am

SYBCOM-A

BUSSINESS
LAW

Exceptions to the Rule,
'No Consideration
NoContract'(Ss. 25)
Unlawful Consideration
(S 23)

89 120

9:25am 10.15 am

SYBCOM-D&
WOMANS

BUSSINESS
LAW

Consent (Ss.13, 14-18,
39.53, 55, 66)-
Agreements in which
consent is not free-
Coercion, Undue
Influence,
Misrepresentation
Fraud, Mistake

113 | 162

10.15am | 11.05am

SYBCOM-D&
WOMANS

BUSSINESS
LAW

Consent (Ss.13, 14-18,
39.53, 55, 66)-
Agreements in which
consent is not free-
Coercion, Undue

110 | 162




Influence,
Misrepresentation
Fraud, Mistake

5. | 11.05am

11.55am

TYBMS-
MARKETING

CRM CRM Marketing 29
Initiatives: Cross-Selling
and Up-Selling,
Customer Retention,

33

Behaviour Prediction,

Date _2/8 /22

f 7 \A,
Signature .W
v/

Day_ TUESDAY__

Sr. Hours

No. | From

To

Class

Subject/Paper |  Particulars of | No. of Students

Teaching Syllabus | Present | Total

1. [ 7.30am

8.20 am

SYBCOM-C

BUSSINESS Void Agreements 106 130
LAW (S.24-30) —
Concept, Void
Agreements under
Indian Contract Act

2. | 820am

9.10 am

SYBCOM-A

BUSSINESS Consent (Ss.13, 14- 92 120
LAW 18, 39.53, 55, 66)-
Agreements in
which consent is
not free- Coercion,
Undue Influence,
Misrepresentation
Fraud, Mistake

3. | 925am

10.15am

TYBMS-HR

FINANCE FOR | Incentive Plans — 36 39
HR Meaning and
Types: Piecework,
Team, Incentives
for Managers and

Executives,

4. {10.15am

11.05am

SYBCOM-D&
WOMANS

BUSSINESS | Void Agreements 111 162
LAW (S. 24-30) —
Concept, Void
Agreements under
_Indian Contract Act

5. | 11.05am

11.55am

TYBMS-
MARKETING

CRM Channel 29 32
Optimization,
Personalization and
Event-Based
Marketing

o P
Signature U)




DAILY TEACHING REPORT

Date 3/8/2022 Day - WEDNESDAY_
Sr. Hours Class Subject/ Paper | Particulars of Teaching | No. of Students
No. | From To Syllabus Present | Total
1. 1730 8.20 TYBMS CORPORATE Introduction, Meaning, 115 125
am am COMMUNICATI Essentials of Public
ON&PR Relations, Objectives of
Public Relations
2. |820 9.10 SYBCOM-A | BUSSINESS Consent (Ss.13, 14-18, 100 120
am am LAW 39.53, 55, 66)-
Agreements in which
consent is not free-
Coercion, Undue
Influence,
Misrepresentation Fraud,
Mistake
3. 1925 10.15 | TYBMS-HR FINANCE FOR | Salespeople, Merit pay, 35 39
am am HR Scanlon Pay, Profit
Sharing Plan, ESOP,
Gain Sharing, Earning at
Risk plan, Technology
and Incentives.
4, 11015 | 11.05a | SYBCOM-D& BUSSINESS | Void Agreements (S. 24- 110 162
am m WOMANS LAW 30) — Concept, Void
Agreements under Indian
Contract Act
5. | 11.05a | 11.55a | TYBMS- CRM CRM Marketing 26 32
m m MARKETING Initiatives: Cross-Selling
‘and Up-Selling,
. ;))/ —
Signature g —
DATE -4 /8 /22 Day __ THURSDAY
Sr. Hours Class Subject/ Paper Particulars of No. of Students
. From To TaRing AR Present | Total
1. | 7.30am 8.20 am TYBMS | CORPORATE | Scope of Public 1M 125
COMMUNICATI | Relations,
ON & PR Significance of
Public Relations in
: Business
2. [820am 9.10 am SYBCOM- | BUSSINESS Consent (Ss.13, 14- 91 110
B LAW 18, 39.53, 55, 66)-
Agreements in
which consent is not
free- Coercion,
Undue Influence,
Misrepresentation
Fraud, Mistake




9:25 am

10.15am

TYBMS-HR

HR

FINANCE FOR

Prerequisites of an
Effective Incentive
System

34 39

10.15 am

11.05am

TYBMS-HR

HR

FINANCE FOR

Wage Differentials:
Concepts, Factors
contributing to

Wage Differentials,

35 39

11.05am

11.55am

G

TYBMS-
MARKETIN

CRM

Customer
Retention,
Behaviour
Prediction,
Customer
Profitability and
Value Modeling

27 32

Date _

_5/8/ 2022

Signature

't

Day - FRIDAY ___

Sr.
No.

Hours

From

To

Class

Subject/Paper

Particulars of
Teaching Syllabus

No. of
Students

Present

Total

7.30 am

8.20 am

TYBMS

CORPORATE
COMMUNICATION
& PR

Tracing Growth of
Public Relations, Public
Relations in India

17 125

8.20 am

9.10 am

SYBCOM-
B

BUSSINESS LAW

Consent (Ss.13, 14-18,
39.53, 55, 66)-
Agreements in which
consent is not free-
Coercion, Undue
Influence,
Misrepresentation
Fraud, Mistake

96 110

9:25 am

10.15
am

SYBCOM-
C

BUSSINESS LAW

CASE STUDY

113|130

10.15
am

11.05am

TYBMS-
HR

INDUSTRIAL
RELATION

Meaning of Industrial
Dispute, Causes,
Forms/Types,
Consequences/Effects,
Methods of Settling
Industrial Disputes

32 39

11.05am

11.55am

TYBMS-
HR

INDUSTRIAL
RELATION

(Arbitration, Joint
Consultations, Works
Committee,
Conciliation,
Adjudication etc)

¢ Concepts Related to
Industrial Disputes

32 |39

Signature

))/f_’.-/\




Date _6/8 /22

DAILY TEACHING REPORT

Sr.

Hours

No. | From

To

Class

Subjecthapéf

Day__ SATURDAY__

Particulars of
Teaching
Syllabus

No. of Students

Present | Total

1. | 7.30am

8.20 am

TYBMS

CORPORATE
COMMUNICATION &
PR

Reasons for
Emerging
International
Public Relations

101 125

2. | 820am

9.10 am

SYBCOM-
B

BUSSINESS LAW

Void Agreements
(S. 24-30) —
Concept, Void

Indian Contract
Act

Agreements under

82 110

3. | 9:25am

10.15 am

SYBCOM-
C

BUSSINESS LAW

Contingent
Contract (S. 31),
Quasi Contract
(S.68-72),
Concept of E-
Contract& Legal
Issues in
formation and
discharge of E-
Contract.

89 130

4. {10.15am

11.05am

TYBMS-
HR

INDUSTRIAL
RELATION

(Relevant
Examples): Strike,
Layoff,

35 39

5. | 11.05am

11.55am

TYBMS-
HR

INDUSTRIAL
RELATION

Lockout,
Retrenchment

35 39

Date __8/8/ 2022

Signature

W"l/

DAILY TEACHING REPORT

Day - MONDAY ___

Sr.

Hours

No.
From

To

Class

Subject/Paper

Particulars of

No. of Students

Teaching
Syllabus

Present | Total

1. | 7.30am

8.20 am

SYBCOM-C

BUSSINESS
LAW

Concept of
Performance of
Contract (S 37)

97 130

2. | 820am

9.10 am

SYBCOM-A

BUSSINESS
LAW

| Agreements

Void Agreements
(S. 24-30) —
Concept, Void

67 120




[ under Indian
Contract Act

3. 1 9:25am

10.15am

SYBCOM-D&
WOMANS

BUSSINESS

LAW

Contingent
Contract (S. 31),
Quasi Contract
(S.68-72),
Concept of E-
Contract& Legal
Issues in
formation and
discharge of E-
Contract.

115 162

4. | 10.15am

11.05am

SYBCOM-D&
WOMANS

BUSSINESS
LAW

Concept of
Performance of
Contract (S 37)

115 162

5. | 11.05am

11.55am

TYBMS-
MARKETING

CRM

Channel
Optimization,
Personalization
and Event-Based
Marketing

29 33

Date _9/8 /22

Signature

,:)/)/‘( -

Day_ TUESDAY__

Sr.

Hours

No. |  From

To

Class

Subject/Paper 1

Particulars of
Teaching Syllabus

No. of Students

Present

Total

1. | 7.30am

8.20 am

SYBCOM-C

BUSSINESS
LAW

2. | 820am

9.10 am

SYBCOM-A

BUSSINESS

LAW

Modes of Discharge
of Contract,
Remedies on
breach of
Contract.(73-75)

90

130

Contingent Contract
(S. 31), Quasi
Contract (S.68-72),
Concept of E-
Contract& Legal
Issues in formation
and discharge of E-
Contract.

90

120

3. | 9:25am

10.15 am

TYBMS-HR

FINANCE FOR
HR

Types of Wage
Differentials,
Importance of Wage
Differentials,
Elements of a Good
Wage Plan.

36

39

4. 110.15am

11.05am

SYBCOM-D&
WOMANS

BUSSINESS
LAW

Modes of Discharge
of Contract,
Remedies on

1M1

162




11.05am

11.56am | TYBMS-
MARKETING

Date

10/8/2022

breach of
| Contract.(73-75)

CRM and Data
Management:
Types of Data:
Reference Data,

Warehouse Data
and Business View
_| Data,

Transactional Data,

29

32

Signature

DAILY TEACHING REPORT

Day - WEDNESDAY_

Sr.
No.

Hours

From

To

Class

Subject/ Paper

7.30
am

8.20
am

TYBMS

CORPORATE
COMMUNICATI
ON & PR

MParticulars of Teaching

Syllabus

No. of Stu

dents

Present

Total

i Inr‘i.t-rz)Aduction, Social and

Cultural Issues,
Economic Issues,
Political Issues, Legal
Issues

115

125

8.20
am

9.10
am

SYBCOM-A

BUSSINESS
LAW

Concept of Performance
of Contract (S 37)

102

120

9:25
am

10.15
am

TYBMS-HR

FINANCE FOR
HR

, Elements of a Good
Wage Plan.

35

39

10.15
am

11.05a

SYBCOM-D&
WOMANS

BUSSINESS
LAW

Modes of Discharge of
Contract, Remedies on
breach of Contract.(73-
75)

116

162

11.05a

11.55a

TYBMS-
MARKETING

CRM

Quality Issues, Planning
and Getting Information
Quiality, Using Tools to
Manage Data,

28

32

Signature

i

P




DATE -

11/8 122

Day __

Sr.
No.

Hours

From

To

Class

Subject/ Paper

7.30 am

8.20 am

TYBMS

COMMUNICATI
ON & PR

8.20 am

9.10 am

SYBCOM-
B

LAW

CORPORATE |

BUSSINESS |

THURSDAY

Particulars of

No. of Students

Teaching Syllabus

Present Total

Introduction, Social
and Cultural Issues,
Economic Issues,
Political Issues,
Legal Issues

110 125

Contingent Contract
(S. 31), Quasi
Contract (S.68-72),
Concept of E-
Contract& Legal
Issues in formation
and discharge of E-
Contract.

90 110

9:25 am

10.15 am

TYBMS-HR

FINANCE FOR
HR

Theories of Wages:
Subsistence Theory,
Wage Fund Theory,

34 39

10.15am

11.05am

TYBMS-HR

FINANCE FOR
HR

11.05am

11.55am

TYBMS-
MARKETIN
G

CRM

| Bargaining Theory.

Marginal Productivity
Theory, Residual
Claimant Theory,

35 39

Types of Data
Analysis: Online
Analytical Processing
(OLAP), Clickstream
Analysis,
Personalisation and
Collaborative
Filtering, Data
Reporting

29 32

Date

_12/8/ 2022

Signature

Ll

Day - FRIDAY __

Sr.
No.

Hours

From

To

Class

Subject/Paper

7.30am

8.20 am

TYBMS

CORPORATE
COMMUNICATION
&PR

Particulars of
Teaching Syllabus

No. of Students

Presen | Total

t

Systems Theory,
Situational Theory,
Social Exchange
Theory, Diffusion

| Theory

112 125




BUSSINESS LAW

2. | 820am 9.10 am SYBCOM-B Concept of 9% 110
Performance of
| Contract (S 37)
3. | 925am | 10.15am | SYBCOM-C | BUSSINESS LAW | Modes of Discharge of 119 130
Contract, Remedies on
breach of Contract.(73-
179
4, 11015am | 11.05am | TYBMS-HR INDUSTRIAL Meaning, 38 |39
RELATION Determinants, Causes
of Indiscipline, Code of
Discipline and its
| Enforcement.
5. | 11.05am | 11.55am | TYBMS-HR INDUSTRIAL Meaning of 38 39
RELATION Grievances, Causes of
Grievances, Guidelines
for Grievance Handling
A |-
Signature @/{
DAILY TEACHING REPORT
Date _13/8 /22 ~ Day_SATURDAY__
Sr. No. Hours Class Subject/Paper Particulars of No. of Students
From To Teaching Present | Total
Syllabus
1 7.30 am 8.20 am TYBMS | CORPORATE Systems Theory, 101 125
COMMUNICATION | Situational Theory,
&PR Social Exchange
Theory, Diffusion
| Theory
2. 820am | 9.10am BUSSINESS LAW SWACCHA 82 110
SYBCOM- BHARAT
B
3. 9:25am | 10.15am BUSSINESS LAW | CASE STUDY 90 130
SYBCOM-
o]
4, 10.15am | 11.05am TYBMS- INDUSTRIAL Grievance 30 39
HR RELATION Redressal
| Procedure in India
5. 11.05am | 11.55am TYBMS- INDUSTRIAL Meaning and 30 39
HR RELATION Types with
- Respect to India |

Signature

M




DAILY TEACHING REPORT

Date _ 22/8/ 2022 :
Sr. Hours Class Subject/Paper
i From To
1. |730am | 820am | SYBCOM-C | BUSSINESS

LAW
2. | 820am |9.10am | SYBCOM-A BUSSINESS
LAW
3. | 925am |1015am | SYBCOM-D& | BUSSINESS
WOMANS LAW
4. [1015am |11.05am | SYBCOM-D& | BUSSINESS
WOMANS LAW
5. | 11.05am | 11.55am | TYBMS- CRM
MARKETING

Day - MONDAY __

Particulars of
Teaching Syllabus

No. of Students

Present

Total

, Modesof Discharge

of Contract,
Remedies on
breach of

| Contract.(73-75)

97

130

Modes of Discharge
of Contract,
Remedies on
breach of

| Contract.(73-75)

89

120

Contract of
Indemnity vs.
Guarantee, Modes
of Discharge of

| Surety.

112

162

Law of Bailment (S.
148, 152-154, 162,
172,178, 178A,
179) — Concept,
Essentials of
Bailment, Kinds of
Bailment, Rights
and Duties of Bailor

| and Bailee

110

162

Understanding
Customers:
Customer Value,
Customer Care,
Company Profit
Chain: Satisfaction,
Loyalty, Retention
“and Profits

26

33

Signature

i
/,:}//L——




Date _23/8 /22

Day_ TUESDAY__

Sr.
No.

Hours

Class

From

To

Subject/ Paper

7.30 am

8.20 am

SYBCOM-C

LAW

8.20 am

9.10 am

SYBCOM-A

9:25 am

10.15
am

TYBMSHR |

BUSSINESS
LAW

"FINANCE FOR
HR

BUSSINESS |

79)

Particulars of
Teaching Syllabus

No. of Students

Present Total

7Contract of Indemnity
vs. Guarantee, Modes
of Discharge of Surety.

101 130

Modes of Discharge of
Contract, Remedies on
breach of Contract.(73-

96 120

Compensation for
Special Groups: Team
Based pay,
Remunerating
Professionals, Contract
Employees, Corporate
Directors, CEOs,
Expatriates and
Executives.

36 39

10.15am

11.05a

SYBCOM-D&
WOMANS

11.05am

11.55a

TYBMS-
MARKETING

BUSSINESS
LAW

" CRM

Law of Bailment (S.
148, 152-154, 162, 172,
178, 178A,179) —
Concept, Essentials of
Bailment, Kinds of
Bailment, Rights and
Dulies of Bailor and
Bailee

111 162

Objectives of CRM
Strategy, The CRM
Strategy Cycle:
Acquisition, Retention
and Win Back,
Complexities of CRM
Strategy

29 32

Date

24 /8/2022

Signature

j)/l L

DAILY TEACHING REPORT

Day - WEDNESDAY_

Sr.
No.

Hours

From

To

Class

Subject/Paper

1.

7.30
am

8.20
am

TYBMS

Particulars of Teaching

No. of StudentsA

Syllabus

Present Total

115

CORPORATE
COMMUNICATI
ON & PR

Introduction, Importance
of Media Relations,
Sources of Media
Information,

125

8.20
am

9.10
am

SYBCOM-A

BUSSINESS
LAW

Contract of Indemnity vs.
Guarantee, Modes of
Discharge of Surety.

100

120




9:25
am

10.15
am

TYBMS-HR

FINANCE FOR
HR

10.15

11.05a
am m

SYBCOM-D&
WOMANS

BUSSINESS
LAW

11.05a

11.55a

TYBMS-
MARKETING

CRM

Compensation for
Special Groups: Team
Based pay,
Remunerating
Professionals, Contract
Employees, Corporate
Directors, CEQs,
Expatriates and
Executives.

35 39

CASE STUDY

115 162

| bténning and

Implementation of CRM:
Business to Business
CRM, Sales and CRM,
Sales Force Automation,
Sales Process/ Activity

| Management,

28 32

DATE -25/8 /22

Day __

Sr.
No.

Hours

Class

From

To

7.30 am

8.20 am

TYBMS

ON & PR

8.20 am

9.10 am
B

SYBCOM-

LAW

9:25 am

10.15 am

TYBMS-HR

HR

10.15am

11.05am

TYBMS-HR

HR

Subject/ Paper

CORPORATE
COMMUNICATI

BUSSINESS

FINANCE FOR

FINANCE FOR

Signature

o

~ THURSDAY

Particulars of
Teaching
Syllabus

No. of Students

Present | Total

Building Effective
Media Relations,
Principles of Good
‘Media Relations

110 125

Modes of
Discharge of
Contract,
Remedies on
breach of
 Contract.(73-75)

90 110

Human Resource
Accounting —
Meaning,
Features,
Objectives and
‘Methods

34 39

Golden
Parachutes, e-
Compensation,
Salary Progression
Curve,
Competency and
‘Skill based

35 39




5. |11.0sam | 1155am | TYBMS- CRM
MARKETIN
G
Date _ 26/7/2022 a S
Sr. Hours Class Subject/Paper
No. 3
From To
1. | 7.30am | 820am | TYBMS | CORPORATE
COMMUNICATION
&PR
2. | 820am |9.10am BUSSINESS LAW
SYBCOM-
B
3. |925am | 10.15am BUSSINESS LAW
SYBCOM-
C
4. |10.15am | 11.05am | TYBMS- INDUSTRIAL
HR RELATION
5. | 11.05am | 11.55am | TYBMS- INDUSTRIAL
HR RELATION

Sales Territory
Management,
Contact
Management,
Lead
Management,
Configuration
Support,

27 32

Surety.

Signature

Day - FRIDAY __

A~

Particulars of
Teaching Syllabus

No. of Students

Present | Total

Introduction, Sources
of Employee
Communications,
Organizing Employee
Communications,
Communications

112 125

| Contract of Indemnity

vs. Guarantee, Modes
of Discharge of

96 110

Law of Bailment (S.
148, 152-154, 162,
172,178, 178A, 179)
— Concept,
Essentials of
Bailment, Kinds of
Bailment, Rights and
Duties of Bailor and
Bailee

19 | 130

Meaning,' Features,
Objectives, Role of
Trade Unions,

38 39

Functions/Activities,
Types, Evolution of
Trade Unions across
Globe, Evolution of
Trade Unions in India,

38 39

Signature ');)/‘/V i




DAILY TEACHING REPORT

Date __29/8/ 2022

Sr.
No.

Hours

From

To

Class

Subject/
Paper

7.30 am

8.20 am

SYBCOM-C

BUSSINESS
LAW

8.20 am

9.10 am

SYBCOM-A

BUSSINESS
LAW

Day - MONDAY __

Particulars of Teaching
Syllabus

No. of Students

Present | Total

Law of Pledge —
Concept, Essentials of
valid Pledge, Lien -
concept, Difference
between Pledge and
Lien, Rights of Pawnor &
Pawnee.

97 130

Law of Bailment (S. 148,
152-154, 162, 172, 178,
178A, 179) — Concept,
Essentials of Bailment,
Kinds of Bailment, Rights
and Duties of Bailor and

| Bailee

89 120

9:25 am

10.15 am

SYBCOM-D&
WOMANS

BUSSINESS
LAW

10.15 am

11.05am

SYBCOM-D&
WOMANS

11.05am

11.55am

TYBMS-
MARKETING

BUSSINESS
LAW

~ CRM

| Pawnee.

Law of Pledge —
Concept, Essentials of
valid Pledge, Lien -
concept, Difference
between Pledge and
Lien, Rights of Pawnor &

110 162

Law of Pledge —
Concept, Essentials of
valid Pledge, Lien -
concept, Difference
between Pledge and
Lien, Rights of Pawnor &

110 162

Knowledge Management
CRM Implementation:
Steps- Business
Planning, Architecture
and Design, Technology
Selection, Development,
Delivery and

_Measurement

29 33

Signature

.ﬁ//l (_/




Date _30/8 /22

Sr.
No.

Hours

Class

From To

| subject/ Paper |

1:

7.30 am 8.20 am

SYBCOM-C

BUSSINESS
LAW

820am | 9.10am

9:25am

10.15am

SYBCOM-A

TYBMS-HR

Day_ TUESDAY__

Particulars of Teaching
Syllabus

No. of Students

Present | Total

Law of Pledge —
Concept, Essentials of
valid Pledge, Lien -
concept, Difference
between Pledge and Lien,
Rights of Pawnor &
Pawnee.

101 130

BUSSINESS
LAW

'FINANCE FOR

HR

10.15am | 11.05am

SYBCOM-D&
WOMANS

BUSSINESS
LAW

11.05am | 11.55am

TYBMS-
MARKETING

Date

CRM

Bailee

Law of Bailment (S. 148,
152-154, 162, 172, 178,
178A, 179) — Concept,
Essentials of Bailment,
Kinds of Bailment, Rights
and Duties of Bailor and

9 120

, Broad banding and New
Pay, Cafeteria approach —
Features, Advantages and
Disadvantages

36 39

Law of Agency (Ss. 182-

185, 201-209) —
Concept, Modes of
creation of Agency,
Modes of termination of
Agency, Rights& Duties of

| Principal and Agent.

1M 162

Knowledge Management
CRM Implementation:
Steps- Business Planning,
Architecture and Design,
Technology Selection,
Development, Delivery

| and Measurement

29 32

Signature

DAILY TEACHING REPORT

Day - WEDNESDAY_

31/8/2022

Sr.
No.

Hours

Class

From To

Subjecthapér

7.30 8.20
am am

TYBMS

CORPORATE
COMMUNICATI
ON & PR

Particulars of Teaching

No. of Students

Sullabus;

Present Total

Benefits of Good
Employee
Communications, Steps
in Implementing An
Effective Employee

Communications |

115 125




2. 182
am

9.10
am

SYBCOM-A

BUSSINESS
LAW

3. 925
am

10.15
am

TYBMS-HR

FINANCE FOR
HR

4. 11015
am

11.05a

SYBCOM-D&
WOMANS

5. | 11.05a

11.55a

TYBMS-
MARKETING

BUSSINESS
LAW

CRM

Date __9/9/ 2022

Sr.

Hours

Class

N From

To

1. | 7.30 am

8.20am |

COTYBMS

Subje—gfleaper

Programme, Role of |

Management in
___Employee,

Law of Pledge —
Concept, Essentials of
valid Pledge, Lien -
concept, Difference
between Pledge and
Lien, Rights of Pawnor &
Pawnee.

100

120

L.egal Framework of
Compensation in India:
Wage Policy in India,

35

39

Law of Agency (Ss. 182-
185, 201-209) —
Concept, Modes of
creation of Agency,
Modes of termination of
Agency, Rights& Duties
ol Principal and Agent.

116

162

CRM Evaluation: Basic
Measures: Service
Quality, Customer
Satisfaction and Loyalty,
Company 3E Measures:
Efficiency, Effectiveness
and Employee Change

28

32

Signature

W/L/,_,,.

Day-FRIDAY __

Syllabus

Particulars of Teaching

No. of Students

Prese | Total

nt

CORPORATE
COMMUNICATI
ON&PR

2. | 820am 9.10 am

SYBCOM-B

BUSSINESS
LAW

Management in Employee

Steps in Implementing An
Effective Employee
Communications
Programme, Role of

112 125

Law of Pledge — Concept,
Essentials of valid Pledge,
Lien - concept, Difference
between Pledge and Lien,
Rights of Pawnor &
Pawnee.

9% | 110




3. | 9:25am

10.15 am

SYBCOM-C

BUSSINESS
LAW

| Contract of Sale (5.2) -

Concept, Essentials of
contract of sale, Distinction
between Sale and
Agreement to sell (S.4)

119

130

4. 1 10.15am

11.05am

TYBMS-HR

INDUSTRIAL

RELATION

5. | 11.05am

11.55am

TYBMS-HR

INDUSTRIAL
RELATION

Date _10/9 /22

Structure of Trade Unions
in India, Recognition of
Trade Unions, Rights and
Privileges of Registered
Trade Unions, Impact of
Globalisation on Trade
Unions in India

38

39

7 riMreanf‘hg, Features,

Importance, Scope,
Collective Bargaining
Process, Prerequisites of

| Collective Bargaining,

38

39

Signature

yﬂ,\,/

DAILY TEACHING REPORT

Sr.

Hours

No. |  From

To

Class

Subjecthaper

1. | 7.30am

8.20 am

TYBMS

CORPORATE

COMMUNICATION &

PR

2. | 820am

9.10 am

SYBCOM-
B

BUSSINESS LAW

3. 1 9:25am

10.15 am

SYBCOM-
C

BUSSINESS LAW

Day__SATURDAY

Particulars of

No. of Students

Teaching Syllabus

Present

Total

Introduction, Impact
of Crisis, Role of
Communication in
Crisis, Guidelines for
Handling Crisis, Trust
Building

101

125

Law of Bailment (S.
148, 152-154, 162,
172,178, 178A, 179)
— Concept,
Essentials of
Bailment, Kinds of
Bailment, Rights and
Duties of Bailor and
Bailee

82

110

Law of Agency (Ss.
182-185, 201-209) —
Concept, Modes of
creation of Agency,
Modes of termination
of Agency, Rights&
Duties of Principal
and Agent.

89

130




4. 110.15am | 11.05am | TYBMS-
HR

5. |11.0sam | 11.55am | TYBMS-
HR

INDUSTRIAL
RELATION

* INDUSTRIAL

RELATION

Types of Collective
Bargaining Contracts,
Levels of Collective
| Bargaining,
Growth of Collective
Bargaining in India,
Obstacles to
Collective Bargaining
|inlIndia.

35

39

35

39

Signature

DAILY TEACHING REPORT

Date _ 12/9/ 2022
Sr. Hours Class Subject/Paper
No.
2 From To
1. [730am | 820am | SYBCOM-C | BUSSINESS LAW
2. |820am |910am | SYBCOM-A | BUSSINESS LAW
3, | 925am | 1045am | SYBCOM-D& | BUSSINESS LAW
WOMANS
4. [1015am | 11.05am | SYBCOM-D& | BUSSINESS LAW
WOMANS
5 |11.05am |1155am | TYBMS- CRM
MARKETING

Day - MONDAY __

pr—

Particulars of
Teaching Syllabus

Law of Agency (Ss.
182-185, 201-209) —
| Concept, Modes of

| creation of Agency,
Modes of termination of
- Agency, Rights&

| Duties of Principal and
| Agent.

|
i
|

No. of Students

Present

Total

97

130

Law of Agency (Ss.
182-185, 201-209) —
Concept, Modes of
creation of Agency,

| Modes of termination of
Agency, Rights&
Duties of Principal and
Agent.

89

120

Contract of Sale (S.2) -
Concept, Essentials of

| contract of sale,
Distinction between
Sale and Agreement to
sell(S4)
Distinguish between
Sale and Hire
Purchase Agreement,

| Types of Goods.
Effects of destruction of
Goods. (Ss. 6,7, 8).

110

162

110

162

“ 1 e-CRM: Concept,

' Different Levels of E-
| CRM, Privacy in E-
CRM:

29

33




Date _13/9 /22

Sr.

Hours

No.

From

To

Class

Squééthéper

1. 7.30 am

8.20 am

SYBCOM-C

BUSSINESS
LAW

Signature

~ Day_ TUESDAY__

Paﬁiculars of
Teaching
Syllabus

No. of Students

Present Total

CASE STUDY

101 130

2. 8.20 am

9.10 am

SYBCOM-A

BUSSINESS
LAW

3. 9:25am

10.15 am

TYBMS-HR

FINANGE FOR
HR

4, 10.15 am

11.05am

SYBCOM-D&
WOMANS

BUSSINESS
LAW

5. 11.05am

11.55am

TYBMS-
MARKETING

CRM

Contract of
Sale (S.2) -
Concept,
Essentials of
contract of
sale,
Distinction
between Sale
and Agreement
to sell (S.4)

96 120

Payment of
Wages Act
1936,.
Payment of
Bonus Act
1965, Equal
Remuneration

| Act 1976,

36 39

Conditions &
Warranties (Ss.
11-25 & 62, 63)
- Concept,
Distinguish
between
Conditions and
_Warranties,

111 162

Activity
Management,
Agent

Management,
Case

Assignment,
Contract

29 32

Signature




DAILY TEACHING REPORT

Date 14 /9/2022 ) ey ‘ Day - WEDNESDAY_
Sr. Hours | Class Subject/Paper | Particulars of Teaching | No. of Students
No. | From O TR P e : ‘Syllabus | Present | Total
1. 1730 8.20 TYBMS CORPORATE Introduction, Tracing the 115 125
am am COMMUNICATI Growth of Financial
| ON&PR Communication in India,
2. |82 9.10 SYBCOM-A | BUSSINESS Distinguish between Sale 100 120
am am LAW and Hire Purchase
Agreement, Types of
Goods. Effects of
destruction of Goods.
| (8s.6,7,8)
3. 925 1015 | TYBMS-HR FINANCE FOR | Payment of Gratuity Act 35 39
am am HR 1972,
4, 11015 | 11.05a | SYBCOM-D& BUSSINESS | Implied Conditions & 115 162
am m WOMANS LAW Warranties, Concept of
Doctrine of Caveat
=3 Emptor - Exceptions.
5. | 11.05a | 11.55a | TYBMS- CRM Management, Customer 28 32
m m MARKETING Self Service, Email
Response Management,
Escalation =
. : ST A
Signature 4
DATE -15/9 /22 B Day __ THURSDAY__
Sr. Hours Class Subject/Paper Particulars of No. of Students
; Teaching Syllabus
g From To e Present | Total
1. |730am | 820am | TYBMS | CORPORATE |  Audiences for 110 | 125
COMMUNICAT! Financial
ON&PR Communication,
Financial
i  Advertising
2. | 820am 9.10 am SYBCOM- | BUSSINESS Law of Agency (Ss. 90 110
B LAW 182-185, 201-209)
— Concept, Modes
of creation of
Agency, Modes of
termination of
Agency, Rights&
Duties of Principal
.| and Agent.
3. | 9:25am 10.15am | TYBMS-HR | FINANCE FOR | Employee 34 39
HR Compensation Act
e,
4, 10.15am | 11.05am TYBMS-HR | FINANCE FOR | Employees 35 39
_HR | Provident Funds




5 |110sam | 11.55am | TYBMS- CRM
MARKETIN
G
Date __16/9/ 2022 -
Sr. Hours Class Subject/Paper
No.
2 From To
1. |7.30am | 820am | TYBMS | CORPORATE
COMMUNICATION
& PR
2. |820am |910am | SYBCOM-B | BUSSINESS LAW
3, | 925am | 10.15am | SYBCOM- | BUSSINESS LAW
C
.
4. [ 1045am | 11.05am | TYBMS-HR INDUSTRIAL
RELATION
5. | 11.05am | 11.55am | TYBMS-HR INDUSTRIAL
RELATION

| sell (S.4)

Tribunal

|

l

| and Miscellaneous
_ | Provision Act 1952

, Inbound
Communication
Management,
Invoicing, Outbound
Communication
Management,
Queuing and
Routing, Scheduling

27 32

Signature

_Day-FRIDAY __

Particulars of

No. of Students

Teaching
Syliabus

Present

Total

Introduction,
Today's
Communication
Technology,
Importance of
Technology to
Corporate
Communication,

112 125

Contract of Sale
(S.2) — Concept,
Essentials of
contract of sale,
Distinction
between Sale
and Agreement to

96 110

Conditions &
Warranties (Ss.
11-25 & 62, 63) -
Concept,
Distinguish
between
Conditions and
Warranties,

119 130

Role of Judiciary
in Industrial
Relations: Labour
Court, Industrial
Tribunal, National

38 39

* The Trade
“Unions Act, 1926;

38

Signature

| (O
4




Date _17/9 /22

DAILY TEACHING REPORT

 Day_ SATURDAY__

Sr.
No.

Hours

Class

From

To

Subjé&i/bépér

7.30 am

8.20 am

TYBMS

CORPORATE
COMMUNICATION
& PR

8.20 am

9.10 am

SYBCOM-
B

BUSSINESS LAW

9:25 am

10.15am

SYBCOM-
C

BUSSINESS LAW

10.15am

11.05am

TYBMS-
HR

INDUSTRIAL
RELATION

11.05am

11.55am

TYBMS-
HR

INDUSTRIAL
RELATION

Date _

_19/9/ 2022

7 WParticulars of
Teaching
Syllabus

No. of Students

Present | Total

Functions of
Communication
Technology in
Corporate
Communication,
Syndication
(RSS)

101 125

“bistinguish

between Sale
and Hire
Purchase
Agreement,
Types of Goods.
Effects of
destruction of
Goods. (Ss. 6, 7,
8)

82 110

Implied
Conditions &
Warranties,
Concept of
Doctrine of
Caveat Emptor -

89 130

[ The Industrial

Employment
(Standing Orders)

| Act, 1946,

35 39

* The Industrial
Disputes Act,
A7

35 39

Signature

{)/i///" _—

Y/

DAILY TEACHING REPORT

Sr.

Hours

Class

No.

From

To

_-‘S_I‘J-Bjé_étlpaper

Day - MONDAY ___

Particulars of
Teaching
Syllabus

No. of Students

Present | Total

7.30 am

8.20 am

SYBCOM-C

BUSSINESS LAW

Property —
Concept, Rules
of Transfer of

97 130




2. |820am [910am | SYBCOM-A | BUSSINESS LAW
3, | 925am | 10.15am | SYBCOM-D& | BUSSINESS LAW
WOMANS
4. |1015am | 11.05am | SYBCOM-D& | BUSSINESS LAW
WOMANS
5. | 11.05am | 11.55am | TYBMS- ~ CRM
MARKETING
Date 20/9 /22 o B ,
Sr. No. Hours Class Subject/Paper
From To
1. |730am | 820am | SYBCOM-C | BUSSINESS
LAW
2. |820am |9.10am SYBCOM-A | BUSSINESS
) LAW -
3. 9:25 am 10.15 am TYBMS-HR FINANCE FOR
HR
4 | 1045am | 11.05am | SYBCOM-D& | BUSSINESS
WOMANS LAW
5. | 11.05am | 11.55am | TYBMS- CRM
| MARKETING

| unpaid seller,

%)

vp'foperty (Ss‘ 18-

Conditions &
Warranties (Ss.
11-25 & 62, 63)
- Concept,
Distinguish
between
Conditions and

Warranties,

Property -
Concept, Rules
of Transfer of

property (Ss. 18-

2
Unpaid Seller
(Ss. 45-54,55 &
56). Concept,
Rights of an

89 120

110 162

10 | 162

Social
Networking and

29 33

j}/L P
{

Signature
~ Day__TUESDAY__
Particulars |  No. of Students
of Present | Total
Teaching
Syllabus
DL
Signature 971




DAILY TEACHING REPORT

Date 21 /9/2022 _ RNt : Day - WEDNESDAY_
Sr. Hours Class Subject/Paper | Particulars of Teaching | No. of Students
No. | From | To 4 ~ Syllabus Present | Total
1. 4730 8.20 TYBMS CORPORATE Types of Communication 115 125
am am COMMUNICATI | Technology, New Media:
ON & PR Web Conferencing,
T e Really Simple
2. 1820 9.10 SYBCOM-A | BUSSINESS Implied Conditions & 100 120
am am LAW Warranties, Concept of
Doctrine of Caveat
FINATI N [zmptor - Exceptions.
3. 925 10165 | TYBMS-HR FINANCE FOR | Pay Commissions, Wage 35 39
am am HR Boards, Adjudication,
. L L.egal considerations
4, 11015 | 11.05a | SYBCOM-D& BUSSINESS | Remedies for Breach of 115 162
am m WOMANS LAW contract of Sale (Ss. 55-
61), Auction sale -
Concept, Legal
Provisions. (S. 64)
5. | 11.05a | 11.55a | TYBMS- CRM » MOBILE CRM ,CRM 28 32
m m MARKETING Trends, Challenges and
. Opportunities
Signature __1) L SR
DATE -22 /9 /22 Day _ THURSDAY
Sr. Hours Class Subject/Paper | Particulars of No. of Students
4o From To Tsi,?ggzg Present Total
1. | 7.30am 8.20 am TYBMS | CORPORATE Introduction, E- 110 125
COMMUNICATI media
ON & PR Relations, E-
internal
el . Communication
2. | 820am 9.10 am SYBCOM- | BUSSINESS Conditions & 90 110
B LAW Warranties (Ss.
11-25 & 62, 63)
— Concept,
Distinguish
between
Conditions and
g SRR U Warranties,
3. | 925am 10.15am | TYBMS-HR | FINANCE FOR |, COBRA 34 39
HR requirement,
Pay
Resltructuring in
Mergers and
Acquisitions,
Current Issues
- and




T e

Challenges in
Compensation
Management,
Ethics in

Compensation
| Management.

35 39

o Ethical Issues

27 32

Signature _

~

_Day -FRIDAY __

~ Particulars of
Teaching
Syllabus

, E-brand
Identity and
Company
Reputation
| Implied
Conditions &
Warranties,
| Concept of
I Doctrine of
. Caveat Emptor
_| —Exceptions.
Unpaid Seller
(Ss. 45-54, 55 &
56). Concept,
Rights of an
| unpaid seller,

_ID}esent

No. of Students

Total

12 | 125

110

19 ] 130

+ The Factories'
| Act, 1948

38 39

* The l\/linimdr.ﬁ_
Wages Act,

4. [1015am | 11.05am | TYBMS-HR | FINANCE FOR
HR
5 |11.0sam | 11.55am | TYBMS- CRM
MARKETIN
3 ¢ BTN (e
Date _ 23/9/ 2022 7
Sr. Hours Class Subject/Paper
N : i
2 From To
1. |730am | 820am | TYBMS | CORPORATE
COMMUNICATION
& PR
2. | 820am [910am | SYBCOM-B | BUSSINESS | AW
3. | 925am | 1015am | SYBCOM-C | BUSSINESS LAW
4. [1015am | 11.05am | TYBMS-HR INDUSTRIAL
RELATION
5 | 11.05am | 11.55am | TYBMS-HR INDUSTRIAL
RELATION

1948

38 139

Signalture

A

/7\ =
A
VG




Date _24/9 /22 ; ST . Day SATURDAY
Sr. Hours Class Subject/Paper Particulars No. of Students

No. From To of Teaching | Present | Total
Syllabus

1. 7.30 am 8.20 am TYBMS | CORPORATE Introduction, 101 125
COMMUNICATION Defining
& PR Corporate
. | Biogging,
2. 820am | 9.10am BUSSINESS LAW Unpaid Seller 82 110
SYBCOM- (Ss. 45-54, 55
B & 56).
Concept,
Rights of an

3. |925am | 10.15am

BUSSINESS | AW Remedies for 89 130
SYBCOM- Breach of

C contract of
Sale (Ss. 55-
61), Auction
sale -
Concept,
Legal
Provisions.
: | (S.64)
4, 10.15am | 11.05am TYBMS- INDUSTRIAL industrial 35 39
HR RELATION Relations- An
overview

) . T (REVISION)
5. 11.05am | 11.55am TYBMS- INDUSTRIAL Industrial 35 39
HR RELATION Relations- An

overview
(REVISION)

Signature {)}A .
DAILY TEACHING REPORT

Date _ 26/9/ 2022 R SN ‘ Day-MONDAY ___
Sr. Hours Class Subject/ Paper Particulars of No. of Students
e From To Teaching Syllabus. Present | Total
1 [730am | 820am | SYBCOMC | BUSSINESS | Remedies forBreach | 97 130

LAW of contract of Sale (Ss.

55-61), Auctlion sale -
Concept, Legal
Provisions. (S. 64)

“SYBCOMA | BUSSINESS | Unpaid Seller (Ss. 45- | 89 | 120
LAW | 54,55 & 56). Concept, |

2. |820am |9.10am




9:25 am

10.15a

r.n,,w
WOMANS'

SYBCOM-D& |

LAW

10.15am

11.05am

WOMANS

11.05am

11.56am

TYBMS-
MARKETIN

SYBCOM-D&

LAW

"CRM
G

Date _27/9 /22

Sr.
No.

Hours

From

To

7.30 am

8.20 am

Class

SYBCOM-C

2. [820am |910am | SYBCOM-A

Subjectllséper

'BUSSINESS
LAW
BUSSINESS
LAW

1015 | TYBMS-HR

am

3. [ 9:25am

FINANCE FOR
HR

SYBCOM-
D&
WOMANS

4. 11015 | 11.05am
am

BUSSINESS
LAW

5. | 11.05am | 11.55am | TYBMS-

MARKETING

"CRM

* BUSSINE S5

(
I

BUSSINE S5

Particulars of Teaching

Negotiable Instrument,

Rights of an Uhpé?d )
seller,

Unpaid Seller (Sst '45- )

54, 55 & 56). Concept,
Rights of an unpaid
seller, Remedies for
Breach of contract of
Sale (Ss. 55-61),
Auction sale -
Concept, Legal
Provisions. (S. 64)

110 | 162

Unpaid Seller (Ss. 45-
54, 55 & 56). Concept,
Rights of an unpaid
seller, Remedies for
Breach of contract of
Sale (Ss. 55-61),
Auction sale -
Concept, Legal

Provisions. (S.64) |

Introduction to
Cuslomer Relationship
Management

(REVESION)

110|162

29 33

Signature

g

‘Day_ TUESDAY__

Syllabus

Essentials)

| Students
Present

101

Remedies for Breach of
contract of Sale (Ss. 55-
(1), Auction sale -
Concept, Legal
Provisions. (S. 64)

Compensation Plans and

HR

PProfessionals(REVISION)

I\J«}govtiaAblre Ir}strurhrern-t;,_ :

I=ssentials

Introduction to Customer
Relationship Management

(REVESION)

Signature ____

36

No. of

Total

9%

39




DAILY TEACHING REPORT

Date 28 /9/2022 B ] ~ Day - WEDNESDAY_
Sr. Hours Class Subject/ Paper | Particulars of Teaching | No. of Students
No. | From | To i B ~ Syllabus | Present | Total
1. 1730 8.20 TYBMS CORPORATE Characteristics of a Blog, 115 125
am am COMMUNICATI | Types of Corporate Blogs
o ~ |ON&PR A e
2. |82 9.10 SYBCOM-A | BUSSINESS Negotiable Instrument, 100 120
am am LAW | Essentials
3. | 925 10.15 | TYBMS-HR FINANCE FOR | Compensation Plans and 35 39
am am HR HR
Professionals(REVISION
4. 11015 | 11.05a | SYBCOM-D& BUSSINESS | Promissory Notes and 115 162
am m | WOMANS _ LAW Bills of Exchange(
5. | 11.05a | 11.55a | TYBMS- CRM Introduction to Customer 28 32
m m MARKETING Relationship
Management
L N (REVESION) |
Signature Y A
v
DATE-29/9/22 Day_ THURSDAY
Sr. Hours Class Subject/ Paper | Particulars of Teaching | No. of Students
No. g liab
From To Sylishn Present | Total
1. [730am | 820am | TYBMS |CORPORATE | ,Roleof CorporateBlogs, | 110 | 125
COMMUNICATI | Making a Business Blog
ON & PR e b
2. | 820am 9.10 am SYBCOM- | BUSSINESS Remedies for Breach of 90 110
B LAW contract of Sale (Ss. 55-
61), Auction sale ~
Concept, Legal
7 I A T Provisions. (S.64) |
3. 9:25 am 10.15am | TYBMS-HR | FINANCE FOR | Compensation Plans and 34 39
HR HR
5 NSRS IR Professionals(REVISION)
4. {1015am | 11.05am TYBMS-HR | FINANCE FOR | Compensation Plans and 35 39
HR HR
: - | Professionals(REVISION)
5. 11.05am 11.55am TYBMS- CRM Introduction to Customer 27 32
MARKETIN Relationship
G Management
. (REVESION)
Signature W/k




Date _ 30/9/2022_

Day - FRIDAY __

Particulars of
Teaching
Syllabus

Foundétion of
Corporate
Communication

(REVISION)
| Negotiable

Instrument,
Essentials

“ Present

VNIEf Students

Total

125

110

Promissory
Notes and Bills

| of Exchange

Industrial
Relations- An
overview
(REVISION)

Industrial

Relations- An

overview
(REVISION)

Signature

119 130

38 39

39

gr——

Day__SATURDAY__

Particulars of
Teaching
Syllabus

”VFoundaﬁéaéf

Corporate
Communication
(REVISION)

| Promissory

Notes and Bills
of Exchange

. Cheques and

Penalties in case
of dishonour of

certain cheques |

| Industrial
| Disputes

(REVISION)

Industrial
Disputes

Sr. Hours Class Subject/Paper
N s PSRRI Y
0 From To
1. | 730am | 820am | TYBMS | CORPORATE
COMMUNICATION
& PR
2. |820am |910am | SYBCOM-B | BUSSINESS LAW
3. | 9:25am | 10.15am | SYBCOM-C | BUSSINESS LAW
4. |10.45am | 11.05am | TYBMS-HR INDUSTRIAL
RELATION
5. | 11.05am | 11.55am | TYBMS-HR |  INDUSTRIAL
RELATION
Date _1/10 /22 ) :
Sr. Hours Class Subject/Paper
No. .| From To
1. | 730am | 820am | TYBMS | CORPORATE
COMMUNICATION
& PR
2. |820am |910am | | BUSSINESS LAW
SYBCOM-
B 2y
3. 9:25am | 10.15am BUSSINESS LAW
SYBCOM-
C
4. [1015am | 11.05am | TYBMS- INDUSTRIAL
HR RELATION
5. | 11.05am | 11.55am | TYBMS- INDUSTRIAL
HR RELATION

(REVISION)

Signature ___

No. of Students

Present _Total
_15 125
82 | 110
89 130 |
35 39
35 |39

%/
4



Date __3/10/ 2022

DAILY TEACHING REPORT

Sr. Hours Class Subject/Paper
No. R
From To
1. | 730am | 820am | SYBCOM-C | BUSSINESS
LAW
2. [ 820am |910am | SYBCOM-A | BUSSINESS
: LAW
3. | 925am | 1015 | SYBCOM- | BUSSINESS
am D& LAW
WOMANS
4. | 1015 | 11.05am | SYBCOM- | BUSSINESS
am D& LAW
WOMANS
5. | 11.05am | 11.56am | TYBMS- CRM
MARKETING
Date _4/10 /22 -
Sr. Hours Class Subject/Paper
No. | From To
1. [730am | 8.20am | SYBCOM-C | BUSSINESS
LAW
5 | 820am |940am | SYBCOM-A | BUSSINESS
LAW
3. | 9:25am | 1045 | TYBMSHR | FINANCE
am FORHR
4. | 1045 |11.05am | SYBCOM- | BUSSINESS
am D& LAW
WOMANS
5. | 11.05am | 11.55am | TYBMS- CRM
MARKETING

_Day - MONDAY ___
Particulars of Teaching No. of
Syllabus | Students
Present | Total
Cheques and Penaltiesin | 97 | 130 |
case of dishonour of
certain cheques
Promissory Notes and 89 120
Bills of Exchange
Cheques and Penalties in 110 162
case of dishonour of
certain cheques U
Cheques and Penalties in 110 162
case of dishonour of
cerfain cheques
CRM Marketing 29 33
Initiatives, Customer
Service and Dala
Management(REVISION) | -~ | |

Signature

yﬂf\/

_Day TUESDAY__

VF;a‘rmt-i”culars of Teaching
Syllabus

No. of Students

Present

Total

Holder(S.8), Holder in Due
Course(S.9), Payment in due
course (S.10), Maturity of an

Instrument (S.22), Noting

(S.99), Protest (S.100-102).

101

130

Cheques and Penalties in case
of dishonour of certain
cheques

96

120

Incentives and Wages

36

39

(REVISION)
Holder(S.8), Holder in Due
Course(S.9), Payment in due
course (S.10), Maturity of an
Instrument (S.22), Noting

(5.99), Protest (S.100-102)

M

162

CRM Marketing Initiatives,
Customer Service and Data
Management(REVISION)

29

32

Signature

o




DAILY TEACHING REPORT

Date 5/10/2022 ) : Day - WEDNESDAY_
Sr. Hours Class Subject/ Paper | Particulars of No. of Students
No. | From To Teaching Present | Total
~ Syllabus
1. 17.30 8.20 TYBMS CORPORATE
am am | COMMUNICATION & PR
2. |820 9.10 SYBCOM-A | BUSSINESS LAW
am am S B o T X e
3. 1925 10.15 | TYBMS-HR FINANCE FOR HR | HOLIDAY
am am i o , ' X
4. 11015 |11.05a | SYBCOM-D& BUSSINESS LAW |
am m WOMANS i
5. | 1105a | 1155a | TYBMS- CRM ‘
m m MARKETING |
Signature {L\\\ A/
DATE-6/10/22 Day ~ THURSDAY_
Sr. Hours Class Subject/Paper Particulars of No. of Students
: i |
g From To P4 Present Total
1. |730am | 820am | TYBMS | CORPORATE Foundationof | 110 125
COMMUNICATI Corporate
ON & PR Communication
S ~ (REVISION)
2. [820am 9.10 am SYBCOM- | BUSSINESS Cheques and 90 110
B LAW Penalties in case of
dishonour of certain
. cheques
3. | 925am 10.15am | TYBMS-HR | FINANCE FOR | Incentives and 34 |39
~HR Wages (REVISION)
4, 10.15am | 11.05am TYBMS-HR | FINANCE FOR | Incentives and 35 39
_HR | Wages (REVISION)
5. [ 11.05am | 11.55am TYBMS- CRM CRM Marketing 27 32
MARKETIN Initiatives, Customer
G Service and Data
Management(REVI
oy | SION)
Signature '9/\\/




DAILY TEACHING REPORT

Date __7/10/ 2022 - Day - FRIDAY ___
Sr. Hours Class Subject/Paper Particulars of No. of Students
Ho: From To Teasliing oyliahus Present | Total
1. [7.30am | 820am | TYBMS | CORPORATE Foundationof | 112 | 125
COMMUNICATION Corporate
&PR Communication
] _(REVISION)
2. |820am | 9.10am BUSSINESS LAW | Chegques and 96 110
SYBCOM- Penalties in case of
B dishonour of certain
. cheques N
3. | 925am | 10.15am BUSSINESS LAW | Special 119 | 130
SYBCOM- Contracts(REVISION)
4. | 10.15am | 11.05am | TYBMS- INDUSTRIAL Industrial Disputes 38 39
HR RELATION (REVISION)
5. | 11.05am | 11.55am | TYBMS- INDUSTRIAL Industrial Disputes 38 39
HR RELATION (REVISION)
Signature /@/L/
Date _8/10/22 - Day__ SATURDAY__
Sr. Hours | Class Subject/Paper Particulars of L No. of Students
No. | From To Teaching Syllabus | Present | Total
1. [7.30am | 8.20am | TYBMS | CORPORATE * Foundation of 101 125
COMMUNICATION Corporate
&PR Communication
(REVISION)
2. |820am |9.10am BUSSINESS LAW | Holder(S.8), Holder in 82 110
SYBCOM- Due Course(S.9),
B Payment in due course
(S.10), Maturity of an
Instrument (S.22),
Noting (S.99), Protest
i ) (S.100-102))
3. | 925am | 10.15am BUSSINESS LAW | Special 89 130
SYBCOM- Contracts(REVISION) :
R Il LT I S B
4. 110.15 11.05am | TYBMS- INDUSTRIAL Trade Unions and 35 39
am HR RELATION Collective '
S Bargaining(REVISION) ‘
5. | 11.05am | 11.55am | TYBMS- INDUSTRIAL Trade Unions and 35 39
HR RELATION Collective
- J__r L e Bargaining(REVISION) |
Signature ﬂ/?./“/

7



DAILY TEACHING REPORT

Date _10/10/ 2022 L
Sr. Hours Class Subject/Paper
i From To
1. | 7.30am | 820am | SYBCOM-C BUSSINESS
: __LAW
2. |820am |9.10am | SYBCOM-A BUSSINESS
. LAW
3. | 925am | 10.15am | SYBCOM- BUSSINESS;
D& LAW
| WOMANS
4, | 10.15am | 11.05am | SYBCOM- BUSSINESS
D& LAW
| WOMANS
5. | 11.05am | 11.55am | TYBMS- CRM
MARKETING i
Date _11/10/22 3
Sr. Hours Class Subject/Paper
No. | From To
1. | 7.30am | 820am | SYBCOM-C | BUSSINESS
AW
2. |820am | 9.10 am SYBCOM-A | BUSSINESS
LAW
3. [925am | 10.15am | TYBMS-HR | FINANCE FOR
HR
4. | 10.15am | 11.05am | SYBCOM- BUSSINESS
D& LAW
: WOMANS o .
5. | 11.05am | 11.55am | TYBMS- CRM
MARKETING

Day - MONDAY _
Particulars of No. of Students
Teaching Syllab
e fng e Present | Total
Specialm 97 130
Contracts(REVISION)
Special 89 120
Contracts(REVISION) |
INTERNAL
Signature })/“‘/

Day_ TUESDAY__ .

 Particulars of No. of Students
Teaching Syllabus | present | Total
Speciél 101 130
Contracts(REVISION) | = .
Special 4+ 96 120
Contracts(REVISION) | -
INTERNAL
Signature ki




DAILY TEACHING REPORT

Date 1217/2022__ 7
Sr. Hours Class Subject/Paper
No. | From | To Y
1. |7.30 8.20 TYBMS CORPORATE

am am COMMUNICAT
_ ION&PR
2. 820 9.10 SYBCOM-A BUSSINESS
am am | tAaW
3. |925 10.15 | TYBMS-HR FINANCE FOR
am am e ok R
4. 11015 | 11.05a | SYBCOM-D& BUSSINESS
am m_ | WOMANS LAW
5. | 11.05a | 11.55a | TYBMS- CRM
m m | MARKETING

DATE -13/10 /22 Day
Sr. Hours Class Subject/Paper
No. From To
1. | 7.30am | 8.20am | TYBMS | CORPORATE

COMMUNICATION &
_ cAEak e PR s
2. | 820am | 9.10am | SYBCO | BUSSINESS LAW
- | M-B
3. | 925am | 10.16 TYBMS- FINANCE FOR HR
am. - BRR b e L
4. 110.15 11.05a | TYBMS- FINANCE FOR HR
am m L
5. | 11.05a | 11.55a | TYBMS- CRM
m m MARKE
o | TING o
Signature "C\f/t«_/

Day - WEDNESDAY_

 Particulars of Teaching

No. of Students

- Syliabus Present | Total
Understanding Public Relations 35 125
(REVISION)
INTERNAL B
Signature @4 AT
~ THURSDAY
Particulars of Teaching No. of Students
S
Wiabus Present | Total
Understandin-gﬁPﬁrblic 110 125
Relations (REVISION)
Special 90 110
Conltracts(REVISION)
CASE STUDY 34 39
CASE STUDY i 35 |39
CRM Strategy, Fgla;nhir{g, 27 32
Implementation and
Evaluation (REVISION)




Date __14/10/ 2022 Day - FRIDAY ___
Sr. Hours Class Subject/Paper Particulars of No. of Students
o From To Teachid ey Present Total
1. | 7.30am | 820am | TYBMS | CORPORATE Understanding Public 112 125
COMMUNICATION | Relations (REVISION)
& PR
2. | 820am |9.10am BUSSINESS LAW | The Sales of Goods 96 110
SYBCOM- Act-1930
B (REVISION)
3. [ 925am | 10.15am BUSSINESS LAW | The Sales of Goods 119 130
SYBCOM- Act - 1930
C (REVISION)
4. [ 10.15am | 11.05am | TYBMS- INDUSTRIAL Trade Unions and 38 39
HR RELATION Collective
Bargaining(REVISION)
5. | 11.05am | 11.55am | TYBMS- INDUSTRIAL Trade Unions and 38 39
HR RELATION Collective
Bargaining(REVISION)
Signature Y=
Date _15/10 /22 Day__ SATURDAY__
Sr. Hours Class Subject/Paper Particulars of | No. of Students
No. | From To Teaching Present | Total
Syllabus
1. [ 7.30am 8.20 am TYBMS | CORPORATE Understanding 101 125
COMMUNICATION | Public Relations
& PR (REVISION)
2. | 820am |9.10am BUSSINESS LAW | The Sales of 82 110
SYBCOM- Goods Act -
B 1930
(REVISION)
3. [925am | 10.15am BUSSINESS LAW | The Sales of 89 130
SYBCOM- Goods Act -
C 1930
(REVISION)
4. |10.15am | 11.05am | TYBMS- INDUSTRIAL Industrial 35 39
HR RELATION Relations
Related Laws in
India
(REVISION)
5. | 11.05am | 11.55am | TYBMS- INDUSTRIAL Industrial 35 39
HR RELATION Relations
Related Laws in
India
(REVISION)
Signature Y l—




DAILY TEACHING REPORT

Date __17/10/ 2022 Day - MONDAY ___
Sr. Hours Class Subject/Paper | Particulars of Teaching No. of Students
NG From To 2fflabus Present | Total
1. | 7.30am 8.20 am SYBCOM-C BUSSINESS | The Sales of Goods Act - 97 130
LAW 1930 (REVISION)
2. |820am | 9.10am SYBCOM-A BUSSINESS | The Sales of Goods Act - 89 120
LAW 1930 (REVISION)
3. [925am | 10.15am | SYBCOM-D& BUSSINESS | Special 110 162
WOMANS LAW Contracts(REVISION)
4, 110.15am | 11.05am | SYBCOM-D& BUSSINESS | Special 110 162
WOMANS LAW Contracts(REVISION)
5. | 11.05am | 11.55am | TYBMS- CRM CRM Strategy, Planning, 29 33
MARKETING Implementation and
Evaluation (REVISION)
Signature W
Date _18/10 /22 Day_ TUESDAY__
Sr. Hours Class Subject/Paper Particulars of No. of Students
No. |  From To Teaching Syllabus | Present | Total
1. | 7.30am 820am | SYBCOM-C | BUSSINESS The Sales of Goods 101 130
LAW Act —1930
(REVISION)
2. [820am |9.10am SYBCOM-A | BUSSINESS The Sales of Goods 96 120
LAW Act - 1930
(REVISION)
3. | 9:25am 10.15am | TYBMS-HR FINANCE FOR | Incentives and Wages 36 39
HR (REVISION)
4. [10.15am | 11.05am | SYBCOM-D& BUSSINESS | The Sales of Goods 111 162
WOMANS LAW Act - 1930
(REVISION)
5. | 11.05am | 11.55am | TYBMS- CRM CRM Strategy, 29 32
MARKETING Planning,
Implementation and
Evaluation
(REVISION)
Signature /Q/‘/




DAILY TEACHING REPORT

Date 19 /10/2022 Day - WEDNESDAY_
Sr. Hours Class Subject/Paper | Particulars of Teaching No. of Students
No. | From To Syllabus Present | Total
1. 1730 8.20 TYBMS CORPORATE Functions of Corporate 115 125
am am COMMUNICATI Communication and
ON&PR Public Relations
(REVISION)
2. 1820 9.10 SYBCOM-A | BUSSINESS The Sales of Goods Act 100 120
am am LAW —1930 (REVISION)
3. 1925 10.15 | TYBMS-HR FINANCE FOR | Compensation to Special 35 39
am am HR Groups and Recent
Trends (REVISION)
4, 11015 | 11.05a | SYBCOM-D& BUSSINESS | The Sales of Goods Act 115 162
am m WOMANS LAW —1930 (REVISION)
5. [ 11.05a | 11.55a | TYBMS- CRM CRM Strategy, Planning, 28 32
m m MARKETING Implementation and
Evaluation (REVISION)
Signature )
DATE -20 /10 /22 Day __ THURSDAY
Sr. Hours Class Subject/Paper | Particulars of No. of Students
No. Teaching
From To Syllabus Present Total
1. [7.30am 8.20 am TYBMS | CORPORATE Functions of 110 125
COMMUNICATI Corporate
ON&PR Communication
and Public
Relations
(REVISION)
2. |820am 9.10 am SYBCOM- | BUSSINESS Indian Contract 90 110
B LAW Act — 1872
Part -I
(REVISION)
3. [ 925am 10.15am | TYBMS-HR | FINANCE FOR | Compensation 34 39
HR to Special
Groups and
Recent Trends
(REVISION)
4, [10.15am | 11.05am TYBMS-HR | FINANCE FOR | Compensation 35 39
HR to Special
Groups and
Recent Trends
(REVISION)
5. | 11.05am | 11.55am TYBMS- CRM CRM New 27 32
MARKETIN Horizons
G (REVISION)
Signature \7/‘/‘/




Date _ 21/10/ 2022 Day - FRIDAY ___
Sr. Hours Class Subject/Paper Particulars of Teaching | No. of Students
N From To Pyl Present | Total
1. | 7.30am 8.20 am TYBMS CORPORATE Functions of Corporate 112 125
COMMUNICATION | Communication and Public
& PR Relations (REVISION)
2. | 820am | 9.10am SYBCOM-B | BUSSINESS LAW | Indian Contract Act — 96 110
1872 Part -l (REVISION)
3. | 925am |10.15am | SYBCOM- | BUSSINESS LAW | Indian Contract Act — 119 130
C 1872 Part -1 (REVISION)
4, | 10.15am | 11.05am | TYBMS-HR INDUSTRIAL Industrial Relations 38 39
RELATION Related Laws in India
(REVISION)
5. | 11.05am | 11.55am | TYBMS-HR INDUSTRIAL Industrial Relations 38 39
RELATION Related Laws in India
(REVISION)
Signature .'/)/u
Date _22/10 /22 Day_ SATURDAY__
Sr. Hours Class Subject/Paper Particulars of No. of Students
No. |  From To Teaching Present Total
Syllabus
1. [ 7.30am 8.20 am TYBMS | CORPORATE Functions of 101 125
COMMUNICATION & Corporate
PR Communication
and Public
Relations
(REVISION)
2. [820am | 9.10am SYBCOM- | BUSSINESS LAW Indian Contract 82 110
B Act — 1872 Part -
Il (REVISION)
3. | 9:25am 10.15am | SYBCOM- | BUSSINESS LAW Indian Contract 89 130
C Act — 1872 Part -
[l (REVISION)
4, | 10.15am | 11.05am | TYBMS- INDUSTRIAL Industrial 35 39
HR RELATION Relations Related
Laws in India
(REVISION)
5. | 11.05am | 11.55am | TYBMS- INDUSTRIAL Industrial 35 39
HR RELATION Relations Related
Laws in India
(REVISION)

Signature




DAILY TEACHING REPORT

Date __24/10/ 2022 Day - MONDAY ___
Sr. Hours Class Subject/Paper Particulars of No. of Students
oo: From To g?g;::g Present | Total
1. | 7.30am 8.20 am SYBCOM-C | BUSSINESS LAW | Indian Contract 97 130
Act — 1872 Part
-Il (REVISION)
2. | 820am 9.10 am SYBCOM-A | BUSSINESS LAW | Indian Contract 89 120
Act — 1872 Part
-1 (REVISION)
3. | 925am | 10.15am | SYBCOM-D& | BUSSINESS LAW | Indian Contract 110 162
WOMANS Act — 1872 Part
- (REVISION)
4. | 10.15am | 11.05am | SYBCOM-D& | BUSSINESS LAW | Indian Contract 110 162
WOMANS Act — 1872 Part
-Il (REVISION)
5. | 11.05am | 11.55am | TYBMS- CRM CRM New 29 33
MARKETING Horizons
(REVISION)
Signature %
Date _25/10 /22 Day_ TUESDAY__
Sr. Hours Class Subject/Paper Particulars of No. of Students
No. From To Teaching Syllabus | present | Total
1. 7.30 am 8.20 am SYBCOM-C | BUSSINESS Indian Contract Act 101 130
LAW — 1872 Part -l
(REVISION)
2. 820am | 9.10am SYBCOM-A | BUSSINESS Indian Contract Act 96 120
LAW — 1872 Part -
I(REVISION)
3 925am | 10.15am | TYBMS-HR | FINANCE FOR | Compensation to 36 39
HR Special Groups and
Recent Trends
(REVISION)
4, 10.15am | 11.05am SYBCOM-D& | BUSSINESS | Indian Contract Act 111 162
WOMANS LAW — 1872 Part -l
(REVISION)
5. 11.05am | 11.55am | TYBMS- CRM CRM New Horizons 29 32
MARKETING (REVISION)

Signature

M//\/,




DAILY TEACHING REPORT

Date 26 /10/2022 Day - WEDNESDAY_
Sr. Hours Class Subject/ Paper | Particulars of Teaching No. of Students
No. | From To Syllabus Present | Total
1730 8.20 TYBMS CORPORATE Emerging Technology in 115 125
am am COMMUNICATI Corporate
ON & PR Communication and
Public Relations
(REVISION)
2. 820 9.10 SYBCOM-A | BUSSINESS Indian Contract Act — 100 120
am am LAW 1872 Part -l (REVISION)
3. |92 10.15 | TYBMS-HR FINANCE FOR | Legal and Ethical issues 35 39
am am HR in Compensation
(REVISION)
4. 11015 |11.05a | SYBCOM-D& BUSSINESS | The Negotiable 115 162
am m WOMANS LAW Instruments (Ammended)
Act 2015 (REVISION)
5 11.05a | 11.55a | TYBMS- CRM CRM New Horizons 28 32
m m MARKETING (REVISION)
Signature V
DATE -27 /10 /22 Day THURSDAY
Sr. Hours Class Subject/ Paper | Particulars of No. of Students
No. T i
: From To s??g;::g Present Total
1. | 7.30am 8.20 am TYBMS | CORPORATE Emerging 110 125
COMMUNICATI | Technology in
ON&PR Corporate
Communication
and Public
Relations
(REVISION)
2. 8.20 am 9.10 am SYBCOM- | BUSSINESS The Negotiable 90 110
B LAW Instruments
(Ammended)
Act 2015
(REVISION)
3. 9:25am 10.15am | TYBMS-HR | FINANCE FOR | Legal and 34 39
HR Ethical issues in
Compensation
(REVISION)
4, 10.15am | 11.05am TYBMS-HR | FINANCE FOR | Legal and 35 39
HR Ethical issues in
Compensation
(REVISION)
5. 11.05am 11.55am TYBMS- CRM CRM New 27 32
MARKETIN Horizons
G (REVISION)
Signature ‘ﬂ//

V4




Date __28/10/ 2022 Day - FRIDAY ___
r:slr. Hours Class Subject/Paper Particulars of No. of Students
o. i
From To AAE/1Hg Syfabits Present | Total
1. | 7.30am 8.20 am TYBMS | CORPORATE Emerging Technology 112 125
COMMUNICATION in Corporate
&PR Communication and
Public Relations
(REVISION)
2. |820am | 9.10am SYBCOM-B | BUSSINESS LAW | The Negotiable 96 110
Instruments
(Ammended) Act 2015
(REVISION)
3. | 925am |10.15am | SYBCOM- | BUSSINESSLAW | The Negotiable 119 130
C Instruments
(Ammended) Act 2015
(REVISION)
4. | 10.15am | 11.05am | TYBMS-HR INDUSTRIAL TEST 38 39
RELATION
5. | 11.05am | 11.55am | TYBMS-HR INDUSTRIAL TEST 38 39
RELATION
Signature @/‘/
DAILY TEACHING REPORT
Date _29/10/22 Day_ SATURDAY__
Sr. Hours Class Subject/Paper Particulars of No. of Students
No. | From To Teaching Syllabus | Present | Total
1. | 7.30am 8.20 am TYBMS | CORPORATE Emerging 101 125
COMMUNICATION Technology in
&PR Corporate
Communication and
Public Relations
(REVISION)
2. |820am |9.10am BUSSINESS LAW | The Negotiable 82 110
SYBCOM- Instruments
B (Ammended) Act
2015 (REVISION)
3. | 925am |10.15am BUSSINESS LAW | The Negotiable 89 130
SYBCOM- Instruments
C (Ammended) Act
2015 (REVISION)
4, |10.15am | 11.05am | TYBMS- INDUSTRIAL TEST 35 39
HR RELATION
5. | 11.05am | 11.55am | TYBMS- INDUSTRIAL TEST 35 39
HR RELATION
Signature 0/\‘/




DAILY TEACHING REPORT

Date __2/1/2023 Day - MONDAY ___
Sr. Hours Class Subject/Paper Particulars of No. of Students
No. Teachi
From To S‘;leblzsg Present | Total
1. | 7.30am 8.20 am SYBCOM- | BUSSINESS LAW | INTRODUCTION 110 130
C & SYLLBUS
2. | 820am 9.10 am BUSSINESS LAW | INTRODUCTION 90 120
SYBCOM- & SYLLBUS
A
3. | 925am 10.15am | SYBCOM- | BUSSINESS LAW | INTRODUCTION 97 162
D& & SYLLBUS
WOMANS
4, [1015am | 11.05am SYBCOM- | BUSSINESS LAW | INTRODUCTION 97 162
D& & SYLLBUS
WOMANS
5. | 11.05am | 11.55am
Signature '94
Date _3/1/23 Day_ TUESDAY__
Sr. Hours Class Subject/ Paper | Particulars of Teaching No. of Students
No. | From To Syllabus Present | Total
1. | 7.30am | 820am | SYBCOM- | BUSSINESS Company and its 98 130
C LAW formation, Definition and
Nature of Company,
Advantages and
Disadvantages of a
Company
2. | 820am | 9.10am | SYBCOM- | BUSSINESS Company and its 100 120
A LAW formation, Definition and
Nature of Company,
Advantages and
Disadvantages of a
Company,
3. | 925am | 10.15am | TYBMS- HRM IN INTRODUCTION & 35 39
HR GLOBAL SYLLBUS
PERCEPECTIVE
4, 11015 11.05am | SYBCOM- BUSSINESS | Company and its 110 162
am D& LAW formation, Definition and
WOMANS Nature of Company,
Advantages and
Disadvantages of a
Company,
5. | 11.05am | 11.55am A
Signature W




DAILY TEACHING REPORT

Date 4 /1/2023 Day - WEDNESDAY_

Sr. Hours Class Subject/Paper | Particulars of Teaching | No. of Students
No. | From To Syllabus Present | Total
1. 730 820 | TYBMS- BRAND INTRODUCTION & 28 33

am am | MARKETING | MANAGEMENT SYLLBUS
2. 1820 9.10 SYBCOM-A | BUSSINESS Lifting of Corporate Veil 97 120
am am LAW with cases, Promoters
and preliminary contracts
3. 925 10.15 | TYBMS-HR HRM IN International HRM- 33 39
am am GLOBAL Meaning and Features,
PERCEPECTIV | Objectives, Evolution of
E IHRM, Reasons for
Emergency of IHRM,
Significance of IHRM in
International Business,
Scope/Functions
4, 11015 | 11.05a | SYBCOM-D& BUSSINESS | Lifting of Corporate Veil 90 162
am m WOMANS LAW with cases, Promoters
and preliminary contracts
5. | 11.05a | 11.55a
m m
Signature ?Aﬁ
DATE-5/1/23 Day THURSDAY
Sr. Hours Class Subject/Paper | Particulars of No. of Students
Ho: From To Tseya:g:)llr:g Present Total




1: 7.30 am 820am | TYBMS- BRAND Importance of 27 33
MARKETIN | MANAGEMENT Branding to
G Consumers,
Firms, Brands
v/s Products,
2. 8.20 am 9.10 am SYBCOM- | BUSSINESS INTRODUCTIO 92 110
B LAW N & SYLLBUS
3. | 925am 10.15am | TYBMS-HR | HRMIN Difference o7 39
\ GLOBAL between
PERCEPECTIV | International
E HRM and
Domestic HRM
4. [1015am | 11.05am | TYBMS-HR | HRMIN e Approaches 37 39
GLOBAL to IHRM-
PERCEPECT[V Ethnocentric’
E Polycentric,
Geocentric and
Regiocentric
5. 11.05am 11.55am
paal
Signature ‘
Date _ 6/1/ 2023 Day - FRIDAY ___
Sr. Hours Class Subject/Paper Particulars of | No. of Students
: Teachin
¥ From To Syllabusg Present | Total
1. [ 7.30am 8.20 am TYBMS- BRAND Scope of 26 33
MARKETING | MANAGEMENT Branding,
Branding




8.20am

9.10 am

SYBCOM-B

BUSSINESS LAW

Company and its
formation,
Definition and
Nature of
Company,
Advantages and
Disadvantages of
a Company,

86

110

9:25 am

10.15am

SYBCOM-C

BUSSINESS LAW

Lifting of
Corporate Veil
with cases,
Promoters and
preliminary
contracts

80

130

10.15am

11.05am

TYBMS-HR

ORGANISATIONAL
DEVELOPMENT

INTRODUCTION
& SYLLBUS

34

39

11.05am

11.55am

TYBMS-HR

ORGANISATIONAL
DEVELOPMENT

INTRODUCTION
& SYLLBUS

34

39

Date _7/1123

Signature

DAILY TEACHING REPORT

Day_ SATURDAY__

Sr.
No.

Hours

Class

From

To

Subject/Paper

Particulars of
Teaching
Syllabus

No. of Students

Present

Total

7.30 am

8.20 am

TYBMS-
MARKETING

BRAND
MANAGEMENT

Challenges and
Opportunities,
Strategic Brand
Management
Process,

28

33

8.20 am

9.10 am

SYBCOM-B

BUSSINESS LAW

Lifting of
Corporate Veil
with cases,
Promoters and
preliminary
contracts

90

110

9:25 am

10.15am

SYBCOM-C

BUSSINESS LAW

Types of

Companies

100

130




10.15am | 11.05am

TYBMS-HR

ORGANISATIONAL | o
DEVELOPMENT

Organisational
Development —
Meaning,
Features,
Evolution,
Components,
Objectives,
Principles,
Process,

35 39

11.05am | 11.55am

TYBMS-HR

ORGANISATIONAL
DEVELOPMENT

Organisational
Development -
Meaning,
Features,
Evolution,
Components,
Objectives,
Principles,
Process,

35 39

Date _

Signature

fD/V/

DAILY TEACHING REPORT

_9/1/ 2023

&

Day - MONDAY ___

Sr.
No.

Hours

From To

Class

Subject/Paper

Particulars of
Teaching
Syllabus

No. of Students

Present | Total

7.30 am 8.20 am

SYBCOM-
C

BUSSINESS LAW

Types of
Companies

110 130

8.20 am 9.10 am

SYBCOM-
A

BUSSINESS LAW

Types of
Companies

92 120

9:25 am 10.15am

SYBCOM-
D&
WOMANS

BUSSINESS LAW

Types of
Companies

96 162

10.15am | 11.05am

SYBCOM-
D&
WOMANS

BUSSINESS LAW

Types of
Companies

9% 162

11.05am 11.55am

Date _10/1 /23

Signature

Yt e

Day_ TUESDAY__

Sr. No.

Hours

Class

From To

Subject/Paper

Particulars

No. of Students

of
Teaching
Syllabus

Present Total




1. 7.30 am 8.20am | SYBCOM-C | BUSSINESS Types of 97 130
LAW Companies
2. 820am | 9.10am SYBCOM-A | BUSSINESS Types of 100 120
LAW Companies
3. 925am | 10.15am | TYBMS-HR HRM IN Limitations 30 39
GLOBAL to IHRM e
PERCEPECTIVE | Qualities of
Global
Managers
4, 10.15am | 11.05am SYBCOM- BUSSINESS | Types of 110 162
D& LAW Companies
WOMANS
5. 11.05am | 11.55am ;
Signature W
DAILY TEACHING REPORT
Date 11/1/2023 Day - WEDNESDAY_
Sr. Hours Class Subject/ Paper | Particulars of Teaching | No. of Students
No. | From To Syllabus Present | Total
1. 1730 820 | TYBMS- BRAND Customer Based Brand 25 33
am am MARKETING | MANAGEMENT | Equity model (CBBE),
2. 1820 9.10 SYBCOM-A | BUSSINESS Types of Companies 98 120
am am LAW
3. 925 1015 | TYBMS-HR HRM IN Organizational Dynamics 33 39
am am GLOBAL and IHRM
PERCEPECTIV
E
4, 1015 | 11.05a | SYBCOM-D& BUSSINESS | Membership of a 90 162
am m WOMANS LAW company
5. | 11.05a | 11.55a
m m
Signature DA/
DATE-12/1/23 Day __ THURSDAY
Sr. Hours Class Subject/ Paper Particulars of No. of Students
L From To Teaching oylanys Present | Total
1. | 7.30am 820am | TYBMS- BRAND Sources of Brand 22 33
MARKETIN | MANAGEMENT Equity,
G
2. [820am 9.10 am SYBCOM- | BUSSINESS Types of 92 110
B LAW Companies
3. [925am |10.15am | TYBMS-HR | HRMIN Components of 36 39
GLOBAL IHRM- Cross
PERCEPECTIV | Cultural
E Management and
Comparative HRM




4. |1015am | 11.05am | TYBMS-HR | HRMIN e Comparative 36 39
GLOBAL HRM- Meaning,
E Difference between
IHRM and
Comparative HRM
o} 11.05am 11.55am
Signature
Date __13/1/2023 Day - FRIDAY ___
Sr. Hours Class Subject/Paper Particulars of | No. of Students
No. Teachi
g From To S?{?l:lt::g Present | Total
1. | 7.30 am 8.20 am TYBMS- BRAND Steps of Brand 26 33
MARKETING | MANAGEMENT Building
including Brand
Building Blocks,
2. |820am | 9.10am SYBCOM-B | BUSSINESS LAW | Types of 80 110
Companies
3. |925am | 10.15am | SYBCOM-C | BUSSINESS LAW | Membership of 82 130
a company
4, 110.15am | 11.05am | TYBMS-HR | ORGANISATIONAL | e Relevance of 34 39
DEVELOPMENT | Organisational
Development for
Managers, OD-
HRD Interface,
Participation of
Top
Management in
oD
5. | 11.05am | 11.55am | TYBMS-HR | ORGANISATIONAL | e Relevance of 34 39
DEVELOPMENT | Qrganisational
Development for
Managers, OD-
HRD Interface,
Participation of
Top
Management in
oD
/_/
Signature 75,)//2

Date _14/1 /23

Day__SATURDAY__




Sr.
No.

Hours

From

To

Class

Subject/Paper

Particulars of
Teaching
Syllabus

No. of Students

Present | Total

7.30 am 8.

20 am

TYBMS-
MARKETING

BRAND
MANAGEMENT

Brand
Positioning:
Meaning,
Importance,
Basis

22 33

8.20 am

9.10 am

SYBCOM-B

BUSSINESS LAW

Types of
Companies

90 110

9:25 am

10.15am

SYBCOM-C

BUSSINESS LAW

Membership of
a company

101 130

10.15am | 11

.05am

TYBMS-HR

ORGANISATIONAL
DEVELOPMENT

OD Practitioner
— Meaning,
Role of OD
Practitioner,
Competencies
ofan OD
Practitioner

35 39

11.05am | 11

.55am

TYBMS-HR

ORGANISATIONAL
DEVELOPMENT

OD Practitioner
- Meaning,
Role of OD
Practitioner,
Competencies
of an OD
Practitioner

35 39

Date _

_16/1/ 2023

Signature

DAILY TEACHING REPORT

Day - MONDAY ___

Sr.

Hours

No.

From

To

Class

Subject/ Paper

Particulars of Teaching
Syllabus

No. of Students

Present Total

1.

7.30 am

8.20 am

SYBCOM-
C

BUSSINESS
LAW

Memorandum of
Association and Articles
of Association.

104 130

8.20 am

9.10 am

SYBCOM-
A

BUSSINESS
LAW

Memorandum of
Association and Articles
of Association.

92 120




Sr. | From To Particulars of Teaching Present | Total
No. Syllabus
1:747.30 8.20 am | TYBMS- BRAND Integrating Marketing 27 33
am MARKETING MANAGEMENT | Programs and Activities
2. 1820 9.10am | SYBCOM-B BUSSINESS Memorandum of Association 92 110
am LAW and Articles of Association.
3. 1925 |[1015 | TYBMS-HR HRM IN Cross Cultural 31 39
am am GLOBAL | Management- Meaning,
PERCEPECTIVE | Features, Convergence of
Cultures,
4. 1015 |11.05a | TYBMS-HR HRMIN Role of IHRM in Cross 31 39
am m GLOBAL Culture Management,
PERCEPECTIVE | Problems of Cross Cultural
Issues in Organizations,
Importance of Cultural
Sensitivity to International
Managers
5. | 11.05a | 11.55a
m m |=
Signature \}/\/
Date _ 27/1/ 2023 Day - FRIDAY ___
Sr. Hours Class Subject/Paper Particulars of | No. of Students
No: From To g??g:ﬂg Present | Total
1. | 7.30am 8.20 am TYBMS- BRAND CASE STUDY 26 33
MARKETING | MANAGEMENT
2. 1820am | 9.10am SYBCOM-B | BUSSINESS LAW | Prospectus. 86 110
3. | 925am | 10.15am | SYBCOM-C | BUSSINESSLAW | Classification of 80 130
Directors,
women
directors,
independent
director, small
shareholder's
director,
4. | 10.15am | 11.05am | TYBMS-HR | ORGANISATIONAL | Emerging 23 39
DEVELOPMENT | Trends in OD
5. | 11.05am | 11.55am | TYBMS-HR | ORGANISATIONAL | Emerging 23 39
DEVELOPMENT | Trends in OD
Signature )




Date _28/1/23

DAILY TEACHING REPORT

Day__ SATURDAY__

Sr.

Hours

No. From

To

Class

Subject/Paper

Particulars of

No. of Students

Teaching
Syllabus

Present | Total

1. | 7.30am

8.20 am

TYBMS-
MARKETING

BRAND
MANAGEMENT

CASE STUDY

28 33

2. | 820am

9.10 am

SYBCOM-B

BUSSINESS LAW

disqualification
of a director,
Director
[dentification
number,
appointment,
Legal position,
powers and
duties, Position
of director as
key managerial
personnel,
managing
director,
manager

90 110

3. | 9:25am

10.15am

SYBCOM-C

BUSSINESS LAW

Classification of
Directors,
women
directors,
independent
director, small
shareholder’s
director,

100 | 130

4, |10.15am

11.05am

TYBMS-HR

ORGANISATIONAL

DEVELOPMENT

OD in Global
Setting

35 39

5. | 11.05am

11.55am

TYBMS-HR

ORGANISATIONAL

DEVELOPMENT

OD in Global
Setting

35 39

Date __30/2/ 2023

Signature

DAILY TEACHING REPORT

Day - MONDAY ___

%7/\ 2

Sr.

Hours

Ho: From

To

Class

Subject/Paper

Particulars of
Teaching Syllabus

No. of Students

Present

Total

1. | 7.30am

8.20 am

SYBCOM-
C

BUSSINESS LAW

Disqualification of a
director, Director
Identification number,
appointment, Legal
position, powers and

100

130




duties, Position of
director as key
managerial personnel,
managing director,
manager

2. | 820am

9.10 am

SYBCOM-
A

BUSSINESS LAW

Classification of
Directors, women
directors, independent
director, small
shareholder’s director,

92

120

3. | 925am

10.15am

SYBCOM-
D&
WOMANS

BUSSINESS LAW

Classification of
Directors, women
directors, independent
director, small
shareholder’s director,

97

162

4, 110.15am

11.05am

SYBCOM-
D&
WOMANS

BUSSINESS LAW

disqualification of a
director, Director
Identification number,
appointment, Legal
position, powers and
duties, Position of
director as key
managerial personnel,
managing director,
manager

97

162

5. | 11.05am

11.55am

Date _31/2 /23

Signature

A

Day_ TUESDAY _

Sr.

Hours

Class

No. From

To

Subject/Paper

Particulars of

No. of Students

Teaching
Syllabus

Present

Total

1 7.30am

8.20 am

SYBCOM-C

BUSSINESS
LAW

Meetings

95

130

2. 8.20 am

9.10 am

SYBCOM-
A

BUSSINESS
LAW

disqualification
of a director,
Director
|dentification
number,
appointment,
Legal position,
powers and
duties, Position
of director as
key managerial
personnel,
managing
director,
manager

102

120




3. 9:25am | 10.15am | TYBMS-HR HRM IN International 35 39
GLOBAL Recruitment and
PERCEPECTIVE | Selection-
Meaning-
Sources of
International
Labour Market,
Global Staffing,
Selection
Criteria,
Managing
Global Diverse
Workforce
4, 10.15am | 11.05am | SYBCOM- BUSSINESS | Meetings 110 162
D& LAW
WOMANS
5. 11.05am | 11.55am
Signature QA/
DAILY TEACHING REPORT
Date 1/2/12023 Day - WEDNESDAY_
Sr. Hours Class Subject/Paper | Particulars of Teaching | No. of Students
No. | From | To Syllabus Present | Total
1 730 820 | TYBMS- BRAND o Personalising 28 33
am am | MARKETING | MANAGEMENT | Marketing: Experiential
Marketing, One to One
Marketing, Permission
Marketing
2. |820 9.10 SYBCOM-A | BUSSINESS Meetings 97 120
am am LAW
3. 925 10.15 | TYBMS-HR HRMIN International 32 39
am am GLOBAL Compensation —
PERCEPECTIV | Meaning, Objectives,
E Components of
International
Compensation Program,
Approaches to
International
Compensation
4, 1015 | 11.05a | SYBCOM-D& BUSSINESS | Meetings 97 162
am m WOMANS LAW
5. | 11.05a | 11.55a
m m
Signature %\/




DAILY TEACHING REPORT

DATE -2/12 /23 Day THURSDAY
Sr. Hours Class Subject/Paper | Particulars of No. of Students
No. Teachi
From To s??&ﬁﬂg Present Total
1. | 7.30am 8.20am | TYBMS- BRAND CASE STUDY 23 33
MARKETIN | MANAGEMENT
G
2. |820am 9.10 am SYBCOM- | BUSSINESS CASE STUDY 90 110
B LAW
3. | 925am |10.15am | TYBMS-HR | HRMIN International 37 39
GLOBAL Performance
PERCEPECTIV Management -
E Meaning,
Factors
Influencing
Performance,
4. |1015am | 11.05am | TYBMS-HR | HRMIN Criterion used 37 39
GLOBAL for Performance
PERCEPECTIV Appraisal of
E International
Employees,
Problems
Faced in
International
Performance
Management
5. 11.05am 11.55am
Signature /b)/\ A
Date _ 3/2/ 2023 Day - FRIDAY ___
Sr. Hours Class Subject/Paper Particulars of No. of Students
e From To Thaping oyl RS Present | Total
1. | 7.30am 8.20 am TYBMS- BRAND Product Strategy: 25 33
MARKETING | MANAGEMENT Perceived Quality
and Relationship
Marketing
2. |820am | 9.10am SYBCOM-B | BUSSINESS LAW Meetings 84 110
3. [925am | 10.15am | SYBCOM-C | BUSSINESS LAW Meetings 80 130
4, 110.15am | 11.05am | TYBMS-HR ORGANISATIONAL | Organisational 34 39
DEVELOPMENT Diagnosis -
Meaning, Need,




Phases, Levels of
Organisational
Diagnosis,

11.05am

11.55am

TYBMS-HR

ORGANISATIONAL
DEVELOPMENT

Techniques of
Organisational
Diagnosis, Tools
used in
Organisational
Diagnosis

34

39

Date _4/2 /23

Signature

e

DAILY TEACHING REPORT

Day__ SATURDAY__

Sr.
No.

Hours

From

To

Class

Subject/Paper

Particulars of

No. of Students

Teaching
Syllabus

Present

Total

7.30 am

8.20 am

TYBMS-
MARKETING

BRAND
MANAGEMENT

e Pricing
Strategy:
Setting Prices
to Build Brand
Equity

28

33

8.20 am

9.10 am

SYBCOM-B

BUSSINESS LAW

Patents

90

110

w

9:25 am

10.15am

SYBCOM-C

BUSSINESS LAW

Patents

100

130

10.15am

11.05am

TYBMS-HR

ORGANISATIONAL
DEVELOPMENT

Organizational
Renewal, Re-
energising

35

39

11.05am

11.55am

TYBMS-HR

ORGANISATIONAL
DEVELOPMENT

, 0D and
Business
Process
ReEngineering
(BPR), OD and
Leadership
Develop

35

39

Signature

94%/




DAILY TEACHING REPORT

Date __6/2/ 2023 Day - MONDAY ___
Sr. Hours Class Subject/Paper Particulars of No. of Students
No. Teaching
From To Syllabus Present | Total
1. | 7.30am 8.20 am SYBCOM- | BUSSINESS LAW Patents 112 130
C
2. | 820am 9.10 am SYBCOM- | BUSSINESS LAW | Patents 88 120
A
3. [ 9:25am 10.15am | SYBCOM- | BUSSINESS LAW | Patents 97 162
D&
WOMANS
4. 110.15am | 11.05am SYBCOM- | BUSSINESS LAW | Patents 97 162
D&
WOMANS
5. | 11.05am | 11.55am
Signature %/
Date _7/2 /23 Day_ TUESDAY__
Sr. Hours Class Subject/Paper | Particulars of No. of Students
No. From To Teaching Present | Total
Syllabus
1. 7.30 am 8.20am | SYBCOM-C | BUSSINESS Copyrights 78 130
LAW
2. 820am | 9.10am SYBCOM- | BUSSINESS Patents 80 120
A LAW
3. 9:25am | 10.15am | TYBMS-HR HRM IN Motivation and 35 39
GLOBAL Reward
PERCEPECTIVE | System-
Meaning,
Benchmarking
Global
Practices
4, 10.15am | 11.05am | SYBCOM- BUSSINESS | Copyrights 110 162
D& LAW
WOMANS
5. 11.05am | 11.55am
Signature V\\/




DAILY TEACHING REPORT

Date 8/2/2023 Day - WEDNESDAY_
Sr. Hours Class Subject/Paper | Particulars of Teaching | No. of Students
No. | From To Syllabus Present | Total
1. 1730 820 | TYBMS- BRAND e Channel Strategy: 21 33
am am MARKETING | MANAGEMENT | Direct, Indirect Channels
2. |820 9.10 SYBCOM-A | BUSSINESS Copyrights 95 120
am am LAW
3. 1925 10.15 | TYBMS-HR HRM IN International Industrial 33 39
am am GLOBAL Relations — Meaning,
PERCEPECTIV | Key Issues in
E International Industrial
Relations, Trade Union
and International IR
4. 11015 | 11.05a | SYBCOM-D& BUSSINESS | Copyrights 90 162
am m WOMANS LAW
5. | 11.05a | 11.55a
m m
yr—
Signature
DATE -9/2 /123 Day __ THURSDAY
Sr. Hours Class Subject/Paper | Particulars of No. of Students
No. Teachi
¢ From To seyalé,;ﬂg Present Total
1. 7.30 am 8.20am | TYBMS- BRAND ¢ Promotion 20 33
MARKETIN | MANAGEMENT | Strategy:
G Developing
Integrated
Marketing
Communication
Programs to
Build Brand
Equity:
Companies,
Countries,
Channel of
Distribution, Co-
branding,
Characters,
Events.
2. [820am 9.10am SYBCOM- | BUSSINESS Copyrights 92 110
B LAW
3. |925am | 10.15am | TYBMS-HR | HRMIN Concepts of 23 39
GLOBAL PCNs (Parent-
PERCEPECTIV | Country
E Nationals),




TCNs(Third-
Country
Nationals) and
HCNs(Host-
Country
Nationals)
4. |1015am | 11.05am | TYBMS-HR | HRMIN Expatriation- 23 39
GLOBAL Meaning’
PERCEPECTIV Reasons for
E Expatriation,
Factors in
Selection of
Expatriates,
5. 11.05am 11.55am
~ /
Signature é) ]’
Date _ 10/2/ 2023 Day - FRIDAY ___
Sr. Hours Class Subject/Paper Particulars of No. of Students
No. Teaching
From To Syllabus Present Total
1. | 7.30am 8.20 am TYBMS- BRAND e Leveraging 29 33
MARKETING | MANAGEMENT Secondary
Brand
Associations
2. |1820am | 9.10am SYBCOM-B | BUSSINESS LAW Copyrights 86 110
3. [925am [ 10.15am | SYBCOM-C | BUSSINESS LAW Copyrights 80 130
4, [10.15am | 11.05am | TYBMS-HR ORGANISATIONAL | Case study 34 39
DEVELOPMENT
5. | 11.05am | 11.55am | TYBMS-HR ORGANISATIONAL | Case study 34 39
DEVELOPMENT
Signature /‘,)/‘*/
Date _11/2/23 Day_ SATURDAY__
Sr. Hours Class Subject/Paper Particulars of No. of Students
No. |  From To Teaching Present | Total
Syllabus
1. [ 7.30am 8.20 am TYBMS- BRAND The Brand 28 33
MARKETING | MANAGEMENT Value Chain
2. [820am | 9.10am SYBCOM-B | BUSSINESS LAW Trade marks 94 110
3. [ 925am | 10.15am | SYBCOM-C | BUSSINESS LAW Trade marks 104 130
4, 1 10.15am | 11.05am | TYBMS-HR ORGANISATIONAL | Organisational 31 39
DEVELOPMENT | Change-
Meaning,




Organisational
Life Cycle,
5. | 11.05am | 11.55am | TYBMS-HR ORGANISATIONAL | Planned 31 39
DEVELOPMENT | Change,
Organizational
Growth and its
Implication for
Change
Signature o ——
Date _ 13/2/2023 Day - MONDAY ___
Sr. Hours Class Subject/Paper Particulars of No. of Students
No. | From To Teaching Present | Total
Syllabus
1. 730 8.20 am SYBCOM-C | BUSSINESS LAW Trade marks 110 130
am
2. 1820 9.10 am SYBCOM-A BUSSINESS LAW | Copyrights 90 120
am
3. 925 10.15am | SYBCOM-D& | BUSSINESS LAW | Trade marks 97 162
am WOMANS
4. 11015 | 11.05am | SYBCOM-D& | BUSSINESS LAW | Trade marks 97 162
am WOMANS
5. | 11.05a | 11.55am
m
Signature )/l
Date _14/2 /23 Day_ TUESDAY__
Sr. Hours Class Subject/ Paper Particulars of Teaching No. of Students
No. | From | To Syllabus Present | Total
1. 1730 | 8.20am | SYBCOM- | BUSSINESS Definition, Essentials, Types of 98 130
am C LAW Partnerships and types of
Partners Test of partnership,
and Sharing of profits is not the
real test of partnership (Sec6),
Partnership deed, and property
of the firm
2. 1820 |9.10am BUSSINESS Trade marks 100 | 120
am SYBCOM- | LAW
A
3. 1925 |10.15 TYBMS- HRMIN Advantages of Using 35 39
am am HR GLOBAL Expatriates, Limitations of
PERCEPECTIVE | using Expatriates, Role of
Family, the Role of Non-




expatriates, Reasons for
Expatriate Failure, Women and
Expatriation,
Requirements/Characteristics
of Effective Expatriate
Managers

10.15 | 11.05am

am

SYBCOM-
D&
WOMANS

BUSSINESS
LAW

Definition, Essentials, Types of
Partnerships and types of
Partners Test of partnership,
and Sharing of profits is not the
real test of partnership (Sec6),
Partnership deed, and property
of the firm

110 | 162

Date

15 /2/2023

Signature

I

DAILY TEACHING REPORT

Day - WEDNESDAY_

Sr.
No.

Hours

From To

Class

Subject/Paper

Particulars of Teaching
Syllabus

No. of Students

Present Total

7.30 8.20
am am

TYBMS-
MARKETING

BRAND
MANAGEMENT

Measuring Sources of
Brand Equity: Qualitative
Research Technigues

28 33

8.20
am

9.10
am

SYBCOM-A

BUSSINESS
LAW

Trade marks

97 120

9:25
am

10.15
am

TYBMS-HR

HRMIN
GLOBAL
PERCEPECTIV
E

Repatriation- Meaning,
Repatriation Process

33 39

10.15 | 11.05a
am m

SYBCOM-D&
WOMANS

BUSSINESS
LAW

Definition, Essentials,
Types of Partnerships
and types of Partners
Test of partnership, and
Sharing of profits is not
the real test of
partnership (Sec6),
Partnership deed, and
property of the firm

90 162

11.05a | 11.55a

Signature

'p/\,_,




DATE -16/2 /23

Day

THURSDAY

Sr.
No.

Hours

Class

From

To

Subject/Paper

Particulars of

No. of Students

Teaching
Syllabus

Present

Total

7.30 am

8.20 am

TYBMS-
MARKETIN
G

BRAND
MANAGEMENT

Measuring
Sources of
Brand Equity:
Qualitative
Research
Techniques

27 33

8.20 am

9.10 am

SYBCOM-
B

BUSSINESS
LAW

Trade marks

92 110

9:25 am

10.15am

TYBMS-HR

HRM IN
GLOBAL
PERCEPECTIV
E

Factors
affecting
Repatriation
Process, Role
of Repatriate,
Challenges
faced by
Repatriates

37 39

10.15am

11.05am

TYBMS-HR

HRM IN
GLOBAL
PERCEPECTIV
E

Emerging
Trends in [HRM

37 39

5.

11.05am

11.55am

Signature

Date _

0/

_17/2/ 2023

DAILY TEACHING REPORT

Day - FRIDAY ___

Sr.

Hours

No.

From

To

Class

Subject/Paper

Particulars of
Teaching
Syllabus

No. of Students

Present Total

7.30 am

8.20 am

TYBMS-
MARKETING

BRAND
MANAGEMENT

Measuring
Sources of
Brand Equity:
Quantitative
Research
Techniques

26 33

8.20 am

9.10 am

SYBCOM-B

BUSSINESS LAW

Definition,
Essentials,
Types of
Partnerships
and types of
Partners Test
of partnership,
and Sharing of
profits is not
the real test of
partnership

86 110




(SecB),
Partnership
deed, and
property of the
firm

9:25 am

10.15 am

SYBCOM-C

BUSSINESS LAW

Definition,
Essentials,
Types of
Partnerships
and types of
Partners Test
of partnership,
and Sharing of
profits is not
the real test of
partnership
(Secb),
Partnership
deed, and
property of the
firm

81 130

10.15am

11.05am

TYBMS-HR

ORGANISATIONAL
DEVELOPMENT

Change
Agents-
Meaning,
Features,
Types, Role,
Skills required

34 39

11.05am

11.55am

TYBMS-HR

ORGANISATIONAL
DEVELOPMENT

Change
Agents-
Meaning,
Features,
Types, Role,
Skills required

39

Date _18/2 /23

Signature

P

DAILY TEACHING REPORT

Day_ SATURDAY__

Sr.
No.

Hours

Class

From

To

Subject/Paper

Particulars

No. of Students

of
Teaching
Syllabus

Present Total

7.30 am

8.20 am

TYBMS-
MARKETING

BRAND
MANAGEMENT

8.20 am

9.10 am

SYBCOM-B

BUSSINESS LAW

HOLIDAY

9:25 am

10.15am

SYBCOM-C

BUSSINESS LAW

10.15am

11.05am

TYBMS-HR

ORGANISATIONAL
DEVELOPMENT

11.05am

11.55am

TYBMS-HR

ORGANISATIONAL
DEVELOPMENT

Signature

B




Date __27/2/ 2023

DAILY TEACHING REPORT

Day - MONDAY ___

Sr. Hours

No.
3 From

To

Class

Subject/ Paper

Particulars of Teaching | No. of Students

s Present | Total

1. | 7.30 am 8.20 am

SYBCOM-
C

BUSSINESS
LAW

Definition, Essentials, 90 130
Types of Partnerships
and types of Partners
Test of partnership, and
Sharing of profits is not
the real test of
partnership (Sec6),
Partnership deed, and
property of the firm

2. | 820am 9.10 am

SYBCOM-
A

BUSSINESS
LAW

Definition, Essentials, 94 120
Types of Partnerships
and types of Partners
Test of partnership, and
Sharing of profits is not
the real test of
partnership (Sec6),
Partnership deed, and
property of the firm

3. [ 925am 10.15am

SYBCOM-
D&
WOMANS

BUSSINESS
LAW

Definition, Essentials, 97 162
Types of Partnerships
and types of Partners
Test of partnership, and
Sharing of profits is not
the real test of
partnership (Sec6),
Partnership deed, and
property of the firm

4, 110.15am | 11.05am

SYBCOM-
D&
WOMANS

BUSSINESS
LAW

Reconstitution of 97 162
Partnership firms,
Dissolution of the firm.
Limited Liability
Partnership,

Date _28/2 /23

Signature }/L\/'

Day_ TUESDAY__

Sr. Hours

No. | From

To

Class

Subject/Paper

Particulars of No. of Students

Teaching Present | Total
Syllabus

1. | 7.30am 8.20 am

SYBCOM-C

BUSSINESS
LAW

Reconstitution of 98 130
Partnership firms,
Dissolution of the
firm. Limited




Liability
Partnership,

8.20 am

9.10 am

SYBCOM-A

BUSSINESS
LAW

Definition,
Essentials, Types
of Partnerships and
types of Partners
Test of partnership,
and Sharing of
profits is not the
real test of
partnership (Sec6),
Partnership deed,
and property of the
firm

100

120

9:25am

10.15
am

TYBMS-HR

HRM IN GLOBAL
PERCEPECTIVE

Off Shoring -
Meaning,
Importance, Off
Shoring and HRM
in India

35

39

10.15 am

11.05am

SYBCOM-D&

WOMANS

BUSSINESS
LAW

Distinction between
LLP and
partnership, and
LLP

110

162

11.05am

11.55am

Date

Signature

~ g
S

DAILY TEACHING REPORT

1/3/2023

Day - WEDNESDAY_

Sr.

Hours

No.

From

To

Class

Subject/Paper

Particulars of Teaching

Syllabus

No. of Students

Present

Total

7.30
am

8.20
am

TYBMS-
MARKETING

BRAND
MANAGEMENT

Measuring Sources of
Brand Equity: e
Quantitative Research

Techniques

25

33

8.20
am

9.10
am

SYBCOM-A

BUSSINESS
LAW

Reconstitution of
Partnership firms,
Dissolution of the firm.
Limited Liability
Partnership,

o7

120

9:25
am

10.15
am

TYBMS-HR

HRM IN
GLOBAL
PERCEPECTIV
E

International Business
Ethics and IHRM

33

39

10.15
am

11.05a

SYBCOM-D&
m WOMANS

BUSSINESS
LAW

Winding up and
Dissolution of the LLP

90

162

11.05a

11.55a




DATE -2/3 /23

Day __

THURSDAY

Sr.

Hours

No.
5 From

To

Class

Subject/Paper

Particulars of
Teaching
Syllabus

No. of Students

Present

Total

1. 7.30 am

8.20 am

TYBMS-
MARKETIN
G

BRAND
MANAGEMENT

Young and
Rubicam’s
Brand Asset
Valuator

19

33

2. 8.20 am

9.10 am

SYBCOM-
B

BUSSINESS
LAW

Definition,
Essentials,
Types of
Partnerships
and types of
Partners Test of
partnership, and
Sharing of
profits is not the
real test of
partnership
(Secb),
Partnership
deed, and
property of the
firm

81

110

3. 9:25 am

10.15am

TYBMS-HR

HRM IN
GLOBAL
PERCEPECTIV
E

Managing
International
Projects and
Teams-
Meaning,

37

39

4, 10.15am

11.06am

TYBMS-HR

HRM IN
GLOBAL
PERCEPECTIV
E

How Projects
are Managed
across the
World and
Challenges in
Managing
International
Projects across
the World

37

39

5, 11.05am

11.55am

Signature




Date _ 3/4/ 2023

DAILY TEACHING REPORT

Day - FRIDAY ___

Sr. Hours

No.
2 From

To

Class

Subject/Paper

Particulars of
Teaching
Syllabus

No. of Students

Present | Total

1. 1 7.30am

8.20 am

TYBMS-
MARKETING

BRAND
MANAGEMENT

Young and
Rubicam's
Brand Asset
Valuator

26 33

2. | 8.20am

9.10 am

SYBCOM-B

BUSSINESS LAW

Reconstitution
of Partnership
firms,
Dissolution of
the firm. Limited
Liability
Partnership,

86 110

3. | 925am

10.15am

SYBCOM-C

BUSSINESS LAW

Distinction
between LLP
and partnership,

80 130

4. 110.15am | 11

.05am

TYBMS-HR

ORGANISATIONAL
DEVELOPMENT

oD
Interventions-
Meaning,
Features,

39

5 1 11.05am | 11

.55am

TYBMS-HR

ORGANISATIONAL
DEVELOPMENT

Factors
Affecting
Success of
Interventions,
Steps in OD
Interventions

34 39

Date _4/3 /23

Signature

DAILY TEACHING REPORT

Day_ SATURDAY__

Sr. Hour

S

No. | From

To

Class

Subject/Paper

Particulars of
Teaching
Syllabus

No. of Students

Present | Total

1. | 7.30am

8.20 am

TYBMS-
MARKETING

BRAND
MANAGEMENT

Measuring
Qutcomes of
Brand Equity e
Comparative
Methods:

28 33

2. | 820am

9.10 am

SYBCOM-B

BUSSINESS LAW

Distinction
between LLP
and
partnership,

90 110

3. | 925am |1

0.15am

SYBCOM-C

BUSSINESS LAW

Winding up
and

100 | 130




Dissolution of
the LLP

4. |1015a

m | 11.05am

TYBMS-HR

ORGANISATIONAL
DEVELOPMENT

Types of
Interventions-
Human
Resource
Intervention,

35 39

5. 11.05am

11.55am

TYBMS-HR

ORGANISATIONAL
DEVELOPMENT

Structural
Intervention,
Strategic
Interventions,
Third Party
Peace Making
Intervention

35 39

Date __6/3/ 2023

Signature

DAILY TEACHING REPORT

Day - MONDAY ___

 deuel

Sr.

Hours

No.
° From

To

Class

Subject/Paper

Particulars of

No. of Students

Teaching
Syllabus

Present | Total

1. | 7.30am

8.20 am

SYBCOM-
C

BUSSINESS LAW

Introduction,
Definitions:
Consumer,

Defect, Deficiency
and unfair trade

practices,

manufacture,
Consumer
Councils

110 130

2. | 8.20am

9.10 am

SYBCOM-
A

BUSSINESS LAW

Distinction
between LLP and
partnership,

90 120

3. | 925am

10.15am

SYBCOM-
D&
WOMANS

BUSSINESS LAW

Introduction,
Definitions:
Consumer,
Defect, Deficiency
and unfair trade
practices,
manufacture,
Consumer
Councils

ar 162

4. | 10.15am

11.05am

SYBCOM-
D&
WOMANS

BUSSINESS LAW

Introduction,
Definitions:
Consumer,
Defect, Deficiency
and unfair trade
practices,

manufacture,

97 162




Consumer
Councils
5. [ 11.05am | 11.55am
Signature
Date _7/3/23 Day_TUESDAY__
Sr. Hours Class Subject/Paper Particulars of No. of Students
No. From To Teaching Present | Total
Syllabus
1. | 7.30am 8.20am | SYBCOM-C | BUSSINESS LAW
2. [820am |9.10am SYBCOM-A | BUSSINESS LAW
3. |925am 10.15am | TYBMS-HR HRM IN GLOBAL HOLIDAY
PERCEPECTIVE
4, 10.15am | 11.05am SYBCOM- BUSSINESS LAW
D&
WOMANS
5, 11.05am | 11.55am
Signature pL—"
J
DAILY TEACHING REPORT
Date 8 /3/2023 Day - WEDNESDAY _
Sr. Hours Class Subject/ Paper | Particulars of Teaching | No. of Students
No. | From | To Syllabus Present | Total
1. | 7.30 8.20 | TYBMS- BRAND Measuring Outcomes of 22 33
am am MARKETING | MANAGEMENT | Brand Equity  Holistic
Methods:
2. |820 9.10 SYBCOM-A | BUSSINESS Introduction, Definitions: 97 120
am am LAW Consumer, Defect,
Deficiency and unfair
trade practices,
manufacture, Consumer
Councils
3. 925 1015 | TYBMS-HR HRM IN HR in MNCs - Industrial 33 39
am am GLOBAL Relations in MNCs
PERCEPECTIV
E
4, 1015 | 11.05a | SYBCOM-D& BUSSINESS | Consumer Protection 90 162
am m WOMANS LAW Redressal Agencies-
Jurisdiction.
5. | 11.05a | 11.55a
m m

Signature




DATE -9 /3 /23 Day THURSDAY
Sr. Hours Class Subject/Paper | Particulars of No. of Students
No. Teaching
From To Syllabus Present Total
1. 7.30 am 8.20am | TYBMS- BRAND
MARKETIN | MANAGEMENT
G
2. 8.20 am 9.10 am SYBCOM- | BUSSINESS CL
B LAW
3. | 9:25am 10.15am | TYBMS-HR | HRMIN
GLOBAL
PERCEPECTIV
E
4. |10.15am | 11.05am | TYBMS-HR | HRMIN
GLOBAL
PERCEPECTIV
E
5. 11.05am 11.55am
Signature pt——m
Date _ 10/3/ 2023 Day - FRIDAY ___
Sr. Hours Class Subject/Paper Particulars of No. of Students
No. Teachi
s From To S?:;;:g Present Total
1. | 7.30am 8.20 am TYBMS- BRAND Measuring 21 33
MARKETING | MANAGEMENT Outcomes of
Brand Equity e
Holistic
Methods:
2. | 820am | 9.10am SYBCOM-B | BUSSINESS LAW Winding up and 80 110
Dissolution of
the LLP
3. | 9:25am 10.15am | SYBCOM-C | BUSSINESS LAW Introduction, 80 130
Definitions:
Consumer,
Defect,
Deficiency and
unfair trade
practices,
manufacture,
Consumer
Councils
4. [ 10.15am | 11.05am | TYBMS-HR ORGANISATIONAL | & Traditional: 30 39
DEVELOPMENT Sensitive
Training, Grid
Training,




Survey
Feedback.

11.05am

11.55am

TYBMS-HR

ORGANISATIONAL
DEVELOPMENT

& Modern :
Process
Consultation,
Third Party,
Team Building,
Transactional
Analysis

30 39

Date _11/3 /23

DAILY TEACHING REPORT

Day__ SATURDAY__

Signature

ye"

Sr.
No.

Hours

From

To

Class

Subject/Paper

Particulars of
Teaching
Syllabus

No. of Students

Present Total

7.30 am

8.20 am

TYBMS-
MARKETING

BRAND
MANAGEMENT

Brand
Architecture

28 33

8.20 am

9.10 am

SYBCOM-B

BUSSINESS LAW

Introduction,
Definitions:
Consumer,
Defect,
Deficiency and
unfair trade
practices,
manufacture,
Consumer
Councils

90 110

9:25 am

10.15 am

SYBCOM-C

BUSSINESS LAW

Consumer
Protection
Redressal
Agencies-
Jurisdiction.

100 | 130

10.15am

11.05am

TYBMS-HR

ORGANISATIONAL
DEVELOPMENT

Evaluation of
oD
Interventions :
Process,
Types,
Methods,
Importance

35 39

11.05am

11.55am

TYBMS-HR

ORGANISATIONAL
DEVELOPMENT

Evaluation of
oD
Interventions :
Process,
Types,
Methods,
Importance

35 39

Signature

ﬁ/[/“’




DAILY TEACHING REPORT

Date _ 13/3/2023 Day - MONDAY ___
Sr. Hours Class Subject/Paper Particulars of No. of Students
No. i
e From To Tehing =y ahgs Present | Total
1. | 7.30am 8.20 am SYBCOM- | BUSSINESS LAW | Consumer Protection 89 130
C Redressal Agencies-
Jurisdiction
2. | 820am 9.10 am SYBCOM- | BUSSINESS LAW | Introduction, 56 120
A Definitions:
Consumer, Defect,
Deficiency and unfair
trade practices,
manufacture,
Consumer Councils
3. [9:25am 10.15am | SYBCOM- | BUSSINESS LAW | Consumer Protection 76 162
D& Redressal Agencies-
WOMANS Jurisdiction
4. [10.15am | 11.05am SYBCOM- | BUSSINESS LAW | Consumer Protection 76 162
D& Redressal Agencies-
WOMANS Jurisdiction
5. | 11.05am 11.55am
Signature /Mf
Date _14/3 /23 Day_ TUESDAY__
Sr. Hours Class Subject/ Paper Particulars of No. of Students
No. |  From To Teaching Syllabus | Present | Total
1. | 7.30am 8.20am | SYBCOM- | BUSSINESS Consumer Protection 77 130
C LAW Redressal Agencies-
Jurisdiction
2. | 820am 9.10 am SYBCOM- | BUSSINESS Consumer Protection 77 120
A LAW Redressal Agencies-
Jurisdiction
3. |1 9:25am 10.15am | TYBMS- HRM IN GLOBAL | Growth in Strategic 15 39
HR PERCEPECTIVE | Alliances and Cross
Border Mergers and
AcquisitionsImpact on
IHRM
4, |10.15am | 11.05am | SYBCOM- BUSSINESS Competition Act, 2002 60 162
D& LAW
WOMANS
5. | 11.05am | 11.55am

Signature

[ )
7




DAILY TEACHING REPORT

Date 15 /3/2023 Day - WEDNESDAY_
Sr. Hours Class Subject/Paper | Particulars of Teaching | No. of Students
No. | From To Syllabus Present | Total
1. 1730 820 | TYBMS- BRAND Brand Hierarchy 28 33
am am MARKETING | MANAGEMENT
2. 1820 9.10 SYBCOM-A | BUSSINESS Competition Act, 2002 61 120
am am LAW
3. 1925 1015 | TYBMS-HR HRMIN Knowledge Management 33 39
am am GLOBAL and IHRM
PERCEPECTIV
E
4. 11015 | 11.05a | SYBCOM-D& BUSSINESS | Competition Act, 2002 65 162
am m WOMANS LAW
5. | 11.05a | 11.55a
m m
Signature ) i
DATE -16 /3 /23 Day THURSDAY
Sr. Hours Class Subject/Paper | Particulars of No. of Students
No. Teachin
2 From To Syllabug Present Total
1. 7.30 am 820am | TYBMS- BRAND Brand Hierarchy 27 33
MARKETIN | MANAGEMENT
G
2. |820am 9.10 am SYBCOM- | BUSSINESS Consumer 56 110
B LAW Protection
Redressal
Agencies-
Jurisdiction
3. |925am [ 10.15am | TYBMS-HR | HRMIN International 37 39
GLOBAL HRM
PERCEPECTIV | REVISION
E
4, [1015am | 11.05am | TYBMS-HR | HRMIN International 37 39
GLOBAL HRM
PERCEPECTIV | REVISION
E
5. 11.05am 11.55am
Signature £). i




Date _

DAILY TEACHING REPORT

_17/3/ 2023

Day - FRIDAY ___

Sr.

Hours

No.

From To

Class

Subject/Paper

Particulars of
Teaching
Syllabus

No. of Students

Present | Total

7.30 am 8.20 am

TYBMS-
MARKETING

BRAND
MANAGEMENT

Meaning,
Advantages,
Disadvantages,
Brand Extension
and Brand
Equity

29 33

820am | 9.10am

SYBCOM-B

BUSSINESS LAW

Consumer
Protection
Redressal
Agencies-
Jurisdiction

56 110

9:25am 10.15 am

SYBCOM-C

BUSSINESS LAW

Competition Act,
2002

42 130

10.15am | 11.05am

TYBMS-HR

ORGANISATIONAL
DEVELOPMENT

Issues Faced in
OD- Issues
Related to Client
Relationship,

36 39

11.05am | 11.55am

TYBMS-HR

ORGANISATIONAL
DEVELOPMENT

Power-Individual
skills and
Attributes as a
Source of
Power, Power
and Influence
Tactics, Politics
and OD

36 39

Date _

Signature

p—

DAILY TEACHING REPORT

Day__SATURDAY__

18/3 /23

Sr.
No.

Hours

From To

Class

Subject/Paper

Particulars of
Teaching
Syllabus

No. of Students

Present | Total

7.30 am 8.20 am

TYBMS-
MARKETING

BRAND
MANAGEMENT

Meaning,
Advantages,
Disadvantages,
Brand Extension
and Brand Equity

28 33

820am | 9.10am

SYBCOM-B

BUSSINESS LAW

Competition Act,
2002

58 110

9:25 am 10.15am

SYBCOM-C

BUSSINESS LAW

Competition Act,
2002

55 130

10.15am | 11.05am

TYBMS-HR

ORGANISATIONAL

DEVELOPMENT

Values in OD -
Meaning,
Professional

35 39




Values, Value
Conflict and
Dilemma
5. [ 11.05am | 11.55am | TYBMS-HR ORGANISATIONAL | Values in OD - 35 39
DEVELOPMENT Meaning,
Professional
Values, Value
Conflict and
Dilemma
Signature '?/\ g
Date __20/3/ 2023 Day - MONDAY ___
Sr. Hours Class Subject/Paper Particulars of No. of Students
No. Teaching
From To Syllabus Present | Total
1. | 7.30am 8.20 am SYBCOM- | BUSSINESS LAW | Indian Companies 39 130
c Act, 2013
REVISION
2. | 8.20am 9.10 am SYBCOM- | BUSSINESS LAW | Competition Act, 51 120
A 2002
3. [ 925am 10.15am | SYBCOM- | BUSSINESS LAW | Indian Companies 34 162
D& Act, 2013
WOMANS REVISION
4. 110.15am | 11.05am SYBCOM- | BUSSINESS LAW | Indian Companies 34 162
D& Act, 2013
WOMANS REVISION
5. | 11.05am | 11.55am
L
Signature }/“/\
Date _21/3/23 Day_ TUESDAY__
Sr. Hours Class Subject/Paper Particulars of No. of Students
No. From To Teaching Present | Total
Syllabus
1. | 7.30am 8.20am | SYBCOM-C | BUSSINESS Indian Companies 34 130
LAW Act, 2013
REVISION
2. [820am |910am SYBCOM- | BUSSINESS Indian Companies 35 120
A LAW Act, 2013
REVISION
3. | 925am 10.15am | TYBMS-HR | HRMIN GLOBAL | International HRM 35 39
PERCEPECTIVE | REVISION
4, |1015am | 11.05am | SYBCOM- BUSSINESS Indian Companies 38 162
D& LAW Act, 2013
WOMANS REVISION
b 11.05am | 11.55am
Signature Mo aais




DAILY TEACHING REPORT

Date 22/3/2023 Day - WEDNESDAY _
Sr. Hours Class Subject/Paper | Particulars of Teaching | No. of Students
No. | From | To Syllabus Present | Total
1. [7.30 820 | TYBMS- BRAND
am am | MARKETING | MANAGEMENT
2. 820 9.10 SYBCOM-A | BUSSINESS HOLIDAY
am am LAW
3.- 1925 1015 | TYBMS-HR HRM IN
am am GLOBAL
PERCEPECTIV
E
4, 11015 | 11.05a | SYBCOM-D& BUSSINESS
am m WOMANS LAW
5. | 11.05a | 11.55a
m m
Signature }?/ ;
(64
DATE -23/3 /23 Day __ THURSDAY
Sr. Hours Class Subject/Paper | Particulars of No. of Students
No. Teachi
9 From To S?/TI:bltr:g Present Total
1. | 7.30am 820am | TYBMS- BRAND INTERNAL
MARKETIN | MANAGEMENT
G
2. | 820am 9.10 am SYBCOM- | BUSSINESS Indian 20 110
B LAW Companies Act,
2013
REVISION
3. | 925am 10.45am | TYBMS-HR | HRMIN INTERNAL
GLOBAL
PERCEPECTIV
E
4, |10.15am | 11.05am TYBMS-HR | HRMIN INTERNAL
GLOBAL
PERCEPECTIV
E
5. 11.05am 11.55am
Signature ] ]ﬂ







DAILY TEACHING REPORT

Date __24/3/ 2023 Day - FRIDAY ___
Sr. Hours Class Subject/Paper Particulars of | No. of Students
o From To E;Tg;;:g Present | Total
1. | 7.30am 8.20 am TYBMS- | BRAND INTERNAL
MARKETING | MANAGEMENT
2. |820am |9.10am SYBCOM-B | BUSSINESS LAW | Indian 21 110
Companies Act,
2013
REVISION
3. [925am | 10.15am | SYBCOM-C | BUSSINESS LAW | INTERNAL
4. 1 10.15am | 11.05am | TYBMS-HR | ORGANISATIONAL | INTERNAL
DEVELOPMENT
5. | 11.05am | 11.55am | TYBMS-HR | ORGANISATIONAL | INTERNAL
DEVELOPMENT :
Signature .}74 /
DAILY TEACHING REPORT
Date _25/3 /23 Day_ SATURDAY__
Sr. Hours Class Subject/Paper Particulars | No. of Students
No. | From To of Present | Total
Teaching
Syllabus
1. | 7.30am 8.20 am TYBMS- | BRAND INTERNAL
MARKETING | MANAGEMENT
2. [820am |9.10am SYBCOM-B | BUSSINESS LAW | Indian 23 110
Companies
Act, 2013
REVISION
3. |1925am | 10.15am | SYBCOM-C | BUSSINESS LAW | INTERNAL
4. |10.15am | 11.05am | TYBMS-HR | ORGANISATIONAL | INTERNAL
DEVELOPMENT
5. | 11.05am | 11.55am | TYBMS-HR | ORGANISATIONAL | INTERNAL
DEVELOPMENT

Signature

g\m/




DAILY TEACHING REPORT

Date _ 27/3/ 2023 Day - MONDAY ___
Sr. Hours Class Subject/Paper Particulars of No. of Students
e From To Teaching Syllabus Present | Total
1. | 7.30am 8.20 am SYBCOM- | BUSSINESS LAW | Indian Companies 23 130
C Act, 2013 REVISION
2. | 820am 9.10 am SYBCOM- | BUSSINESS LAW | Indian Companies 20 120
A Act, 2013 REVISION
3. | 9:25am 10.15am | SYBCOM- | BUSSINESS LAW | Indian Companies 15 162
D& Act, 2013 REVISION
WOMANS
4. 110.15am | 11.05am | SYBCOM- | BUSSINESS LAW | Indian Companies 15 162
D& Act, 2013 REVISION
WOMANS
5. | 11.05am | 11.55am
Signature
Date _28/3/23 Day_ TUESDAY__
Sr. No. Hours Class Subject/Paper | Particulars No. of Students
From To of Teaching | Present | Total
Syllabus
1. 7.30 am 8.20am | SYBCOM-C | BUSSINESS Corporate 15 130
LAW Law and IPR
REVISION
2. 8.20am | 9.10am SYBCOM-A | BUSSINESS Corporate 10 120
LAW Law and IPR
REVISION
3. 9:25am | 10.15am | TYBMS-HR HRM IN International 35 39
GLOBAL HRM
PERCEPECTIVE | REVISION
4, 10.15am | 11.05am SYBCOM- BUSSINESS | Corporate 18 162
D& LAW Law and IPR
WOMANS REVISION
5. 11.05am | 11.55am

Signature




DAILY TEACHING REPORT

Date 29 /3/2023 Day - WEDNESDAY _
Sr. Hours Class Subject/Paper | Particulars of Teaching | No. of Students
No. | From | To Syllabus Present | Total
1. [ 7.30 8.20 | TYBMS- BRAND Meaning, Advantages, 28 33
am am | MARKETING | MANAGEMENT | Disadvantages, Brand
Extension and Brand
Equity
2. 820 9.10 SYBCOM-A | BUSSINESS Corporate Law and IPR 12 120
am am LAW REVISION
3. 1925 1015 | TYBMS-HR HRM IN Global HRM Functions 33 39
am am GLOBAL REVISION
PERCEPECTIV
E
4, 1015 | 11.05a | SYBCOM-D& BUSSINESS | Corporate Law and IPR 17 162
am m WOMANS LAW REVISION
5. | 11.05a | 11.55a
m m £ L
Signature ) i
DATE -30/3 /23 Day __ THURSDAY
Sr. Hours Class Subject/Paper | Particulars of No. of Students
No. From To TS?Tlcai;:sg Present | Total
1. | 7.30am 820am | TYBMS- BRAND
MARKETIN | MANAGEMENT
G
2. | 820am 9.10 am SYBCOM- | BUSSINESS
B LAW
3. | 925am 10.45am | TYBMS-HR | HRMIN HOLIDAY
GLOBAL
PERCEPECTIV
E
4. |1045am |11.05am | TYBMS-HR |HRMIN
GLOBAL
PERCEPECTIV
E
5. | 11.05am | 11.55am

Signature

e -




DAILY TEACHING REPORT

Date _ 31/3/ 2023 Day - FRIDAY ___
Sr. Hours Class Subject/Paper Particulars of No. of Students
e From To ';alg:;gg Present | Total
1. [ 7.30am 8.20 am TYBMS- BRAND Reinforcing 26 33
MARKETING | MANAGEMENT Brands,
Revatilising
Brands
2. |820am |9.10am SYBCOM-B | BUSSINESS LAW REVISION 15 110
3. |925am | 10.15am | SYBCOM-C | BUSSINESS LAW REVISION 19 130
4, 110.15am | 11.05am | TYBMS-HR ORGANISATIONAL | Ethicsin OD - 34 39
DEVELOPMENT | Meaning, Factors
Influencing Ethical
Judgement,
5. | 11.05am | 11.55am | TYBMS-HR ORGANISATIONAL | Ethical Guidelines 34 39
DEVELOPMENT | for OD
Professionals
Signature A
DAILY TEACHING REPORT
Date _7/4 /23 Day_ SATURDAY__
Sr. Hours Class Subject/Paper Particulars of Teaching | No. of Students
No. | From To Syllabus Present | Total
1. | 7.30am 8.20 TYBMS- BRAND Building Global 16 33
MARKETING | MANAGEMENT Customer Based Brand
Equity
2. [820am ]9.10 SYBCOM-B BUSSINESS LAW
3. | 925am |10.15 | SYBCOM-C | BUSSINESS LAW
4. 11015am | 11.05 | TYBMS-HR ORGANISATIONAL | Organisational 28 39
DEVELOPMENT Effectiveness- Meaning ,
Effectiveness vis
Efficiency,
5. | 11.05am | 11.55 | TYBMS-HR ORGANISATIONAL | Approaches of 28 39
DEVELOPMENT Organisational
Effectiveness : Goal
Approach, System
Resource Approach,

Signature

l,}/7/‘




DAILY TEACHING REPORT

Date __10/4/ 2023 Day - MONDAY ___
Sr. Hours Class Subject/Paper Particulars of No. of Students
No. Teaching
From To Syllabus Present | Total
1. [ 7.30am 8.20 am SYBCOM- | BUSSINESS LAW
C
2. |820am |9.10am BUSSINESS LAW
SYBCOM-
A
3. | 925am 10.15am | SYBCOM- | BUSSINESS LAW
D&
WOMANS
4. [ 10.15am | 11.05am SYBCOM- | BUSSINESS LAW
D&
WOMANS
5. [ 11.05am | 11.55am
Signature DA
v
Date _11/4 /23 Day_ TUESDAY__
Sr. No. Hours Class Subject/Paper | Particulars No. of Students
From To of Present | Total
Teaching
Syllabus
1. 7.30 am 820am | SYBCOM-C | BUSSINESS
LAW
2. 820am | 9.10am SYBCOM-A | BUSSINESS
LAW
3. 925am | 10.15am | TYBMS-HR HRM IN Global 18 39
GLOBAL HRM
PERCEPECTIVE | Functions
REVISION
4, 10.15am | 11.05am SYBCOM- BUSSINESS
D& LAW
WOMANS
5. 11.05am | 11.55am
Signature | P Ll




DAILY TEACHING REPORT

Date 12 /412023 Day - WEDNESDAY_
Sr. Hours Class Subject/Paper | Particulars of Teaching | No. of Students
No. | From To Syllabus Present | Total
1. 1730 8.20 | TYBMS- BRAND Introduction to Brand 15 33
am am MARKETING | MANAGEMENT | Management REVISION
2. 820 9.10 SYBCOM-A | BUSSINESS
am am LAW
3. 1925 10.15 | TYBMS-HR HRM IN Global HRM Functions 14 39
am am GLOBAL REVISION
PERCEPECTIV
E
4, 11015 | 11.05a | SYBCOM-D& BUSSINESS
am m WOMANS LAW
5. | 11.05a | 11.55a
m m
Signature D
Y
DATE -13/4 /23 Day THURSDAY
Sr. Hours Class Subject/Paper | Particulars of No. of Students
No. From To g?alg;;ﬂg Present Total
1. [ 7.30am 8.20am | TYBMS- BRAND Introduction to 18 33
MARKETIN | MANAGEMENT Brand
G Management
REVISION
2. | 820am 9.10 am SYBCOM- | BUSSINESS
B LAW
3. |925am | 10.15am | TYBMS-HR | HRMIN Global HRM 15 39
GLOBAL Functions
PERCEPECTIV | REVISION
E
4, 10.15am | 11.05am TYBMS-HR | HRMIN Global HRM 15 39
GLOBAL Functions
PERCEPECTIV | REVISION
E
5. 11.05am 11.55am
Signature BT




DAILY TEACHING REPORT

Date __14/4/ 2023 Day - FRIDAY ___
Sr. Hours Class Subject/Paper Particulars of | No. of Students
No. Teachi
From To SilalleIS.g Present | Total
1. | 7.30am 8.20 am TYBMS- | BRAND
MARKETING | MANAGEMENT
2. [820am | 9.10am SYBCOM-B | BUSSINESS LAW
3. | 925am | 10.15am | SYBCOM-C | BUSSINESS LAW
4, | 10.15am | 11.05am | TYBMS-HR | ORGANISATIONAL | HOLIDAY
DEVELOPMENT
5. | 11.05am | 11.55am | TYBMS-HR | ORGANISATIONAL
DEVELOPMENT
Signature J\ V-
DAILY TEACHING REPORT i
Date _15/4 /23 Day_ SATURDAY__
Sr. Hours Class Subject/Paper Particulars of No. of Students
No. |  From To Teaching Present | Total
Syllabus
1. | 7.30am 8.20 am TYBMS- BRAND Introduction to 24 33
MARKETING | MANAGEMENT Brand
Management
REVISION
2. |820am |9.10am SYBCOM-B | BUSSINESS LAW
3. [925am | 1015 SYBCOM-C | BUSSINESS LAW
4, [1015am | 11.05am | TYBMS-HR ORGANISATIONAL | Strategic 21 39
DEVELOPMENT | Constituency
Approach, Internal
Process
Approach;
5. | 11.05am | 11.55am | TYBMS-HR ORGANISATIONAL | Parameters for 21 39
DEVELOPMENT Judging
Organisational
Effectiveness,
Ways to Enhance
Organisational
Effectiveness
Signature

N
Vi




DAILY TEACHING REPORT

Date __17/4/ 2023 Day - MONDAY ___
Sr. Hours Class Subject/Paper Particulars of No. of Students
No. Teachi
& From To seﬂ;l;:g Present | Total
1. | 7.30am 8.20am | SYBCOM- | BUSSINESS LAW
C
2. |820am |9.10am BUSSINESS LAW
SYBCOM-
A
3. |925am | 10.15am | SYBCOM- | BUSSINESS LAW
D&
WOMANS
4, | 10.15am | 11.05am | SYBCOM- | BUSSINESS LAW
D&
WOMANS
5. | 11.05am | 11.55am
Signature (’?}n A
Date _18/4 /23 Day_ TUESDAY__
Sr. No. Hours Class Subject/Paper | Particulars No. of Students
From To of Present | Total
Teaching
Syllabus
1. 7.30 am 820am | SYBCOM-C | BUSSINESS
LAW
2. 820am | 9.10am SYBCOM-A | BUSSINESS
LAW
3. 9:25am | 10.15am | TYBMS-HR HRM IN Managing 17 39
GLOBAL Expatriation
PERCEPECTIVE | and
Repatriation
REVISION
4, 10.15am | 11.05am SYBCOM- BUSSINESS
D& LAW
WOMANS
5. 11.05am | 11.55am
Signature ___)N"~—
Date 19/4/2023 Day - WEDNESDAY_
Sr. Hours Class Subject/ Paper Particulars of Teaching No. of Students
No. | From | To Syllabus Present | Total
1. |30 820 | TYBMS- BRAND Measuring and Interpreting 15 33
am am | MARKETING | MANAGEMENT Brand Performance
REVISION




2. 820 9.10 SYBCOM-A | BUSSINESS
am am LAW
3. 925 10.15 | TYBMS-HR HRM IN Managing Expatriation and 25 39
am am GLOBAL Repatriation REVISION
PERCEPECTIV
E
4, 110.15 | 11.05a | SYBCOM-D& BUSSINESS
am m WOMANS LAW
5. | 11.05a | 11.55a
m m
Signature A
o R
DATE -20 /4 /23 Day __ THURSDAY
Sr. Hours Class Subject /Paper Particulars of No. of Students
i3 From To Teaching Syllabus =5 ccent | Total
1. | 7.30am 820am | TYBMS- BRAND Planning and 15 33
MARKETIN | MANAGEMENT | Implementing Brand
G Marketing Programs
REVISION
2. [820am 9.10 am SYBCOM- | BUSSINESS
B LAW
3. |925am | 10.15am | TYBMS-HR | HRMIN International HRM 25 39
GLOBAL Trends and
PERCEPECTIV Challenges
E REVISION
4. |1015am | 11.05am | TYBMS-HR | HRMIN International HRM 25 39
GLOBAL Trends and
PERCEPECTIV Cha[[enges
E REVISION
5. 11.05am 11.55am
Signature el




NO. OF DAYS WORKED DURING THE ACADEMIC YEAR

FIRST TERM SECOND TERM
Month Leave Consumed Actual | Month Leave Consumed Actual
Casual | Duty | Special | Other | No.of Casual | Duty | Special | Other | No.of
Leave | Leave | Leave | Leave | days Leave | Leave | Leave | Leave | days
worked worked
June Nov. 20
July 12 Dec. 1 19
August 1 1 22 Jan. 1 5 20
September 3 1 18 Feb. 6 17
October 18 March 1 23
April 21
MAY 12
TOTAL TOTAL

PARTICIPATION IN ADMINISTRATIVE ACTIVITIES

Committee

Capacity

Nature of Work

Swachh Bharat Abhiyaan on 13
th Oct, 2022

Participated as a Teacher Co-
Ordinator

Committee for “State Level
Avishkar Research
Convention Competition on 30
th July, 2022.

Participated as a Teacher Co-
Ordinator

Cultural Event (theatre) for “55
th Youth Festival Zonal
Round” held on 17 th August, .
2022.

Appointed as a Chairperson

Cleanliness Drive Programmed
held in SDSM
college.

Participated as a Teacher Co-
Ordinator




Industrial Visit of BMS Students
Organized by Dept. of

Management

Studies from 17 th Jan, 2023 to
22 nd Jan, 2023 at Jodhpur
&amp; Jaisalmer (Saras Dairy).

Co-ordinater

Cultural Committee (Annual

Function)

Co-ordinater

PARTICIPATION IN CO - CURRICULAR & EXTRA CURRICULAR ACTIVITIES

Nature of Activity Details of Activities/Programme
Date Speaker Subject Remarks
Swachh Bharat 13 th Oct, 2022 Participated as a
Abhiyaan Teacher Co-
Ordinator
“State Level 30 th July, 2022. Participated as a
Avishkar Research Teacher Co-
Convention Ordinator
Competition
“55 th Youth 17 th August, 2022. Appointed as a
Festival Zonal Chairperson in
Round” Cultural Event
(theatre)
Industrial Visitof | 17 th Jan, 2023 to Participated as a
BMS Students 22 nd Jan, 2023 Teacher Co-
Organized by Dept. Ordinator
of Management
Studies

Cultural Committee
(Annual Function)

23/12/2022

Participated as a
Teacher Co-
Ordinator

PARTICIPATION IN SEMINARS/WORKSHOPS DURING THE ACADEMIC YEAR

Organizer

Duration/Date

Subject/Theme

Speakers

Remarks

Pathh-SFIMAR

4 th Feb, 2023.

18 th Annual
International
Research
Conference
(AMRIT KAAL-
INDIA@100: A
Study of Training
and Development
Practices in Service
Sectorin
Relation to
Employee
Engagement)

Paper Presented

Infosys
Springboard

26 th
August, 2022

Time Management
Course

Successfully
Completed




PARTICIPATION IN ORIENTATION / REFRESHER COURSES

Course Venue Organizer Theme/Subject Duration Remarks
National One-Week | ONLINE Guru Angad Dev "MOOCs and e- One-Week | completed
Online FDP on SESSIONS | Teaching Learning Content
"MOOQCs and e- Centre S.G.T.B. Development
Content Khalsa College
Development", 29 e N
April to 05 May University of Delhi
2023

PUBLICATIONS

1.Paper Presented at18 th Annual International Research Conference (AMRIT KAAL-INDIA@100: A Study of
Training and Development Practices in Service Sector in
Relation to Employee Engagement

2

S

o

PARTICIPATION IN EXAM WORK

Examination

Capacity

Class

Subject

Paper

Participant in

CAP

1. University
Level

nil

2. YCMOU

nil

RESULT ANALYSIS OF EXAMINATION HELD IN THE PRECEDINGS ACADEMIC
YEAR 2022 - 2023
C) MARKSWISE

Class/Paper/ | F.Y SY. LY.
Marks

SUBJECT NA | BUSINESS | FINANCE FOR INDUSTRIAL | CORPORATE CUSTOMER

LAW HR RELATION | COMMUNICATION | RELATIONSHIP
PROFESSONALS MANAGEMENT

0-10 NA 4 0 0 1 0

11-20 NA 35 0 0 0 0

21-30 NA 105 0 0 12 3

31-40 NA 153 12 3 18 14

41-50 NA 109 6 10 37 6

51-60 NA 59 12 17 32 7

61-70 NA 27 6 5 18 1

71-80 NA 13 1 2 5 1

81-90 NA 4 1 0 2 0

91-100 NA 0 0 0 0 0

% of Passing NA | 8271% 79.16 75 82.05 87.17




D) AT A GLANCE

Class Paper [Class | Il Class Pass Failed Total % of
Class Passing
SYBCOM BUSINESS LAW 52 56 313 88 509 82.71%
AB,C.D&W
TYBMS FINANCEFORHR |8 12 12 7 39 79.16%
PROFESSONALS
TYBMS INDUSTRIAL 7 17 13 2 39 75%
RELATION
TYBMS CORPORATE 25 32 46 22 125 82.05%
COMMUNICATION
TYBMS CUSTOMER 2 7 12 12 33 87.17%
RELATIONSHIP
MANAGEMENT
d) First Three Ranks
Class Paper Rank No. Name of the Marks Obtained
Students
TYBMS FINANCE FOR 1ST AYESHA PATEL |85
HR
2ND SALONI BARI 80
3RD SIBGATLULLAH | 67
MOHAMMAD

e) Remedial Measures for failure and upgrading pass class and second class students

Extra lectures were taken for revision

f) Special Guidance to Challenging Students (I & Distinction)

Special Guidance to Challenging Students provided




a) First Three Ranks

Class Paper Rank No. Name of the Marks Obtained
Students
TYBMS INDUSTRIAL 1ST CHETNA 72
RELATION GADHVI
2ND AYESHA PATEL | 71
3RD YUSUF 65
SHERAWALA

b) Remedial Measures for failure and upgrading pass class and second class students

Extra lectures were taken for revision

¢) Special Guidance to Challenging Students (I & Distinction)

Special Guidance to Challenging Students provided

a) First Three Ranks

Class Paper Rank No. Name of the Marks Obtained
Students
TYBMS CORPORATE 1ST RASHMI GUPTA | 84
COMMUNICATION
&PR
2ND NACHAN 83
ALISHA
3RD AZIM HUDDA 77




b) Remedial Measures for failure and upgrading pass class and second class students

Extra lectures were taken for revision

c) Special Guidance to Challenging Students (I & Distinction)

Special Guidance to Challenging Students provided

a) First Three Ranks

Class Paper Rank No. Name of the Marks Obtained
Students

TYBMS CUSTOMER 1ST ALKA PANDEY | 76
RELATIONSHIP
MANAGEMENT

2ND PRANJAL 66

VALMIKI
3RD SIDDHI JAIN 57

b) Remedial Measures for failure and upgrading pass class and second class students

Extra lectures were taken for revision




c) Special Guidance to Challenging Students (I & Distinction)

Special Guidance to Challenging Students provided

a) First Three Ranks

Class Paper Rank No. Name of the Marks Obtained
Students
SYBCOM | BUSINESS LAW | 18T STUTI TIWARI 89
A,B,C,D&
WOMANS
2ND ISHA PATEL 87
3RD SAKINA KHAN 84

b) Remedial Measures for failure and upgrading pass class and second class students

Extra lectures were taken for revision




¢) Special Guidance to Challenging Students (I & Distinction)

Special Guidance to Challenging Students provided

Il & V SEM COMPLIANCE REPORT

BCOM/BMS- 2022-23

Name of the teacher: DIVYANG HEMANT PATIL

Program /
Paper No.

SEM

Particulars / Title and content

Date of
Compliance

BUSSINESS LAW

SYBCOM
DIVA

Unit
No. 1

Indian Contract Act — 1872 Part —| * Contract — Definition of
Contract and Agreement, Essentials of Valid Contract,
Classification of Contracts. « Offer and Acceptance — Rules of
valid offer and acceptance, Counter offer, standing or open offer,
distinguish between offer and invitation to offer. Concept of
Communication and Revocation of offer and acceptance (sec.
3,5) » Capacity to Contract (S. 10-12) — Minor, Unsound Mind,
Disqualified Persons. * Consideration (S. 2 & 25) — Concept and
Importance of consideration, Legal rules of Consideration,
Exceptions to the Rule, 'No Consideration NoContract (Ss. 25)
Unlawful Consideration (S 23)

july 18" to aug.
1st 2022

Unit
NO. 2

Indian Contract Act — 1872 Part Il * Consent (Ss.13, 14-18,
39.53, 55, 66)-Agreements in which consent is not free-
Coercion, Undue Influence, Misrepresentation Fraud, Mistake. *
Void Agreements (S. 24-30) — Concept, Void Agreements under
Indian Contract Act. * Contingent Contract (S. 31), Quasi
Contract (S.68-72), Concept of E- Contract& Legal Issues in
formation and discharge of E- Contract. Concept of Performance
of Contract (S 37) * Modes of Discharge of Contract, Remedies
on breach of Contract.(73-75)

aug. 1st 2022 to
aug. 22nd 2022

Unit
NO. 3

Special Contracts * Law of Indemnity & Guarantee (Ss. 124-125,
Ss. 126- 129, 132-147) — Concept, Essentials elements of
Indemnity and Guarantee, Contract of Indemnity vs. Guarantee,
Modes of Discharge of Surety. * Law of Bailment (S. 148, 152-
154, 162, 172, 178, 178A, 179) — Concept, Essentials of
Bailment, Kinds of Bailment, Rights and Duties of Bailor and
Bailee * Law of Pledge — Concept, Essentials of valid Pledge,
Lien - concept, Difference between Pledge and Lien, Rights of
Pawnor & Pawnee.( Ss.173, 174, 177) » Law of Agency (Ss. 182-
185, 201-209) — Concept, Modes of creation of Agency, Modes
of termination of Agency, Rights& Duties of Principal and Agent.

aug. 23rd 2022
to sep. 12th 2022

Unit
NO. 4

The Sales of Goods Act — 1930 e Contract of Sale (S.2) -
Concept, Essentials of contract of sale, Distinction between
Sale and Agreement to sell (S.4) Distinguish between Sale and
Hire Purchase Agreement, Types of Goods. Effects of
destruction of Goods. (Ss. 6, 7, 8). ® Conditions & Warranties
(Ss. 11-25 & 62, 63) — Concept, Distinguish between
Conditions and Warranties, Implied Conditions & Warranties,
Concept of Doctrine of Caveat Emptor — Exceptions. Property

sep. 13th 2022 to
sep. 27th 2022




— Concept, Rules of Transfer of property (Ss. 18-26) e Unpaid
Seller (Ss. 45-54, 55 & 56). Concept, Rights of an unpaid seller,
Remedies for Breach of contract of Sale (Ss. 55-61), Auction
sale — Concept, Legal Provisions. (S. 64)

Unit
NO.5

The Negotiable Instruments (Ammended Act 2015) e
Negotiable Instruments — Concept (S13), Characteristics,
Classification of Negotiable Instruments (Ss. 11, 12, 17- 20, 42,
43,104, 134, 135) Maturity of Instruments. e Promissory Note
and Bill of Exchange (Ss. 4, 5, 108- 116)- Concept, Essentials
of Promissory Note, Bill of Exchange (Ss. 4,5), Essential
features of promissory note and Bill of exchange, Kinds
Promissory note and Bill of exchange , Cheque (S.6)- Concept,
Types & Crossing of Cheque — Concept & Penalties (Ss. 138,
139,142)  Miscellaneous Provisions (S. 8-10, 22, 99-102, 134-
137) - Parties to Negotiable instruments Holder, Holder in due
Course, Rights & Privileges of Holder in due course, Payment
in due course, Nothing & Protest (99-104A)

sep. 28th 2022 to
oct. 26th 2022

BUSSINESS LAW

SYBCOM
DIVB

Unit
No. 1

Indian Contract Act — 1872 Part —I « Contract — Definition of
Contract and Agreement, Essentials of Valid Contract,
Classification of Contracts. ¢ Offer and Acceptance — Rules of
valid offer and acceptance, Counter offer, standing or open
offer, distinguish between offer and invitation to offer. Concept
of Communication and Revocation of offer and acceptance
(sec. 3,5) * Capacity to Contract (S. 10-12) — Minor, Unsound
Mind, Disqualified Persons. * Consideration (S. 2 & 25) —
Concept and Importance of consideration, Legal rules of
Consideration, Exceptions to the Rule, 'No Consideration
NoContract'(Ss. 25) Unlawful Consideration (S 23)

july 18" to july.
22n 2022

Unit
NO. 2

Indian Contract Act — 1872 Part -Il « Consent (Ss.13, 14-18,
39.53, 55, 66)-Agreements in which consent is not free-
Coercion, Undue Influence, Misrepresentation Fraud, Mistake. ¢
Void Agreements (S. 24-30) — Concept, Void Agreements
under Indian Contract Act. * Contingent Contract (S. 31), Quasi
Contract (S.68-72), Concept of E- Contract& Legal Issues in
formation and discharge of E- Contract. Concept of
Performance of Contract (S 37) « Modes of Discharge of
Contract, Remedies on breach of Contract.(73-75)

aug. 1st 2022 to
aug. 25th 2022

Unit
NO. 3

Special Contracts * Law of Indemnity & Guarantee (Ss. 124-
125, Ss. 126- 129, 132-147) — Concept, Essentials elements
of Indemnity and Guarantee, Contract of Indemnity vs.
Guarantee, Modes of Discharge of Surety. « Law of Bailment
(S. 148, 152-154, 162, 172, 178, 178A, 179) — Concept,
Essentials of Bailment, Kinds of Bailment, Rights and Duties of
Bailor and Bailee * Law of Pledge — Concept, Essentials of
valid Pledge, Lien - concept, Difference between Pledge and
Lien, Rights of Pawnor & Pawnee.( Ss.173, 174, 177) « Law of
Agency (Ss. 182-185, 201-209) — Concept, Modes of creation
of Agency, Modes of termination of Agency, Rights& Duties of
Principal and Agent.

aug. 26th 2022
to sep. 15th 2022

Unit
NO. 4

The Sales of Goods Act — 1930 e Contract of Sale (S.2) -
Concept, Essentials of contract of sale, Distinction between
Sale and Agreement to sell (S.4) Distinguish between Sale and

sept. 16th 2022
to sept . 29th

2022




Hire Purchase Agreement, Types of Goods. Effects of
destruction of Goods. (Ss. 6, 7, 8). e Conditions & Warranties
(Ss. 11-25 & 62, 63) — Concept, Distinguish between
Conditions and Warranties, Implied Conditions & Warranties,
Concept of Doctrine of Caveat Emptor — Exceptions. e Property
— Concept, Rules of Transfer of property (Ss. 18-26) e Unpaid
Seller (Ss. 45-54, 55 & 56). Concept, Rights of an unpaid seller,
Remedies for Breach of contract of Sale (Ss. 55-61), Auction
sale — Concept, Legal Provisions. (S. 64)

Unit
NO.5

The Negotiable Instruments (Ammended Act 2015) @
Negotiable Instruments — Concept (S13), Characteristics,
Classification of Negotiable Instruments (Ss. 11, 12, 17- 20, 42,
43, 104, 134, 135) Maturity of Instruments. e Promissory Note
and Bill of Exchange (Ss. 4, 5, 108- 116)- Concept, Essentials
of Promissory Note, Bill of Exchange (Ss. 4,5), Essential
features of promissory note and Bill of exchange, Kinds
Promissory note and Bill of exchange , Cheque (S.6)- Concept,
Types & Crossing of Cheque — Concept & Penalties (Ss. 138,
139,142) « Miscellaneous Provisions (S. 8-10, 22, 99-102, 134-
137) - Parties to Negotiable instruments Holder, Holder in due
Course, Rights & Privileges of Holder in due course, Payment
in due course, Nothing & Protest (99-104A)

oct. 1th 2022 to
oct. 28th 2022

SYBCOM
DIVC

BUSSINESS LAW

Unit
No. 1

Indian Contract Act — 1872 Part —| + Contract — Definition of
Contract and Agreement, Essentials of Valid Contract,
Classification of Contracts. * Offer and Acceptance — Rules of
valid offer and acceptance, Counter offer, standing or open
offer, distinguish between offer and invitation to offer. Concept
of Communication and Revocation of offer and acceptance
(sec. 3,5) * Capacity to Contract (S. 10-12) — Minor, Unsound
Mind, Disqualified Persons. * Consideration (S. 2 & 25) —
Concept and Importance of consideration, Legal rules of
Consideration, Exceptions to the Rule, 'No Consideration
NoContract'(Ss. 25) Unlawful Consideration (S 23)

july 18% o july.
30m 2022

Unit
NO. 2

Indian Contract Act — 1872 Part Il » Consent (Ss.13, 14-18,
39.53, 55, 66)-Agreements in which consent is not free-
Coercion, Undue Influence, Misrepresentation Fraud, Mistake. ¢
Void Agreements (S. 24-30) — Concept, Void Agreements
under Indian Contract Act. » Contingent Contract (S. 31), Quasi
Contract (S.68-72), Concept of E- Contract& Legal Issues in
formation and discharge of E- Contract. Concept of
Performance of Contract (S 37)  Modes of Discharge of
Contract, Remedies on breach of Contract.(73-75)

aug. 1st 2022 to
aug. 22nd 2022

Unit
NO. 3

Special Contracts * Law of Indemnity & Guarantee (Ss. 124-
125, Ss. 126- 129, 132-147) — Concept, Essentials elements
of Indemnity and Guarantee, Contract of Indemnity vs.
Guarantee, Modes of Discharge of Surety. « Law of Bailment
(S. 148, 152-154, 162, 172, 178, 178A, 179) — Concept,
Essentials of Bailment, Kinds of Bailment, Rights and Duties of
Bailor and Bailee * Law of Pledge — Concept, Essentials of
valid Pledge, Lien - concept, Difference between Pledge and
Lien, Rights of Pawnor & Pawnee.( Ss.173, 174, 177) + Law of
Agency (Ss. 182-185, 201-209) — Concept, Modes of creation

aug. 23rd 2022
to sep. 12th 2022




of Agency, Modes of termination of Agency, Rights& Duties of
Principal and Agent.

Unit
NO. 4

The Sales of Goods Act — 1930 e Contract of Sale (S.2) -
Concept, Essentials of contract of sale, Distinction between
Sale and Agreement to sell (S.4) Distinguish between Sale and
Hire Purchase Agreement, Types of Goods. Effects of
destruction of Goods. (Ss. 6, 7, 8). e Conditions & Warranties
(Ss. 11-25 & 62, 63) — Concept, Distinguish between
Conditions and Warranties, Implied Conditions & Warranties,
Concept of Doctrine of Caveat Emptor — Exceptions. e Property
— Concept, Rules of Transfer of property (Ss. 18-26) e Unpaid
Seller (Ss. 45-54, 55 & 56). Concept, Rights of an unpaid seller,
Remedies for Breach of contract of Sale (Ss. 55-61), Auction
sale — Concept, Legal Provisions. (S. 64)

sept. 13th 2022
to sept . 26th
2022

Unit
NO.5

The Negotiable Instruments (Ammended Act 2015) e
Negotiable Instruments — Concept (S13), Characteristics,
Classification of Negotiable Instruments (Ss. 11, 12, 17- 20, 42,
43, 104, 134, 135) Maturity of Instruments. e Promissory Note
and Bill of Exchange (Ss. 4, 5, 108- 116)- Concept, Essentials
of Promissory Note, Bill of Exchange (Ss. 4,5), Essential
features of promissory note and Bill of exchange, Kinds
Promissory note and Bill of exchange , Cheque (S.6)- Concept,
Types & Crossing of Cheque — Concept & Penalties (Ss. 138,
139,142)  Miscellaneous Provisions (S. 8-10, 22, 99-102, 134-
137) - Parties to Negotiable instruments Holder, Holder in due
Course, Rights & Privileges of Holder in due course, Payment
in due course, Nothing & Protest (99-104A)

sep. 27th 2022 to
oct. 28th 2022

SYBCOM
DIVD &
WOMANS

BUSSINESS LAW

Unit
No. 1

Indian Contract Act — 1872 Part —I + Contract — Definition of
Contract and Agreement, Essentials of Valid Contract,
Classification of Contracts. * Offer and Acceptance — Rules of
valid offer and acceptance, Counter offer, standing or open
offer, distinguish between offer and invitation to offer. Concept
of Communication and Revocation of offer and acceptance
(sec. 3,5) * Capacity to Contract (S. 10-12) — Minor, Unsound
Mind, Disqualified Persons. * Consideration (S. 2 & 25) —
Concept and Importance of consideration, Legal rules of
Consideration, Exceptions to the Rule, 'No Consideration
NoContract(Ss. 25) Unlawful Consideration (S 23)

july 18" to july
27th 2022

Unit
NO. 2

Indian Contract Act — 1872 Part —II + Consent (Ss.13, 14-18,
39.53, 55, 66)-Agreements in which consent is not free-
Coercion, Undue Influence, Misrepresentation Fraud, Mistake. ¢
Void Agreements (S. 24-30) — Concept, Void Agreements
under Indian Contract Act. » Contingent Contract (S. 31), Quasi
Contract (S.68-72), Concept of E- Contract& Legal Issues in
formation and discharge of E- Contract. Concept of
Performance of Contract (S 37) * Modes of Discharge of
Contract, Remedies on breach of Contract.(73-75)

aug. 1st 2022 to
aug. 10th 2022

Unit
NO. 3

Special Contracts * Law of Indemnity & Guarantee (Ss. 124-
125, Ss. 126- 129, 132-147) — Concept, Essentials elements
of Indemnity and Guarantee, Contract of Indemnity vs.
Guarantee, Modes of Discharge of Surety. * Law of Bailment

aug. 22nd 2022
to aug. 31th
2022




(S. 148, 152-154, 162, 172, 178, 178A, 179) — Concept,
Essentials of Bailment, Kinds of Bailment, Rights and Duties of
Bailor and Bailee * Law of Pledge — Concept, Essentials of
valid Pledge, Lien - concept, Difference between Pledge and
Lien, Rights of Pawnor & Pawnee.( Ss.173, 174, 177) « Law of
Agency (Ss. 182-185, 201-209) — Concept, Modes of creation
of Agency, Modes of termination of Agency, Rights& Duties of
Principal and Agent.

Unit
NO. 4

The Sales of Goods Act — 1930 e Contract of Sale (S.2) -
Concept, Essentials of contract of sale, Distinction between
Sale and Agreement to sell (S.4) Distinguish between Sale and
Hire Purchase Agreement, Types of Goods. Effects of
destruction of Goods. (Ss. 6, 7, 8). e Conditions & Warranties
(Ss. 11-25 & 62, 63) — Concept, Distinguish between
Conditions and Warranties, Implied Conditions & Warranties,
Concept of Doctrine of Caveat Emptor — Exceptions. e Property
— Concept, Rules of Transfer of property (Ss. 18-26) e Unpaid
Seller (Ss. 45-54, 55 & 56). Concept, Rights of an unpaid seller,
Remedies for Breach of contract of Sale (Ss. 55-61), Auction
sale — Concept, Legal Provisions. (S. 64)

sept. 12th 2022
to sept . 26th
2022

Unit
NO. 5

The Negotiable Instruments (Ammended Act 2015) e
Negotiable Instruments — Concept (S13), Characteristics,
Classification of Negotiable Instruments (Ss. 11, 12, 17- 20, 42,
43,104, 134, 135) Maturity of Instruments. e Promissory Note
and Bill of Exchange (Ss. 4, 5, 108- 116)- Concept, Essentials
of Promissory Note, Bill of Exchange (Ss. 4,5), Essential
features of promissory note and Bill of exchange, Kinds
Promissory note and Bill of exchange , Cheque (S.6)- Concept,
Types & Crossing of Cheque — Concept & Penalties (Ss. 138,
139,142)  Miscellaneous Provisions (S. 8-10, 22, 99-102, 134-
137) - Parties to Negotiable instruments Holder, Holder in due
Course, Rights & Privileges of Holder in due course, Payment
in due course, Nothing & Protest (99-104A)

sep. 27th 2022 to
oct. 28th 2022

TYBMS

INDUSTRIAL RELATION

Unit
No. 1

Industrial Relations- An overview —

Meaning, Objectives, Characteristics of a good Industrial
Relations System/Principles of a good IR/Essentials of good IR,
Scope, Significance/Need and Importance of IR, Major
Stakeholders of IR, Evolution of IR in India, Factors affecting
IR, Role of State, Employers and Unions in IR, Changing
Dimensions of IR in India, Impact of Liberalisation, Privatisation
and Globalisation on Industrial Relations, Issues and
Challenges of industrial relations in India

july 22 to july
30th 2022

Unit
NO. 2

Industrial Disputes

a) Industrial Disputes: ® Meaning of Industrial Dispute, Causes,
Forms/Types, Consequences/Effects, Methods of Settling
Industrial Disputes (Arbitration, Joint Consultations, Works
Committee, Conciliation, Adjudication etc)  Concepts Related
to Industrial Disputes (Relevant Examples): Strike, Layoff,
Lockout, Retrenchment b) Employee Discipline: ® Meaning,
Determinants, Causes of Indiscipline, Code of Discipline and its
Enforcement. ¢) Grievance Handling: e Meaning of Grievances,

aug. 5th 2022 to
aug. 13th 2022




Causes of Grievances, Guidelines for Grievance Handling,
Grievance Redressal Procedure in India. d) Workers'
Participation in Management:  Meaning and Types with
Respect to India

Unit
NO. 3

Trade Unions and Collective Bargaining

a) Trade Unions: e Meaning, Features, Objectives, Role of
Trade Unions, Functions/Activities, Types, Evolution of Trade
Unions across Globe, Evolution of Trade Unions in India,
Structure of Trade Unions in India, Recognition of Trade
Unions, Rights and Privileges of Registered Trade Unions,
Impact of Globalisation on Trade Unions in India, Central
Organisations of Indian Trade Unions : INTUC, AITUC,
HMS,UTUC, Problems of Trade Unions in India. b) Collective
Bargaining: e Meaning, Features, Importance, Scope,
Collective Bargaining Process, Prerequisites of Collective
Bargaining, Types of Collective Bargaining Contracts, Levels of
Collective Bargaining, Growth of Collective Bargaining in India,
Obstacles to Collective Bargaining in India.

aug. 26nd 2022
to sep. 10th 2022

Unit
NO. 4

Industrial Relations Related Laws in India * Role of Judiciary in
Industrial Relations: Labour Court, Industrial Tribunal, National
Tribunal * The Trade Unions Act, 1926; * The Industrial
Employment (Standing Orders) Act, 1946; * The Industrial
Disputes Act, 1947; « The Factories' Act, 1948 * The Minimum
Wages Act, 1948

sept. 16th 2022
to oct . 22th 2022

TYBMS

Finance for HR Professionals and Compensation Management

Unit
No. 1

Compensation Plans and HR Professionals

 Meaning, Objectives of Compensation Plans, Role of HR
Professionals in Compensation Plans, Types of Compensation:
Financial and non-financial, Factors Influencing Compensation
» Compensation Tools: Job based and Skill based, Models:
Distributive Justice Model and Labour Market Model,
Dimensions of Compensation e 3 Ps Compensation Concept,
Benefits of Compensation: Personal, Health and Safety,
Welfare, Social Security  Pay Structure: Meaning, Features,
Factors, Designing the Compensation System, Compensation
Scenario in India.

july 19 to july
28th 2022

Unit
NO. 2

Incentives and Wages

o Incentive Plans — Meaning and Types: Piecework, Team,
Incentives for Managers and Executives, Salespeople, Merit
pay, Scanlon Pay, Profit Sharing Plan, ESOP, Gain Sharing,
Earning at Risk plan, Technology and Incentives. Prerequisites
of an Effective Incentive System o Wage Differentials:
Concepts, Factors contributing to Wage Differentials, Types of
Wage Differentials, Importance of Wage Differentials, Elements
of a Good Wage Plan.  Theories of Wages: Subsistence
Theory, Wage Fund Theory, Marginal Productivity Theory,
Residual Claimant Theory, Bargaining Theory.

aug. 2nd 2022 to
aug. 11th 2022

Unit
NO. 3

Compensation to Special Groups and Recent Trends

» Compensation for Special Groups: Team Based pay,
Remunerating Professionals, Contract Employees, Corporate
Directors, CEOs, Expatriates and Executives.  Human
Resource Accounting — Meaning, Features, Objectives and

aug. 23nd 2022
to aug. 23nd
2022




Methods e Recent Trends: Golden Parachutes, e-
Compensation, Salary Progression Curve, Competency and
Skill based, Broad banding and New Pay, Cafeteria approach —
Features, Advantages and Disadvantages.

Unit
NO. 4

Legal and Ethical issues in Compensation

o Legal Framework of Compensation in India: Wage Policy in
India, Payment of Bonus Act 1965, Equal Remuneration Act
1976, Payment of Wages Act 1936, Payment of Gratuity Act
1972, Employee Compensation Act 1923, Employees Provident
Funds and Miscellaneous Provision Act 1952.  Pay
Commissions, Wage Boards, Adjudication, Legal
considerations, COBRA requirement, Pay Restructuring in
Mergers and Acquisitions, Current Issues and Challenges in
Compensation Management, Ethics in Compensation
Management.

aug. 31th 2022
to oct . 26th 2022

TYBMS

Corporate Communication & Public Relations

Unit
No. 1

Foundation of Corporate Communication a) Corporate
Communication: Scope and Relevance e Introduction,
Meaning, Scope, Corporate Communication in India, Need/
Relevance of Corporate Communication in Contemporary
Scenario b) Keys concept in Corporate Communication e
Corporate Identity; Meaning and Features, Corporate Image:
Meaning, Factors Influencing Corporate Image, Corporate
Reputation: Meaning, Advantages of Good Corporate
Reputation ¢) Ethics and Law in Corporate Communication e
Importance of Ethics in Corporate Communication, Corporate
Communication and Professional Code of Ethics, Mass Media
Laws: Defamation, Invasion of Privacy, Copyright Act, Digital
Piracy, RTI

july 20t to july
30th 2022

Unit
NO. 2

Understanding Public Relations a) Fundamental of Public
Relations: e Introduction, Meaning, Essentials of Public
Relations, Objectives of Public Relations, Scope of Public
Relations, Significance of Public Relations in Business b)
Emergence of Public Relations: e Tracing Growth of Public
Relations, Public Relations in India, Reasons for Emerging
International Public Relations c) Public Relations Environment:
o Introduction, Social and Cultural Issues, Economic Issues,
Political Issues, Legal Issues d) Theories used in Public
Relations: e Systems Theory, Situational Theory, Social
Exchange Theory, Diffusion Theory

aug. 3th 2022 to
aug. 13th 2022

Unit
NO. 3

Functions of Corporate Communication and Public Relations a)
Media Relations: e Introduction, Importance of Media Relations,
Sources of Media Information, Building Effective Media
Relations, Principles of Good Media Relations b) Employee
Communication: e Introduction, Sources of Employee
Communications, Organizing Employee Communications,
Benefits of Good Employee Communications, Steps in
Implementing An Effective Employee Communications
Programme, Role of Management in Employee
Communications ¢) Crisis Communication: e Introduction,
Impact of Crisis, Role of Communication in Crisis, Guidelines
for Handling Crisis, Trust Building d) Financial Communication:

aug. 24nd 2022
to sep. 15th 2022




e Introduction, Tracing the Growth of Financial Communication
in India, Audiences for Financial Communication, Financial
Advertising

Unit
NO. 4

Emerging Technology in Corporate Communication and Public
Relations a) Contribution of Technology to Corporate
Communication e Introduction, Today's Communication
Technology, Importance of Technology to Corporate
Communication, Functions of Communication Technology in
Corporate Communication, Types of Communication
Technology, New Media: Web Conferencing, Really Simple
Syndication (RSS) b) Information Technology in Corporate
Communicaticn # Introduction, E-media Relaticns, E-internal
Communication, E-brand Identity and Company Reputation c)
Corporate Blogging e Introduction, Defining Corporate -
Blogging, Characteristics of a Blog, Types of Corporate Blogs,
Role of Corporate Blogs, Making a Business Blog

sept. 16th 2022
to oct . 29th 2022

TYBMS

Customer Relationship Management

Unit
No. 1

Introduction to Customer Relationship Management e Concept,
Evolution of Customer Relationships: Customers as strangers,
acquaintances, friends and partners e Objectives, Benefits of
CRM to Customers and Organisations, Customer Profitability
Segments, Components of CRM: Information, Process,
Technology and People, Barriers to CRM e Relationship
Marketing and CRM: Relationship Development Strategies:
Organizational Pervasive Approach, Managing Customer
Emotions, Brand Building through Relationship Marketing,
Service Level Agreements, Relationship Challenges

july 18t to july
28th 2022

Unit
NO. 2

CRM Marketing Initiatives, Customer Service and Data
Management ¢ CRM Marketing Initiatives: Cross-Selling and
Up-Selling, Customer Retention, Behaviour Prediction,
Customer Profitability and Value Modeling, Channel
Optimization, Personalization and Event-Based Marketing e
CRM and Customer Service: Call Center and Customer Care:
Call Routing, Contact Center Sales-Support, Web Based Self
Service, Customer Satisfaction Measurement, Call-Scripting,
Cyber Agents and Workforce Management ¢ CRM and Data
Management: Types of Data: Reference Data, Transactional
Data, Warehouse Data and Business View Data, Identifying
Data Quality Issues, Planning and Getting Information Quality,
Using Tools to Manage Data, Types of Data Analysis: Online
Analytical Processing (OLAP), Clickstream Analysis,
Personalisation and Collaborative Filtering, Data Reporting

aug. 1th 2022 to
aug. 11th 2022

Unit
NO. 3

CRM Strategy, Planning, Implementation and Evaluation e
Understanding Customers: Customer Value, Customer Care,
Company Profit Chain: Satisfaction, Loyalty, Retention and

Profits e Objectives of CRM Strategy, The CRM Strategy Cycle:

Acquisition, Retention and Win Back, Complexities of CRM
Strategy e Planning and Implementation of CRM: Business to
Business CRM, Sales and CRM, Sales Force Automation,
Sales Process/ Activity Management, Sales Territory
Management, Contact Management, Lead Management,
Configuration Support, Knowledge Management CRM

aug. 22nd 2022
to aug. 31th
2022




Implementation: Steps- Business Planning, Architecture and
Design, Technology Selection, Development, Delivery and
Measurement « CRM Evaluation: Basic Measures: Service
Quality, Customer Satisfaction and Loyalty, Company 3E
Measures: Efficiency, Effectiveness and Employee Change

Unit
NO. 4

CRM New Horizons e e-CRM: Concept, Different Levels of E-

CRM, Privacy in E-CRM: e Software App for Customer Service:

% Activity Management, Agent Management, Case
Assignment, Contract Management, Customer Self Service,
Email Response Management, Escalation, Inbound
Communication Management, Invoicing, Outbound
Communication Management, Queuing and Routing,
Scheduling e Social Networking and CRM e Mobile-CRM e
CRM Trends, Challenges and Opportunities  Ethical Issues in
CRM

sept. 12th 2022
to oct . 26th 2022




IV & VI SEM COMPLIANCE REPORT
BCOM/BMS- 2022-23
Name of the teacher; DIVYANG HEMANT PATIL

Program/ | SEM Particulars / Title and content Date of
Paper No. Compliance
SYBCOM | IV BUSSINESS LAW

DIVA

Unit | Indian Companies Act, 2013 with Amendments up to date. 3t January
No. 1 | Company and its formation, Definition and Nature of 2023 to 11t
Company, Advantages and Disadvantages of a Company, Jan. 2023
Lifting of Corporate Veil with cases, Promoters and
preliminary contracts(S.92-93)

Company and its formation, Definition and Nature of
Company, Advantages and Disadvantages of a Company,
Lifting of Corporate Veil with cases, Promoters and
preliminary contracts(S.92-93) Holding Company and
Subsidiary company, Small Company (S. 2(85)) Dormant
Company (S.455) Documents and procedure for
Incorporation of Company, Effect of Incorporation.(S.9)

Unit | Membership of a company Who can become member, 16t jan 2023
NO.2 | Modes of acquiring membership, Cessation of membership, | to 1" Feb.
Rights and Liabilities of Members 2023

Memorandum of Association and Articles of Association.
Meaning , Concept, Clauses, effects of Memorandum and
articles, Doctrine of Ultra Vires, Doctrine of Indoor
Management, Doctrine of Constructive Notice.
Prospectus. Meaning (S.2) When to be issued, When not
required, Various kinds of prospectus, legal framework for
issuance of Prospectus, Contents of Prospectus, Private
Placements

Classification of Directors, women directors, independent
director, small shareholder's director, disqualification of a
director, Director Identification number, appointment, Legal
position, powers and duties, Position of director as key
managerial personnel, managing director, manager.
Meetings - Various types of meeting of shareholders and
board, convening and conduct of meetings, postal ballot,
meetings through video conferencing, e-voting

Unit | Intellectual Property Rights a) Intellectual Property rights in | 6% feb 2023
NO.3 | India Introduction and Types. b) Meaning, Salient features of | to 15" Feb.
Patent Conditions for an invention to be patented, what is 2023
Patentable, What is not patentable? Procedure for Obtaining
a Patent, Opposition to Grant of Patent (S. 25, 26) Term of
Palent, How does a patent expire? Remedies available to
the Patent Owner for Infringement of Patent Rights. c)
Copyrights: Meaning (S. 14) Copy right Board and
registration of Copy right (S. 11, $.44-50) Term of Copy right
(S. 22-29) What works are protected, rights, who owns the
rights and duration. Meaning of Fair use. Infringement of
Copy rights and remedies (S. 51-55,57,58,63,64,65) d)




Trade marks- Meaning Concept, functions of Trade mark,
Types of Trade Marks, Trademarks that cannot be
registered Registration of Trade Mark, Procedure for
Registration of TM, Infringement and remedies, passing off,
service marks.

Unit
NO. 4

Indian Partnership Act, 1932 and Limited Liability
Partnership, 2008

Definition, Essentials, Types of Partnerships and types of
Partners Test of partnership, and Sharing of profits is not the
real test of partnership (Sec6), Partnership deed, and
property of the firm, Reconstitution of Partnership firms,
Dissolution of the firm. Limited Liability Partnership, 2008
Definitions (S.2), Body corporate, Business, Partner.
Concept, Salient features, Nature of LLP (Ss-3-10)
Distinction between LLP and partnership, and LLP and LLP
and Company Extent and limitation of liability of LLP and its
partners (Ss. 26-31) Conversion to LLP (Ss. 55-58) Winding
up and Dissolution of the LLP (Ss. 63-65)

17t feb 2023
to 6% mar.
2023

Unit
NO.5

Consumer Protection Act,1986 and Competition Act, 2002
Introduction, Definitions: Consumer, Defect, Deficiency and
unfair trade practices, manufacture, Consumer Councils
Consumer Protection Redressal Agencies- Jurisdiction.
Penalties for frivolous complaints.

Competition Act, 2002

Objectives of the Act, Salient features-Anti Competitive
Agreements. Prevention of abuse of dominant position,
Combination, Competition Advocacy, Competition
Commission of India.

8t Mar. 2023
to 29t april

SYBCOM
DIVB

v

BUSSINESS LAW

Unit
No. 1

Indian Companies Act, 2013 with Amendments up to date.
Company and its formation, Definition and Nature of
Company, Advantages and Disadvantages of a Company,
Lifting of Corporate Veil with cases, Promoters and
preliminary contracts(S.92-93)

Company and its formation, Definition and Nature of
Company, Advantages and Disadvantages of a Company,
Lifting of Corporate Veil with cases, Promoters and
preliminary contracts(S.92-93) Holding Company and
Subsidiary company, Small Company (S. 2(85)) Dormant
Company (S.455) Documents and procedure for
Incorporation of Company, Effect of Incorporation.(S.9)

5t January
2023 to 14t
Jan. 2023

Unit
NO. 2

Membership of a company Who can become member,
Modes of acquiring membership, Cessation of membership,
Rights and Liabilities of Members

Memorandum of Association and Articles of Association.
Meaning , Concept, Clauses, effects of Memorandum and
articles, Doctrine of Ultra Vires, Doctrine of Indoor
Management, Doctrine of Constructive Notice.
Prospectus. Meaning (S.2) When to be issued, When not
required, Various kinds of prospectus, legal framework for
issuance of Prospectus, Contents of Prospectus, Private
Placements

26" jan 2023
to 3t feb.
2023




Classification of Directors, women directors, independent
director, small shareholder’s director, disqualification of a
director, Director Identification number, appointment, Legal
position, powers and duties, Position of director as key
managerial personnel, managing director, manager.
Meetings - Various types of meeting of shareholders and
board, convening and conduct of meetings, postal ballot,
meetings through video conferencing, e-voting

Unit
NO. 3

Intellectual Property Rights a) Intellectual Property rights in
India Introduction and Types. b) Meaning, Salient features of
Patent Conditions for an invention to be patented, what is
Patentable, What is not patentable? Procedure for Obtaining
a Patent, Opposition to Grant of Patent (S. 25, 26) Term of
Patent, How does a patent expire? Remedies available to
the Patent Owner for Infringement of Patent Rights. c)
Copyrights: Meaning (S. 14) Copy right Board and
registration of Copy right (S. 11, S.44-50) Term of Copy right
(S. 22-29) What works are protected, rights, who owns the
rights and duration. Meaning of Fair use. Infringement of
Copy rights and remedies (S. 51-55,57,58,63,64,65) d)
Trade marks- Meaning Concept, functions of Trade mark,
Types of Trade Marks, Trademarks that cannot be
registered Registration of Trade Mark, Procedure for
Registration of TM, Infringement and remedies, passing off,
service marks.

4t feb 2023
to 15t Fe4.
2023

Unit
NO. 4

Indian Partnership Act, 1932 and Limited Liability
Partnership, 2008

Definition, Essentials, Types of Partnerships and types of
Partners Test of partnership, and Sharing of profits is not the
real test of partnership (Sec6), Partnership deed, and
property of the firm, Reconstitution of Partnership firms,
Dissolution of the firm. Limited Liability Partnership, 2008
Definitions (S.2), Body corporate, Business, Partner.
Concept, Salient features, Nature of LLP (Ss-3-10)
Distinction between LLP and partnership, and LLP and LLP
and Company Extent and limitation of liability of LLP and its
partners (Ss. 26-31) Conversion to LLP (Ss. 55-58) Winding
up and Dissolution of the LLP (Ss. 63-65)

17t feb 2023
to 10t mar.
2023

Unit
NO. 5

Consumer Protection Act,1986 and Competition Act, 2002
Introduction, Definitions: Consumer, Defect, Deficiency and
unfair trade practices, manufacture, Consumer Councils
Consumer Protection Redressal Agencies- Jurisdiction.
Penalties for frivolous complaints.

Competition Act, 2002

Objectives of the Act, Salient features-Anti Competitive
Agreements. Prevention of abuse of dominant position,
Combination, Competition Advocacy, Competition
Commission of India.

11t Mar.
2023 to 251
april

SYBCOM
DIVC

BUSSINESS LAW

Unit
No. 1

Indian Companies Act, 2013 with Amendments up to date.
Company and its formation, Definition and Nature of
Company, Advantages and Disadvantages of a Company,

3% January
2023 to 10t
Jan. 2023




Lifting of Corporate Veil with cases, Promoters and
preliminary contracts(S.92-93)

Company and its formation, Definition and Nature of
Company, Advantages and Disadvantages of a Company,
Lifting of Corporate Veil with cases, Promoters and
preliminary contracts(S.92-93) Holding Company and
Subsidiary company, Small Company (S. 2(85)) Dormant
Company (S.455) Documents and procedure for
Incorporation of Company, Effect of Incorporation.(S.9)

Unit
NO. 2

Membership of a company Who can become member,
Modes of acquiring membership, Cessation of membership,
Rights and Liabilities of Members

Memorandum of Association and Articles of Association.
Meaning , Concept, Clauses, effects of Memorandum and
articles, Doctrine of Ultra Vires, Doctrine of Indoor
Management, Doctrine of Constructive Notice.

Prospectus. Meaning (S.2) When to be issued, When not
required, Various kinds of prospectus, legal framework for
issuance of Prospectus, Contents of Prospectus, Private
Placements

Classification of Directors, women directors, independent
director, small shareholder’s director, disqualification of a
director, Director Identification number, appointment, Legal
position, powers and duties, Position of director as key
managerial personnel, managing director, manager.
Meetings - Various types of meeting of shareholders and
board, convening and conduct of meetings, postal ballot,
meetings through video conferencing, e-voting

130 jan 2023
o 3h Feb.
2023

Unit
NO. 3

Intellectual Property Rights a) Intellectual Property rights in
India Introduction and Types. b) Meaning, Salient features of
Patent Conditions for an invention to be patented, what is
Patentable, What is not patentable? Procedure for Obtaining
a Patent, Opposition to Grant of Patent (S. 25, 26) Term of
Patent, How does a patent expire? Remedies available to
the Patent Owner for Infringement of Patent Rights. c)
Copyrights: Meaning (S. 14) Copy right Board and
registration of Copy right (S. 11, S.44-50) Term of Copy right
(S. 22-29) What works are protected, rights, who owns the
rights and duration. Meaning of Fair use. Infringement of
Copy rights and remedies (S. 51-565,57,58,63,64,65) d)
Trade marks- Meaning Concept, functions of Trade mark,
Types of Trade Marks, Trademarks that cannot be
registered Registration of Trade Mark, Procedure for
Registration of TM, Infringement and remedies, passing off,
service marks.

4t feb 2023
to 13t Feb.
2023

Unit
NO. 4

Indian Partnership Act, 1932 and Limited Liability
Partnership, 2008

Definition, Essentials, Types of Partnerships and types of
Partners Test of partnership, and Sharing of profits is not the
real test of partnership (Sec6), Partnership deed, and
property of the firm, Reconstitution of Partnership firms,
Dissolution of the firm. Limited Liability Partnership, 2008
Definitions (S.2), Body corporate, Business, Partner.
Concept, Salient features, Nature of LLP (Ss-3-10)
Distinction between LLP and partnership, and LLP and LLP

17t feb 2023
to 13" mar.
2023




and Company Extent and limitation of liability of LLP and its
partners (Ss. 26-31) Conversion to LLP (Ss. 55-58) Winding
up and Dissolution of the LLP (Ss. 63-65)

Unit
NO. 5

Consumer Protection Act, 1986 and Competition Act, 2002
Introduction, Definitions: Consumer, Defect, Deficiency and
unfair trade practices, manufacture, Consumer Councils
Consumer Protection Redressal Agencies- Jurisdiction.
Penalties for frivolous complaints.

Competition Act, 2002

Objectives of the Act, Salient features-Anti Competitive
Agreements. Prevention of abuse of dominant position,
Combination, Competition Advocacy, Competition
Commission of India.

10t Mar.
2023 to 28t
april

SYBCOM
DIVD &
WOMANS

v

BUSSINESS LAW

Unit
No. 1

Indian Companies Act, 2013 with Amendments up to date.
Company and its formation, Definition and Nature of
Company, Advantages and Disadvantages of a Company,
Lifting of Corporate Veil with cases, Promoters and
preliminary contracts(S.92-93)

Company and its formation, Definition and Nature of
Company, Advantages and Disadvantages of a Company,
Lifting of Corporate Veil with cases, Promoters and
preliminary contracts(S.92-93) Holding Company and
Subsidiary company, Small Company (S. 2(85)) Dormant
Company (S.455) Documents and procedure for
Incorporation of Company, Effect of Incorporation.(S.9)

3% January
2023 to 10t
Jan. 2023

Unit
NO. 2

Membership of a company Who can become member,
Modes of acquiring membership, Cessation of membership,
Rights and Liabilities of Members

Memorandum of Association and Articles of Association.
Meaning , Concept, Clauses, effects of Memorandum and
articles, Doctrine of Ultra Vires, Doctrine of Indoor
Management, Doctrine of Constructive Notice.

Prospectus. Meaning (S.2) When to be issued, When not
required, Various kinds of prospectus, legal framework for
issuance of Prospectus, Contents of Prospectus, Private
Placements

Classification of Directors, women directors, independent
director, small shareholder’s director, disqualification of a
director, Director Identification number, appointment, Legal
position, powers and duties, Position of director as key
managerial personnel, managing director, manager.
Meetings - Various types of meeting of shareholders and
board, convening and conduct of meetings, postal ballot,
meetings through video conferencing, e-voting

11t jan 2023
to 10 Feb.
2023

Unit
NO. 3

Intellectual Property Rights a) Intellectual Property rights in
India Introduction and Types. b) Meaning, Salient features of
Patent Conditions for an invention to be patented, what is
Patentable, What is not patentable? Procedure for Obtaining
a Patent, Opposition to Grant of Patent (S. 25, 26) Term of
Patent, How does a patent expire? Remedies available to

6t feb 2023
to 13" Feb.
2023

the Patent Owner for Infringement of Patent Rights. c)




Copyrights: Meaning (S. 14) Copy right Board and
registration of Copy right (S. 11, S.44-50) Term of Copy right
(S. 22-29) What works are protected, rights, who owns the
rights and duration. Meaning of Fair use. Infringement of
Copy rights and remedies (S. 51-55,57,58,63,64,65) d)
Trade marks- Meaning Concept, functions of Trade mark,
Types of Trade Marks, Trademarks that cannot be
registered Registration of Trade Mark, Procedure for
Registration of TM, Infringement and remedies, passing off,
service marks.

Unit
NO. 4

Indian Partnership Act, 1932 and Limited Liability
Partnership, 2008

Definition, Essentials, Types of Partnerships and types of
Partners Test of partnership, and Sharing of profits is not the
real test of partnership (Sec6), Partnership deed, and
property of the firm, Reconstitution of Partnership firms,
Dissolution of the firm. Limited Liability Partnership, 2008
Definitions (S.2), Body corporate, Business, Partner.
Concept, Salient features, Nature of LLP (Ss-3-10)
Distinction between LLP and partnership, and LLP and LLP
and Company Extent and limitation of liability of LLP and its
partners (Ss. 26-31) Conversion to LLP (Ss. 55-58) Winding
up and Dissolution of the LLP (Ss. 63-65)

15t feb 2023
to 13" mar.
2023

Unit
NO.5

Consumer Protection Act,1986 and Competition Act, 2002
Introduction, Definitions: Consumer, Defect, Deficiency and
unfair trade practices, manufacture, Consumer Councils
Consumer Protection Redressal Agencies- Jurisdiction.
Penalties for frivolous complaints.

Competition Act, 2002

Objectives of the Act, Salient features-Anti Competitive
Agreements. Prevention of abuse of dominant position,
Combination, Competition Advocacy, Competition
Commission of India.

6t Mar. 2023
to 29% april

TYBMS

Vi

HRM in Global Perspective

Unit
No. 1

a) International HRM — An Overview: e International HRM-
Meaning and Features, Objectives, Evolution of IHRM,
Reasons for Emergency of IHRM, Significance of IHRM in
International Business, Scope/Functions e Difference
between International HRM and Domestic HRM
Approaches to INRM- Ethnocentric, Polycentric, Geocentric
and Regiocentric  Limitations to IHRM e Qualities of Global
Managers e Organizational Dynamics and IHRM e
Components of IHRM- Cross Cultural Management and
Comparative HRM e Cross Cultural Management- Meaning,
Features, Convergence of Cultures, Role of IHRM in Cross
Culture Management, Problems of Cross Cultural Issues in
Organizations, Importance of Cultural Sensitivity to
International Managers e Comparative HRM- Meaning,
Importance, Difference between IHRM and Comparative
HRM e Managing Diversity in Workforce e Dealing with
Cultural Shock

3/1/2023 to
25/1/2023




Unit
NO. 2

a) Global HRM Functions: e International Recruitment and
Selection- Meaning- Sources of International Labour Market,
Global Staffing, Selection Criteria, Managing Global Diverse
Workforce e International Compensation — Meaning,
Objectives, Components of International Compensation
Program, Approaches to International Compensation ¢ HRM
Perspectives in Training and Development - Meaning,
Advantages, Cross Cultural Training, Issues in Cross
Cultural Training e International Performance Management
— Meaning, Factors Influencing Performance, Criterion used
for Performance Appraisal of International Employees,
Problems Faced in International Performance Management
* Motivation and Reward System- Meaning, Benchmarking
Global Practices e International Industrial Relations —
Meaning, Key Issues in International Industrial Relations,
Trade Union and International IR

31/1/2023 to
8/2/2023

Unit
NO. 3

a) Managing Expatriation and Repatriation e Concepts of
PCNs (Parent-Country Nationals), TCNs(Third-Country
Nationals) and HCNs(Host-Country Nationals) e
Expatriation- Meaning, Reasons for Expatriation, Factors in
Selection of Expatriates, Advantages of Using Expatriates,
Limitations of using Expatriates, Role of Family, the Role of
Non-expatriates, Reasons for Expatriate Failure, Women
and Expatriation, Requirements/Characteristics of Effective
Expatriate Managers e Repatriation- Meaning, Repatriation
Process, Factors affecting Repatriation Process, Role of
Repatriate, Challenges faced by Repatriates

9/2/2023 to
16/2/2023

Unit
NO. 4

a) International HRM Trends and Challenges: e Emerging
Trends in IHRM e Off Shoring — Meaning, Importance, Off
Shoring and HRM in India e International Business Ethics
and IHRM — Meaning of Business Ethics, Global Values,
International Corporate Code of Conduct, Criminalization of
Bribery, Operationalizing Corporate Ethics of HR in Overall
Corporate Ethics Programme e Managing International
Projects and Teams- Meaning, How Projects are Managed
across the World and Challenges in Managing International
Projects across the World e HR in MNCs - Industrial
Relations in MNCs e Role of Technology on IHRM e [HRM
and Virtual Organization- Meaning and Features of Virtual
Organization, Difference between Virtual Organization and
Traditional Organization, Managing HR in Virtual
Organization ¢ Growih in Strategic Alliances and Cross
Border Mergers and Acquisitionsimpact on IHRM e
Knowledge Management and IHRM

16/2/2023 to
20/4/2023

TYBMS

Organisational Development

Unit
No. 1

a) Organisational Development — An Overview: e
Organisational Development — Meaning, Features,
Evolution, Components, Objectives, Principles, Process,
Importance e Relevance of Organisational Development for
Managers, OD- HRD Interface, Participation of Top
Management in OD e OD Practitioner — Meaning, Role of

6/1/2023 to
28/1/2023




OD Practitioner, Competencies of an OD Practitioner o
Emerging Trends in OD e OD in Global Setting

Unit
NO. 2

a) Organisational Diagnosis, Renewal and Change: e
Organisational Diagnosis - Meaning, Need, Phases, Levels
of Organisational Diagnosis, Techniques of Organisational
Diagnosis, Tools used in Organisational Diagnosis e
Organizational Renewal, Re-energising, OD and Business
Process ReEngineering (BPR), OD and Leadership
Development e Organisational Change- Meaning,
Organisational Life Cycle, Planned Change, Organizational
Growth and its Implication for Change e Change Agents-
Meaning, Features, Types, Role, Skills required

3/2/2023 to
171212023

Unit
NO. 3

a) Managing Expatriation and Repatriation ¢ OD
Interventions- Meaning, Features, Factors Affecting Success
of Interventions, Steps in OD Interventions e Types of
Interventions- Human Resource Intervention, Structural
Intervention, Strategic Interventions, Third Party Peace
Making Intervention e Techniques of OD Intervention : &
Traditional: Sensitive Training, Grid Training, Survey
Feedback. % Modern : Process Consultation, Third Party,
Team Building, Transactional Analysis e Evaluation of OD
Interventions : Process, Types, Methods, Importance

3/2/2023 to
11/2/2023

Unit
NO. 4

a) OD Effectiveness: o Issues Faced in OD- Issues Related
to Client Relationship, Power-Individual skills and Attributes
as a Source of Power, Power and Influence Tactics, Politics
and OD e Values in OD - Meaning, Professional Values,
Value Conflict and Dilemma e Ethics in OD — Meaning,
Factors Influencing Ethical Judgement, Ethical Guidelines
for OD Professionals e Organisational Effectiveness-
Meaning , Effectiveness v/s Efficiency, Approaches of
Organisational Effectiveness : Goal Approach, System
Resource Approach, Strategic Constituency Approach,
Internal Process Approach; Parameters for Judging
Organisational Effectiveness, Ways to Enhance
Organisational Effectiveness

171312023 to
15/4/2023

TYBMS

Brand Management

Unit
No. 1

a) Introduction to Brand Management: e Meaning of Brand,
Branding, Brand Management, Irnportance of Branding to
Consumers, Firms, Brands v/s Products, Scope of Branding,
Branding Challenges and Opportunities, Strategic Brand
Management Process, Customer Based Brand Equity model
(CBBE), Sources of Brand Equity, Steps of Braind Building
including Brand Building Blocks, Brand Positioning:
Meaning, Importance, Basis

4/1/2023 to
14/1/2023

Unit
NO. 2

a) Planning and Implementing Brand Marketing Programs:
» Brand Elements: Meaning, Criteria for choosing Brand
Elements, Types of Brand Elements e Integrating Marketing
Programs and Activities e Personalising Marketing:
Experiential Marketing, One to One Marketing, Permission
Marketing e Product Strategy: Perceived Quality and
Relationship Marketing e Pricing Strategy: Setting Prices to

25/1/2023 to
10/2/2023




Build Brand Equity e Channel Strategy: Direct, Indirect
Channels e Promotion Strategy: Developing Integrated
Marketing Communication Programs e Leveraging
Secondary Brand Associations to Build Brand Equity:
Companies, Countries, Channel of Distribution, Co-
branding, Characters, Events.

Unit
NO. 3

a) The Brand Value Chain b) Measuring Sources of Brand
Equity: e Qualitative Research Techniques: Projective
Techniques: Completion, Comparison, Brand Personality
and Values: The Big Five, Free Association » Quantitative
Research Techniques: Brand Awareness: Recognition,
Recall, Brand Image, Brand Responses ¢) Young and
Rubicam’s Brand Asset Valuator d) Measuring Outcomes of
Brand Equity e Comparative Methods: Brand based
Comparative Approaches, Marketing Based Comparative
Approaches, Conjoint Analysis e Holistic Methods: Residual
Approaches, Valuation Approaches: Historical Perspectives
and Interbrand’s Brand Valuation Methodology

11/2/2023 to
10/3/2023

Unit
NO. 4

Growing and Sustaining Brand Equity a) Designing &
Implementing Branding Strategies: e Brand Architecture:
Meaning of Brand Architecture, The Brand-Product Matri,
Breadth of a Branding Strategy, Depth of a Branding
Strategy e Brand Hierarchy: Meaning of Brand Hierarchy,
Building Equity at Different Hierarchy Levels & Cause
Marketing to Build Brand Equity: Meaning of Cause
Marketing, Advantages, Green Marketing b) Brand
Extensions: e Meaning, Advantages, Disadvantages, Brand
Extension and Brand Equity ¢) Managing Brands over Time:
» Reinforcing Brands, Revatilising Brands d) Building Global
Customer Based Brand Equity

11/3/2023 to
20/4/2023




EXTRA CURRICULAR ACTIVITY REPORT

Participated as a Teacher Co-Ordinator in Swachh Bharat
Abhiyaan on 13 th Oct, 2022

Participated as a Teacher Co-Ordinator in Committee for “State
Level Avishkar Research

Convention Competition on 30 th July, 2022.

Appointed as a Chairperson in Cultural Event (theatre) for “55 th
Youth Festival Zonal Round” held on 17 th August, 2022.

Participated as a Teacher Co-Ordinator for Cleanliness Drive
Programmed held in SDSM

college.

Co-ordinated in Industrial Visit of BMS Students Organized by
Dept. of Management Studies from 17 th Jan, 2023 to 22 nd Jan,
2023 at Jodhpur &amp; Jaisalmer (Saras Dairy

Cultural Committee (Annual Function)



